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Faim modernization, a major market for lumber and building materials, requires dealers’ products and services. 
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to use island displays . . . What you should know about farm research . . . More profits from impulse sales 


‘AZE 1E OF MARKETING - DISTRIBUTION - RESEARCH - CONSUMER, SELLING 


Surnwey shows: DEALERS PREFER 


INSULITE 


Here's more proof of INsULITE leadership — this 
time in Minneapolis and St. Paul. It’s the same familiar 
story . . . more dealers prefer INSULITE BILDRITE* 
SHEATHING than any other brand. 


A building product has to be good in this area, 
because of severe extremes in climate. Dealers know 
which products give the most protection against 
rugged Minnesota winters—with the least time and 
expense on the job. 


“Best for Minnesota weather” —“It’s stronger” — Builders Prefer 
“I’ve been sold on INSULITE quality for over 20 years” 
. . . that’s what these dealers say about BILDRITE 
SHEATHING. And remember . . . you don’t need corner- Here’s an example of why more Min 


bracing with 4-foot BILDRITE. apolis and St. Paul builders prefer! 

: SULITE than any other brand. Roy ls! 

Are you taking advantage of INSULITE’s product Minneapolis builder, says: ‘I’: savil 

leadership and sound, reliable sales policies? See your $65.00 on every house I build becas 

INSULITE wholesale-distributor, or write us direct. Bildrite reduces waste to a 1 \imifls 
and corner-bracing isn’t necess.‘ry- 


Insulite, Too! es 


INSULITE DIVISION a3 = MINNESOTA AND ONTARIO PAPER comPaN 
: MINNEAPOLIS 2, MINNESOTA 
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1—Organization of an integrated and articulate construction industry 
which will provide more and better building products to consumers at 
lower real costs with fair wages and profits to all who serve in the in- 
dustry. 2—Coordination of all production, marketing, research and 
professional activities concerned with the development, sale, and delivery 
to the consumer of building products—including the functions of the 
manufacturer, wholesaler, retailer, architect, realtor, contractor, me- 
chanic, financier, association official and public servant. 3—TIdentifica- 
tion of the building products merchant as a central headquarters for the 
industry’s consumer selling activities in the local community. 4—Per- 
petuation of the American ideal of a free people as the basis of a more 
abundant and meaningful life for all. 5—Informative, educational and 
merchandising-minded journalism and service toward these ends. The 
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Why your best customers if 


prefer American Fence 


MIL OsmuNDSON is a successful farmer operating a 
cattle and hog farm of 300 acres near Delavan, 
Minnesota. Here’s what he says about American Fence: 
“T’ve used American Fence ever since I was old enough 
to put it up. Some of it is 30 years old and still holding 
tight. The way I look at it, fence is just as important as 
farm machinery. Couldn’t get along without good fence, 
Of course, strong corner posts help make a good fence, fH PY ) 
That’s why I use American Fence and American dirt- und 
set corner posts. They really give you a corner.” You 
What’s the outlook for fence supplies? Like most § aid o 
metal products, the demand is far greater than the I busin 
supply. But a fair method of allocation is being estab-  eyery 
lished so that each American Fence dealer will receive 
a share proportional to his business in the past. Every 
effort will be made to distribute the available supply 
as equitably as possible. 
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At Your Service... 


(TOLD WITHOUT WORDS) 


ard Register System users 






You say it to all your customers every day. 
Not in words .. . but by the manner in which your business is conducted 
by your people. Your confidence . . . confidence that all your operations are 
“under control”... helps build customer confidence and loyalty. 
You know that you are better able to handle every transaction with the 
aid of a time-saving STANDARD REGISTER system. This hand-writing 
business machine gives you exact, detailed, loss-proof records of 


nost 


tab- HH every sale or service rendered—in as many copies as needed to 
eve @ inform all concerned. The system serves to simplify bookkeeping, 
very Bf billing, tax-reporting, control of inventory... to furnish 
pply 
completely the basic facts for control of your whole business. 
Make your Standard Register system give you all the 
) advantages it’s capable of. Send for Business Aids—the free 


tabloid in which other customers in your own line 

of business tell how they are making the most of systems 
similar to yours. Consult your Standard Register 
representative for any assistance he can give. 


Standard Registers and 
Forms provide... 


® Fast, easy, accurate record writing. 





® Useful copies for all purposes. 
® Security from loss or alteration: con- 
secutive numbering, locked-in copy. 
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If you query a housewife about her kitchen, 
here’s one thing she’ll tell you: 


“It must be a pleasant place to work’ 


And, right off, she’ll say it must be cool— 
torrid temperatures will not be tolerated in 
her “workshop’’ 


So, give her a kitchen that’s as cool as a cucum- 
ber. Use Ceco Steel Casements, specially engi- 
neered, with ventilators that literally reach out 
and scoop in stirring fresh air...that provide 
magic circulation...clear out cooking odors... 


Sond | 








bathing the inside with cooling, cooling breezes 
...a welcome, welcome relief. 


She’ll like the added view she gets through 
these handsome window creations. She’ll be ever 
so grateful because they won’t stick or warp— 
are easy to wash—add beauty to a room in which 
she spends so much time. 


And remember when you build with Ceco 
Casements, you know you’ve uséd the very best 
...you’re sure of economy too. Send for free 
booklet detailing window designs for the kitchen 
and every room in the house. 


CECO STEEL PRODUCTS CORPORATION 
General Offices: 5601 West 26th Street, Chicago 50, Illinois 


Offices, warehouses and fabricating plants in principal cities 


/n construction products CECO ENGINEERING ~mekes the tig divterente 
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Marc’: Housing Starts: The Bureau of Labor 



















dwellings for last month numbered 93,000. 


Something odd about those figures. Measured in 
percentages, the March, ’51, gain over Febru- 
ary was the lowest on record, with two excep- 
tious. Those were the war years of ’42 and ’43. 


Here’s the oddity: Measured in units and not in 
percentages, the figure for this year was the 
highest March total of record, with a single 
exception. That was in 50; when house build- 
ing was jumping over the moon. 


4n easy explanation: The percentage of March 
starts compared with those of February showed 
a less than usual seasonal gain—16 percent in 
fact—because the February number was enor- 
mous. That is, for February. 


The first quarter new-unit starts this year num- 
bered 260,000. If there are to be 850,000 dwell- 
ings started this year—the usual official 
prophecy—it means but 590,000 starts in the 
final nine months; something like 65,000 a 
month. That is, a little more than 30 percent 
of the expected houses have been started in the 
first 25 percent of the year. 


—@he BLS thinks the real estate credit curbs of 
2 last October have checked housing activity 
somewhat. For example the less-than-seasonal 
gain of 16 percent in March over February. 


hese curbs may have a larger effect, later in the 
year. Government statisticians think a good 
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many starts so far have been ordered by people’ 


with ready money, who could make large down 
payments and who wanted to get in ahead of 
material controls. The industry may presently 
run out of these opulent customers. 


ketail Lumber Stocks: The current estimate 
made by the NRLDA is that retail stocks are 
larger by 2.5 percent than they were a month 
earlier; also 12.8 percent larger than a year 
ago. The immediate increase isn’t so much, con- 
sidering the fact that the building season is 
now on the go. 


he NLMA, reporting as of April 14, says for 
the year, up to that date, shipments of report- 
ing identical mills were 8.6 percent above pro- 
duction; and that orders were 14.5 percent 
above production. 


mventory: You know better than any other per- 

son can know how much lumber and other 
building materials you’re going to need; that 
is, how much potential light construction there 
IS In your community and how good a selling 
job you can do. 


conoinists, both in industry and in the govern- 
ment, say that building volume will continue 
high; fewer homes, according to the figures 
quoted above, but more plants. If you rely 
chiefly on home construction, you have some- 
: thine of a hedge against that declining new- 
TAG Ouse volume in doing remodeling and repairs. 


beyond these immediate factors the volume 
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Statistics says the new, permanent, non-farm ' 






of local business is colored and shaped by the 
volume of national business; especially by the - 
national income. 


Personal incomes, on the general average, are 


rising. The total for the second half of the 
year is estimated at ten billions more than for 
the first half. Individual income taxes will go 
up, but not very much. This means markets; 
for markets are people who have folding money 
that’s getting hot in their pockets. 


Production in certain lines will decline; autos 


by about 35 percent; TV sets by nearly 40 
percent; washing machines, some 35 percent, 
and so on. The money that would go into those 
lines, if the items were available, will go into 
other lines. So, while buying will shift, it looks 
over-all like a big business year. 


Some of these big inventories that now worry 


their owners may be pretty useful before the 
year is over. 


The MacArthur affair, something that scared 


Wall and LaSalle and Milk streets for a few 
hours and started some hot selling, soon swung 
into perspective. The country is still rearming. 
Defense orders are being placed at five billions 
a month. Deliveries are at two billions a month 
and by the end of the year will be about double 
that rate. 


Pressures on materials and manpower will in- 


crease in a big way. Whatever else this 
means, it points to individual earnings and so 
to markets. Federal leaders have made it clear 
that the shift in eastern command doesn’t mean 
appeasement; also that the country’s enemies 
are still Red aggression, inflation, and abate- 
ment of national purpose. No change in the 
pattern of the national economy; so don’t go 
soft in a business way. 


The controls law, due to expire June 30, will be 


extended; but the authority in the law will 
hardly be increased. Charles E. Wilson says 
he’ll not ask for anything he can’t prove to be 
clearly needed. 


Rent control will be changed but little; possibly 


may be tightened a little, here and there. Ma- 
terials rules are due for extension in about 
their present form. Congress thinks the Ad- 
ministration has about all the controls it needs, 
if it’ll use them efficiently. It had better learn 
how! The strain on the suspenders, comes next 
fall, may be shockin’. 


The NPA has taken back the right of companies 


to issue their own priorities; that is, for quite 
a lot of items bought for MRO purposes.That 
DO stuff was getting common as dandelions 
and not much more useful. So no more DO-97 
ratings to get MRO supplies; such as packag- 
ing materials and containers; paint, lacquer 
and varnish; paper, pasteboard and their pro- 
ducts; rubber tires and tubes. Also quite a 
few other things. These you now buy in the 
open market. 
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gorage door value! 


NOW—GIVE YOUR CUSTOMERS ail these features in 
the new Strand 9’ x 7’ Receding (track-type) Door 
—designed to accommodate today’s wider cars: 


RUGGED—NEW "X-TYPE” STEEL BRACING adds to the 
great strength and rigidity of the one-piece all- 
steel door leaf. Withstands shipping and handling 
from factory to completed job; assures the owner 
life-time durability and low upkeep. 


GALVANNEALING PROTECTS against rust; even when 
the doors are exposed to weather for weeks before 
painting. Galvannealing consists of a heavy galvan- 
ized zinc coat, oxidized to provide an excellent base 
for paint; no priming coat needed. 


QUICKER TO INSTALL—the one-piece door leaf elim- 














WIDER STEEL DOOR COMBINES BEAUTY 
WITH STRENGTH AND DURABILITY 
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parity 
inates field assembly of single doors. Packaged 
hardware is factory assembled. Installation is simple Pr 
and easy. Wage 





EASIER OPERATING... ALWAYS—Steel can’t wat, wage 
shrink, rot or stick; hardware is dependable. Steel Six m 
does not absorb moisture—weight of the door tt 
mains the same in hot or cold weather, for uniformly 
easy operation. 










Ind; 


Strand Doors are also available in Canopy and Re-Blautho, 





ceding (track) types for 8’ x 7’ openings; ai d int his is 
Double-Garage-Door (track-type only) for 15 x7 Bindus 
opening unobstructed by center post. Orde: fro™Meontr: 


your jobber, or mail the coupon for information 
and jobber’s name. 


ee eee Lun 


4 
STRAND GARAGE DOOR DIVISION Lum! 
Detroit Steel Products Company Vong 
Dept. AL-5, 2244 E. Grand Blvd. 00d 
Detroit 11, Michigan t’s e 


0 Please rush detailed description of the new Strand all- ste bug 
Garage Door for 9’ x 7’ openings. 


1 Please send full information about Strand Doors for 8’ » 7’ ond 
16’ x 7’ garage openings. 


| am a [ Builder 1) Dealer (1) Prospective Owner [) Other 
NAME _— 
ADDRESS. _—_—— 
CITY, STATE. 
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NEWS BRIEFS 








Don’t say we didn’t warn you early. There’ll be another rush 
for vrain storage facilities on the farm come late summer. The 
box car shortage will be felt sharply in the farm belt again, plus 
government pressure for grain storage as a defense backlog. He 
who prepares now will sell the storage building then. 


* * * 


The pressure is on to keep farm income high even though pro- 
duction may occasionally outstrip demand. Again, the underlying 
reason is the need for a defense backlog. Any price level set will 
bea high one. Hence farmers will continue to have money to spend. 


P| aaa 


* * * 


What is hailed as a price roll-back at the manufacturer’s level 
isnow in effect as of April 25. In actual operation, the system may 
allow some prices to rise. At any rate, lumber and plywood are 
temporarily uneffected—but probably not for long. Many other 
building materials are covered by the provision. 


* * * 

















The formula will allow a manufacturer to figure the average 
of his dollar profits for the best three years out of the four from 
1946 to 1949, inclusive. Then he can set prices that will yield him 
not more than 85 percent of that average. 


et et 


* + * 


If his prices have already kited above 85 percent ceiling, he can 
continue to charge them; but he must absorb increased cost with- 
out adding to his prices until his profits come within the 85 percent 
limit... . This order is expected to put the Indian sign on from 
100,000 to 150,000 manufacturers. ° 


* * * 


The Economic Stabilizer—and this is rumor—wants to do a 
couple more orders. One is to set June 30, of this year, as the last 
date for allowing wage increases under cost-of-living or other 
escalator clauses in union contracts. The other is to freeze farm 
parity prices at the levels of last January 15. Yea, man! 


kaged * * &* 


imple President Truman has issued an order setting up the 18-member 
Wage Stabilization Board. It’s supposed to have authority to set 
Wage policy and to deal with certain labor-management disputes. 
Six members each of labor, management and the public. 
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* * * 


Industry and management object seriously to giving the Board 
auth ‘rity over disputes certifies to it by the President; saying that 
his is a transparent method of by-passing the Taft-Hartley law. 
ndustry thinks the Board should not handle “non-economic labor 
ontroversies”; that is, controversies having to do with matters 
ther than wages. For example, working conditions. 
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* * * 


_ Lumber Distribution Section: There has been established the 
Lumber Distribution and Expediting Section of the Lumber and 
Vood Products Division of the National Production Authority.” 
Vs expected to be quite as useful as its name is long. Got any 
uggestions about initials? Harry D. Rosenberg, formerly with 
he WPB, is Chief; an able and highly qualified person. 
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When the CMP plan gets to working, and allocations go into 
peners| use, this section will help get equitable lumber distribution 
xed up; and similar services. 
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Southern Pine Holds 
Annual Meeting 


The full range of problems 
confronting the Southern Pine 
manufacturing industry occu- 
pied the attention of industry 
leaders and others at the 36th 
annual convention of the South- 
ern Pine Association held in 
New Orleans, April 16-18. Ap- 
proximately 500 lumbermen 
from every Southern Pine pro- 
ducing state and, other regions 
and representatives of govern- 
ment agencies were present. 

E. O. Lightsey, Miley, S. C., 
President of the Southern Pine 
Association, opened Monday’s 
session with a strong appeal to 
lumbermen to avoid at all costs 
a repetition of conditions that 
developed at the conclusion of 
World War II, when the com- 
bination of unrealistic price 
controls, the relaxation of 
standards during the war and 
a pent-up demand for lumber 
helped to throw the supply-de- 
mand scales out of balance. 

The president called atten- 
tion to the seriousness of. our 
times, but recalled that South- 
ern Pine Association leaders 
have always met and success- 
fully overcome problems since 
the Association’s founding 36 
years ago. He expressed the 
feeling that “we are better pre- 
pared to deal with our complex 
problems today, particularly 
because our Association wisely 
provided a special Committee 
on Study and Planning to ex- 
amine carefully every phase of 
our activities, to build the 
greatest possible strength into 
our organized effort to meet im- 
mediate problems and at the 
same time effect long-range 
plans.” Mr. Lightsey also called 
for the projection of the SPA 
Seal of Service before the speci- 
fying and consuming public be- 
cause “for nearly 40 years it 
has stood for all things con- 
structive in our industry.” 

Secretary-Manager H. C. 
Berckes gave an outline of the 
three-dav program in which he 
described the exhaustive prena- 
rations involved in providing 
for adequate balance and the 
discussions of problems under 
an economy that is part civilian 
and part military. “In these 
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SPECIFIED 
LENGTHS 
GRADE STAMPED 








Shipped ahead of time — faster 
than promised. We hope you like 
this policy because we've been 
doing it for years. 


Standard green Fir shipped in 
specified lengths, widths, and 
grades of dimension; also small 
squares and boards. 


The ever-increasing number of sat- 
isfied Air-King customers is the 
result of prompt, dependable serv- 
ice and good, well manufactured 
Air-King lumber. You will like it 
too. Let us know your needs today. 


ANN 
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AIR-KING 


MANUFACTURING 
CORP. 


Tigard, Oregon 


Telephones — Portland Line CH 3330 
or Tigard 6161 
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trying times,” he said, “our in- 
dustry cannot operate in a vac- 
uum, because the economy of 
our industry is inter-related 
with that of other segments of 
industry and government.” 


Featured on Monday morn- 
ing’s program was an address 
by Dr. Arthur A. Smith, Vice 
President and Economist of the 
First National Bank in Dallas, 
who said: “The European re- 
covery program is_ seriously 
damaging America’s future by 
depleting her non-replaceable 
natural resources. This drain 
on resources is due to the eager- 
ness of our country to help for- 
eign nations, but fortunately, 
our great forest resources are 
endurable because Southern 
Pine is a fast growing tree and 
people in the South and in the 
forest industries are protecting 
~ 

Corydon Wagner, Tacoma, 
Washington, President of the 
National Lumber Manufactur- 
ers Association, outlined the 
need for unity in the entire 
lumber manufacturing indus- 
try of the nation and asked for 
full cooperation on industry 
problems through the National 
organization. 

“The NLMA is composed of 
many producing regions,” he 
stated, “and each has its own 
individual problems, but never- 
theless there are many matters 
of common interest to all pro- 
ducers and these can most 
effectively be handled through 
the services of a strong Nation- 
al association.” He referred to 
the progress of the South in 
forestry and pointed out that 
many years ago the Western 
lumber operators entertained 
the strong feeling that the 
Southern lumber industry 
would eventually be a thing of 
the past but the record has 
proved convincingly otherwise. 


The afternoon session Mon- 
day was devoted to a consider- 
ation of Southern Pine indus- 
try’s position in relation to the 
defense effort, and was held un- 
der the auspices of the South- 
ern Pine Industry Committee 
with chairman R. M. Eagle pre- 
siding. 

Eagle described the Southern 
Pine industry as “small busi- 
ness” and urged all lumbermen 
to spread this fact among gov- 
ernment officials and congress- 
men. 


Col. B. C. Snow, Division En- 
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gineer, Upper Mississippi Va)- 
ley Division, St. Louis, said that 
the Corps of Engineers is re. 
sponsible for purchasing 4]] 
lumber requirements of the en- 
tire military and plans for lum- 
ber industry mobilization. 

The effective cooperation }e- 
tween the industry and the 
Corps of Engineers was 
stressed by J. T. Fleishel. St. 
Louis, chairman of the Pro- 
curement Committee of the 
Southern Pine Industry Com- 
mittee. The number and magni- 
tude of the Engineers’ problems 
and the meetings of industry 
and government _representa- 
tives to help solve them were 
outlined by the speaker. 

P. C. Gaffney, of the Industry 
Committee told of the staff ef- 
forts with the St. Louis and 
Atlanta Engineers’ offices to 
minimize difficulties like delin- 
quent deliveries of lumber, 
receipt of the incorrect grade, 
including improper moisture 
content, and purchasing on an 
f.o.b. destination price. He 
called the Walsh-Healey Acta 
“deterrent to lumber procure- 
ment.” 





























Farm Income in 1950 and 194 


i 
p——= Per Cent of Increase or Decrease in Cash Income from Farm Marketings === 















Average for the 
United States 
= 0.7% 
ABGL_ 




















Officers for 1951-1952 include 
E. O. Lightsey, president; J. B. 
Bemis, first vice-president; 
Tom DeWeese, second vice 
president; M. L. Fleishel, treas- 
urer; and H. C. Berckes, secre- 
tary. 





Maple Flooring 


Despite the severe winter in 
the Northern producing s‘ates 
which caused a sharp cu:tail- 
ment in logging operations, the 
Northern Hardwood flocring 
mills continue to produce @ 
peak levels, according to |. i. 
Clady, Secretary-Manage” o 
the Maple Flooring Maniufat- 
turers Association. 

Clady said industry produc 
tion of Northern Hard Maple 
and Birch Flooring for the first 
quarter of this year totaled 17; 
433,000 feet, an increase ? 
33.2% over the same period 
1950. Shipments amounted t! 
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Here’s how 


Dollars dangle from the roofs and 
sides of many houses in your com- 
munity... 


Ready for profitable exchange with 
what you have to offer from the 
Flintkote line. 


Flintkote helps you provide the best 
of everything in roofing, siding and 
insulation . . . for the modernizing, 
repairing and remodeling planned by 
your neighbors this spring. 


You have exactly what they’ll want 
in style and color and value... 
everything to do a clean-cut job for 
them and, at the same time, to 
dlean-ip yourself. 


We're telling your customers about 
you and Flintkote materials through 
almos: 38,000,000 colorful messages 
lm national magazines. 


Get busy now . . . plucking dollars 
tom those houses you are passing 
by every day. Your Flintkote repre- 
Sentat:ve will gladly assist. 


Buitpinc Propucts MERCHANDISER 

















ROOFING 


Flintkote Asphalt 
Shingles . . . strip 
or individual. 


Flintkote Asbestos- 
Cement Shingles... Hexagonal 
or Dutch Lap, both 16” square. 


Flintkote Cold Process Roof... 
cold applied, by brush or spray. 


SIDINGS 


Styles and colors to 
meet every preference: 


Brick Design... 
Shingle Design... 
Shake Design. 


Natural-Color Mortar 
Joint . . . closest to the “real thing.” 





Ashlar Stone Design . . . simulates 


cut stone masonry. 


Tapertex and Stri-Tex Asbestos 
Cement... heavy-duty... 
beautiful, textured design. 


INSULATION 


Flintkote Insulating 
Wool... made of 
Fiberglas*. 


Flintkote manufac- 
tures a complete line 
of Insulation Board Products. 


Flintkote Decorative Tile & Plank. 


THE FLINTKOTE Co., 
Building Materials Division, 
30 Rockefeller Plaza, 

New York 20, N.Y. 


#™ REG. U.S. PAT. OFF. 
MFD, BY OWENS-CORNING FIBERGLAS CORP. 


| BUILDING | 
MATERIALS 
=—Y_y 


FLINTKOTE -@ “47 





17,429,000 feet, up 24.4% com-_ ers generally feel that enough 109.1% from the same date last 
pared with the first quarter last Maple Flooring will be availa- year, according to Mr. Clady, 
year, he said. ble this year for the huge school Stocks for the industry curr:nt- 
“New orders booked for the building program. “School ar- ly total 4,556,000 feet, down 
current quarter of 19,232,000  chitects are leaning more and 49% from March 31, 1950 he 
feet reflect an increase of 8.646% more to Second Grade Maple - said. 
over last year,” Clady stated. Flooring as an economy meas- 
“With the demand for Northern ure. They also are specifying Market Centers 
Hard Maple and Birch Floor- more of the 114” and 2” face SEATTLE—A break in the 
ing continuing for defense widths for gymnasium floors; market which has stayed close 
housing, military installations, recognizing that with the use of to control figures ever since 
industrial buildings and _ these narrower widths, the ex- they became effective seems im- 
schools, the mills are preparing pansion and contraction factors minent due to lessened demand 
for another record year,” he are minimized,” he declared. because of credit restrictions 
continued. Unfilled orders as of March  gmaller housing starts, curbs 
Clady said Northern produc- 31 stand at 20,552,000 feet, up on commercial building and 


comparatively small  govern- 

ment purchasing. Fir, hemlock, 

shingles and cedar siding are 

all affected, particularly fir and 

07 AN ai AS THE hemlock commons, all shingles 
and all beveled cedar siding. 

Prices have dropped as much 


MEN, METHODS AND MACHINES ferric tir dimension but th 





drop is not general as yet. Ce- 
dar siding for the first time 
since the war is weak with some 
mills cutting prices. Shingles 
are so weak that there is talk 
of shutting down mills. Green 
fir boards are relatively weaker 
than dimension. Some dis- 
tressed boards have been 
thrown on the market. Upper 
fir and hemlock items are 
strong and steady. Pine items 
are steady and hard to buy. 
Some transit cars of green di- 
mension have been sacrificed 
for prices six to eight dollars 
below high figures previously 
Here at OZAN we have everything it takes to make obtained. 

good lumber. Men with know-how, modern methods Logs are very firm as at pre 
and machines, and timber from an area famous for viously quoted prices. Many 
its soft texture and clear appearance. buyers are traveling country 
The result is OZAN Arkansas Soft PINE—lumber districts looking for small acre 
with plus quality. ages of logs and considerable 
: ; . : timber 60 to 80 years old is be 

OZAN PINE is 100% kiln dried and kept entirely ing logged. 
SAWING under cover from kiln to car. Inventory of logs as of April 
It is graded by strict S.P.I.B. Standards, properly 1st is on the low side consider- 
WwoOopD and carefully loaded. To protect its precision finish ing the high level of cutting. A 
SINCE in transit the lumber is held firmly with steel straps in Small amount of production 
1891 each end of an OZAN car. jn ~e = - —s we 

ft = orced by high humidity. 
Pl pS — make your next order OZAN were many small fires but Jam 
i age was slight. 

Figures on the inventory re 
OZAN LU M BER CO. vealed that Puget Sounc ™ 
April 1st reported 325 milion 
Prescott, Arkansas feet or 61 million less thal 
March 1st. A year ago the fig 
ure was 294 million. Columbia 
river with 239 million is «cowl 
50 million for the month and 
22 million less than a year ag® 
KANSAS CITY—Lumber i 
terests in this area report that 
business in the last fortnight 
has been extremely slow with 
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Introducing the Haw 


NeWartr 400 





“ Here, in a single unit—the DeWalt “400"—are all the features 
different power-fed you need to do all your cutting faster . . . more accurately . . . 


with greater safety! 


3 * 4 
m ach ines in one. The DeWalt “400” gives you seven power-fed machines in one— 
ripping, bevel ripping, ploughing, straight or bevel rabbeting, 
single head shaping, tongue and grooving, single head moulding. 


—_— 


BEVEL RIPPING * = 


ren You can rip at speeds up to 90 feet per minute, split 2 x 8's, run 
SBE floorings, turn out window frames and many other items. All are 
Ta licith mel power feed operations. Just start the material. The DeWalt “400” 
BEVEL RABBETING does the rest. Power rollers feed the material—and remove it. 
This means greater safety. There is no kick-back. Material 
cannot be incorrectly fed into the blade, and your hands are far 


from the cutting tool. 









The material is guided by the hold-down and the hold-ins of the 
special Custom Table Top. Four table rollers keep the material 
moving smoothly. 


Now—remember—you can still use this DeWalt alone to cross- 
cut, miter, make compound miters, gain, rout, etc. Simply remove 
the Custom Table Top and swing the Power Feed unit out of 
position easily and quickly. 





Se LY See the DeWalt “400”—the ideal specialty production machine. 
SIBIGLE HEAD a sal Write for complete information. DeWalt, Inc., AL-5, Fountain Ave., 


SHAPING TONGUE AND 








e GROOVING SINGLE HEAD Lancaster, Pa. 

is lel eel in ie 

3 > 4 

eet De War 
a SO 


Ask to see the new DeWALT “400” Sound Movie! 
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activity probably at its lowest 
ebb in more than a year. The 
only reason to account for the 
lull, which they hold will be of 
a short duration, is the over- 
stocked condition of retailers 
which have been unable to move 
much stock during the bad 
weather. With building to open 
up again in the weeks ahead, 
retailers will be able to dispose 
of their inventory and return 
to the market for replacements. 
It also was said that many re- 
tailers had bought ahead heav- 
ily at the turn of the year on 


fears of shortages, which do not 
appear likely to develop. 

Mills have not lowered their 
prices although many are out 
seeking business. The prices 
that have prevailed during the 
ceiling period still rule. There 
has been some building up of 
inventory by mills in anticipa- 
tion of a liberal movement of 
lumber this spring. The ship- 
ping situation, which was quite 
tight a month or so ago, has 
eased and ample carriers are 
available from the railroads. 

Shifting from hardwood pro- 





SPECIALLY 
PROCESSED 


... the Oil for Outside Painting 


¥ OU will sell more linseed oil if you sell 


the oil that is specially processed for outside paint- 
ing. The name is Spencer Kellogg’s “Improved 
Boiled”. It is 99.8% pure; that means 100% pure 
linseed oil plus an extra 2/10 of 1% of lead and 
manganese scientifically incorporated as drier, 
creating a solid, through-drying, durable paint 


film. 


It is the finest oil for outside painting, the choice 
of the best painting contractors. The special 
Spencer Kellogg thermal process gives it supe- 
rior brushing and levelling qualities that speed 
up the painter’s work and help him to enjoy a 


better profit on his labor. 


SPENCER KELLOGG’S 
IMPROVED BOILED 
LINSEED OIL 


@ Meets all Federal Government 
and A. S. T. M. Specifications. 


@ Available in 5 gallon, 1 gallon, 
quart and pint refinery-sealed pack- 
ages. 


@ 99.8% PURE means 100% pure 
linseed oil, PLUS 2/10 of 1% metal 
as drier. 


Write to the Trade Sales Department for com- 


plete information. 


SPENCER KELLOGG 


AND SONS, INC. 


BUFFALO 5, N.Y. 


The First Name in Vegetable Outs 


99.8% PURE 
means 100% pure 


PLUS 


Spencer Kellogg's 100% Pure Raw Linseed Oil is also Available in Refinery-Sealed Packages 
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duction to soft woods is gaining 
momentum, a seasonal devel«p- 
ment. Mills still find it difficult 
to obtain a sufficient numer 
of skilled workers, many of 
whom have left for defeise 
plants in the area. 

Retail sales of 173 line yards 
in the 7-state area served by ‘he 
Federal Reserve bank of Kan- 
sas City for the first three 
months of 1951 were 8 percent 
smaller than a year ago. 
March’s volume was off 11 per- 
cent from a year ago, but up 41 
per cent from February. The 
report on wholesale lumber 
sales showed a 1 per cent gain 
for the quarter; March’s sales 
were up 14 percent from a year 
ago and 2 percent ahead of 
February. 

TACOMA—Lumber output 
throughout this area continues 
to be high, with mills taking 
full advantage of the heavy de- 
mands of the military and de- 
fense requirements as well as 
those of industry and domestic 
housing. So far, log supplies 
have been adequate, but there is 
some concern over the possible 
effect of the unseasonal dry 
weather that has created a for- 
est fire hazard unusual at this 
time of the year. So far, no 
serious fires have been report- 
ed, but logging operators are 
exercising the utmost in pre- 
cautionary measures, even, in 
some cases, going as far as con- 
plete closure. 

Considering that some of the 
camps had only gone into con- 
plete production following the 
winter shutdown, the possible 
effect upon the spring log sup- 
ly could be serious. Shivping 
space, particularly on rail car- 
riers, is far from plentiful and 
this is hampering movement of 
orders particularly to the Mid- 
West and other inland points. 
So far, water borne shipments 
have not been as hard hit, but 
the situation there still is one 
to cause concern. 

Local production has leet 
curtailed because of a fire ‘hat 
swept the plant of the Mu‘ual 
Fir Column Company here ‘his 
Thursday causing an estim: ted 
$100,000 damage. Most of the 
planing mill, part of the 1: ad- 
ing dock, dry kiln and storage 
facilities were destroyed. An 
unusual shipment going out 
from here last week included 
more than 300 pieces of seiect 
spruce from the Grays Ha: bor 
area destined for Honolulu, 
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T parting stop. Conventional weatherstrip at head, meeting rail and sill only. 








PRESSURE SEAL Double Hung 
WOOD Window Units 


(WITH REMOVABLE SASH) 























A 3 Sensational Advantages of New 
a = Wedge-Like Action 


= 1. Free Floating Action—With thumb levers depressed, sash float free. No 
EE stubborn friction. 


2. Sash Lift Out Easily. No counterbalancing attachments between sash 
and frame. No stops to remove. 

















3. Highly Weathertight—Wedge-like action seals cracks between sash and 
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8 Quick and Easy to Install 





































































































| SLIP SASH INTO PLACE, 

PAINT WITH SASH OUT no weatherstrip or balances 
NAIL FRAME. In rough open- for quicker, better paint job. to apply. No stops to set. 
ing. Saves hours per house. 











BUILDERS LIKE IT... Homeowners 











x like it...this revolutionary double 
ig hung window with removable sash. 
4, Sold only through regular lumber and 
ly millwork dealer channels. See your 
Yf millwork distributor or write us for 
information. 
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BAND SAWS 


Ate 
a 
= 


= 


DRILL PRESSES 


on 


THICKNESS PLANERS 


0 . 
plete \ine terrific 
in others. ] 
l yee iuilder leads, esl 


JOINTERS 





TILTING ARBOR SAW 
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NAME __ icin 
FIRM 


SPINDLE SHAPERS 


— 





LATHES 


SAW JOINTERS 


JIG SAWS 


cB 
1000 W. CENTRAL AVENUE 
TOLEDO 6, OHIO 


(_] Please send big, free 44 page Catalog No. 50 on Boice-Crane Power Tools. 
[| Please advise how | can become a franchised Boice-Crane dealer. 





NE COMPay, 








STREET _ 





CITY AND STATE 


where they will be manufic- 
tured into surfboards. They 
wer as much as 20 feet in 
length, 22 inches in width 2nd 
averaged two inches in thi-k- 
ness and there wasn’t a knoi in 
the lot. 


Lumber—National 

Lumber shipments of 149 
mills reporting to the Naticnal 
Lumber Trade Barometer were 
7.9 percent above production 
for the week ending Apri! 7, 
1951. In the same week new or- 
ders of these mills were 6.2 per- 
cent above production. Unfilled 
orders of these mills amounted 
to 66 percent of stocks. For re- 
porting softwood mills, unfilled 
orders were equivalent to 29 
days’ production at the current 
rate, and gross stocks were 
equivalent to 42 days’ produc- 
tion. 

For the year-to-date, ship- 
ments of reporting identical 
mills were 8.2 percent above 
production; orders were 13.7 
percent above production. 

Compared to the average cor- 
responding week of 1935-1939, 
production of reporting mills 
was 75.8 percent above; ship- 
ments were 86.3 percent above, 
orders were 79.2 percent above. 
Compared to the correspond- 
ing week in 1950, production of 
reporting mills was 5.0 percent 
above; shipments were 4.5 per- 
cent above; and new orders 
were 1.3 percent below. 


Western Pine 


Production of Western Pine 
and associated woods by the 
104 mills reporting to the West- 
ern Pine Association for the 
week ending April 7, 1951, 
amounted to 59,975,000 feet 
compared to 56,904,000 feet for 
the corresponding week last 
year. Shipments for the week 
ran to 67,493,000 feet as com- 
pared te 71,087,000 feet for like 
period last year. Orders during 
the week totaled 69,227,000 feet, 
as compared to 68,600,000 feel 
a year ago. Unfilled orders 4! 
the week’s end amountec t0 
257,510,000 feet; a year ago 
they totaled 259,998,000 ‘eet. 
Stocks on hand were 30; 
101,000 feet compared to 387; 
842,000 feet last year. 


Southern Pine 

The 115 mills reporting the 
Southern Pine Association fot 
the week ending April 14, 1951 
produced a total of 18,55-',000 
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feet, 3.60 percent below the 
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ARMSTRONG’S PERFORATED TEMLOK TILE 














a new low-cost acoustical material with the Lok-Bevel joint 


'O meet the demand for a low-cost fiberboard 

acoustical material, Armstrong’s Temlok Tile 

is now offered in a perforated form — Perforated 

Temlok Tile. This new addition to the Armstrong 

lumber dealer line is a companion product to Tem- 
lok Tile and Cushiontone. 

Perforated Temlok Tile is a 16” x 16” x 12” fiber- 
board tile perforated in a 12” square pattern to give 
it high sound absorption. It has the same strength 
and toughness of all the other Temlok products, and 
its smooth surface is painted at the factory in an 
attractive warm white color. 

To make installation quick, easy, and inexpen- 
sive, Perforated Temlok Tile has the exclusive Lok- 
Bevel joint (shown at right) which has proved so 
popular on Temlok Tile and Plank. The Lok-Bevel 
joint provides a wide flange for concealed stapling or 
nailing. In addition to allowing for expansion and 
contraction, the long tongue and groove also stops 





air passage through the joint. Thus, there can be no 
“breathing,” and the building paper required by 
many other acoustical materials is unnecessary. 
Because of its 16” x 16” size, Armstrong’s Per- 
forated Temlok Tile requires less furring than regu- 
lar acoustical tiles and this cuts costs even further. 
Get complete: details about the new Perforated 
Temlok Tile. See your Armstrong whole- 
saler or write to Armstrong Cork Company, 
4705 Ross Street, Lancaster, Pennsylvania. 








THE LOK-BEVEL JOINT 


TONGUE NAILING-FLANGE 
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rmstrong’s Building Materials 
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INSULATING WOOL e 


MONOWALL® se 


HARDBOARDS CUSHIONTONE® 























three year average. Shipments 
for the week ran to 18,443,000 
feet, 0.60 percent below produc- 
tion and 4.17 percent below the 
three year average. Orders re- 
ceived during the week amount- 


ed to 18,424,000 feet, 0.70 per- 
cent below production and 4.27 
percent below the three year 
average. There was a decrease 
of 0.03 percent in orders on 
hand during the week. 


The Lumber Market at Presstime 


The following index is intended merely as a check on bu uying practices. It is 


a compilation and average of mill prices at press time an 


should not be con- 


sidered as current on the day the magazine is received. The prices should be 
useful in following market trends and as a check on a made approxi- 


mately ten days before receipt of the magazine—the 


DOUGLAS FIR 


Vertical Grain Flooring 
B&Btr. 
170.00 


Flat Grain Flooring 


Cc 
160.00 


135.00 
160.00 


Drop Siding 
1x6 (Pat. #106) .160.00 
1x6 (Pat. #116).155:00 


Ceiling 


155.00 
150.00 


110.00 
) 118-128 


Boards and Shiplap and 2” 

(green) 1x6 1x8 
No. 1 ....75.00 78.00 
No. 2 ....44.00 75.00 
No. 3 ....59.00 62.00 


1x10 


No. 1 Dimension 


12’ 16’ 
79.50 79.50 

83.00 

83.00 

83.00 

83.00 


No. 2 Dimension 
2x 4 76.00 76.00 
75.00 74.50 
75.50 75.50 
74.50 74.50 
oxi? 73.00 73.00 


No. 3 Dimension R/L Only 


(Add 10-12 for dry lumber) 





WESTERN PINES 


PONDEROSA PINE 
Selects 
82 or 48 4/4 RW 5/4RW 8/4 RW 
C&Btr. RL ...275.00 285.00 280.00 
No. 1 No. 2 
160.00 
155.00 


Commons 

S2 or 48 
ix 8 RL 
1x12 RL 


Idaho White Pine 
Selects 


S2 or 48 
C&Btr. 


No. 4 
82.00 
80.00 


1x4 1x6 1x8 5/64 

RL. 250.00 265.00 270.00 265.00 
205.00 225.00 230.00 235.00 
2 or 4S No.1 No. 2 No. 3 
150.00 140.00 100.00 

150.00 140.00 100.00 


Commons, 
1x 8 


Sugar Pine 
Selects 
> RW oe bef 6/4 bpd 
0.0 0.00 80 


5.00 
278. 00 


195.00 
240.00 175.00 


No. 2 
135.00 
135.00 
135.00 


No. 3 
100.00 
100.00 
100.00 


ditors. 


SOUTHERN PINE 


Vertical Grain Flooring 
B&B Cc 
200.00 


185.00 
210.00 
Drop Siding 
1x6 (Pat. #106) .206.00 
1x6 (Pat. #116) .206.00 
Boards and eae 


x6 1x8 

No. 1 ...143.00 143.00 

No. 2... 86.00 91.00 

No. 3... 76.00 83.00 

No. 1 Dimension 

12’ 14’ 16’ 

2x 4 95.00 96.00 98.00 
2x 6 89.00 91.00 
2x 8 94.00 94.00 
2x10 104.00 105.00 
2x12 110.00 110.00 

No. 2 Dimension 

2x 4 88.00 89.00 
2x 8 84.00 85.00 
2x10 88.00 88.00 
2x12 88.00 88.00 


No. 3 - a saree 
2x 4 73.00 


2x 6 72.00 
2x 8 71.00 
2x10 71.00 

65.00 


195.00 
195.00 


121.00 
101.00 





RESWOOS 


A&Btr. siding 


Prices for red ‘cedar siding “in 
cars, new bundling, 6 to 18’ are: 
Beveled Siding, % Inch 

Clear “A” 

95.00 83.00 

120.00 118.00 

-155.00 143.00 

185.00 173.00 
Clear Bungalow ataiew., % Inch 
8 inch " 198. bo 
:230. 00 218.00 
230.00 228.00 

Finish, B and Btr. S28 or 48, 


6-16’ or — 
1x 8 145.00-165.00 
175. eS 
Ceiling or Flooring, 
B and Btr., 9-16’ 


D 
85.00 
85.00 


Cc 
97.00 
97.00 





RED CEDAR SHINGLES 


Royals 


5.75- 6.00 
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ENGLEMANN SPRUCE 


Boards and 
Shiplap (dry) 1x6 1x8 1x10 
No. 2&Btr..114.00 112.00 115.00 
No. 3&Btr.. 93.00 96.00 102.00 
No. 1 Dimension 
12’ 1 18’ 


90.00 


85.00 
85.00 
85.00 
2x10 85.00 
8x12 81.00 1.00 81.00 0 
(Boards graded No. 1, 2, 3, 
price; no price for straight ‘No. 


2x 8 


1x12 
125.00 
112.00 


. Mills 


do not grade out No. 3 Dimension sepa- 


rately as in fir.) 





WESTERN HEMLOCK 


Vertical Grain Flooring 
B&B 
155.00 


130.00 
155.00 


150.00 
145.00 


110.00 105.00 
115-125 110-120 


1x6 

Drop Siding 
1x6 (Pat. #106).155.00 
1x6 (Pat. #116).150.00 


= 4 
Boards and = and 2” (Dry) 


= 1x8 
eS eee 84.00 86.00 
NG. 2 ...-sBaee 81.00 
No. 3 ....64.00 66.00 
No. 1 Dimension 
12’ 14’ 16’ 
91.00 91.00 93.50 
92.00 92.00 
90.00 90.00 
90.00 90.00 
87.00 87.00 
No. 2 Dimension 
2x 4 85.00 85.00 
2x 6 84.50 84.50 
2x 8 84.00 84.00 
2x10 84.00 84.00 
2x12 82.00 82.00 
~~ of repens R/L Only 


66.00 





OAK FLOORING 


Clear Pin, #§x2% @§x1% %x2 
White ..255.00 225.00 197.50 
Red --255.00 225.00 197.50 


Sel Plain 
White ..225.00 205.00 177.50 
Red .-225.00 205.00 177.50 
#1 Common 
170.00 92.50 
170.00 92.50 


— —_— 2 
80.00 


ed 
#2" Mixed i> ‘Shorts 
5.00 80.00 
92.50 
62.50 


a” 
--140.00 110.00 


#2 Com. ..100.00 80.00 





WESTERN RED CEDAR 


Prices for red cedar siding i 
cars, new bundling, 6 to 16’ are 
Beveled Siding, % Inch “an 


%x4 inch 


Finish, B and Btr. s2 or 4s, 
“— = rough 


x12 
Ceiling or a B and Btr., 


&Btr Cc 
105. 00° 100.0 
-120.00 115.0¢ 


x4 
aE on * mouldings, 6-. | 


lengths. 
Series 8, 


000— 
Listing under $4.00—list plus 
cent. 
Listing $4.00 and over—list 1 


per cent. 
Clear Lattice, 5/16”, 9 to 16’ 
100 Lin. Feet 


1/3x4 


mixed 












t 
Mills 
sepa- 






—— 






D 
115.00 


98.00 
110.00 


113.00 
110.00 


60.00 


95.00 










1x12 
86.00 
81.00 
66.00 







20’ 












, Don't use substitutes when you 
}, can get genuine DUA-LAPS! 


HE) 







They’re made only from the highest-grade, certigrade straight-grain 
red cedar. 


WANT INSULATION VALUE? Every inch of Red Cedar Dua-Laps 
contains millions of tiny air cells that seal out cold and heat. 
Fuel bills are cut one-third. 
































WANT BEAUTY? Ten colors. New, Infra-Red Drying 
Process gives you a shingle with a beautiful surface, 
makes a heavier, more protective coating. 


WANT ECONOMY? Dua-Laps offer luxurious, 
deep-horizontal shadows that give that rich 
“wide siding” effect at real savings. Dou- 
ble-coursing adds real economy. 
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Write for a Dua-Lap Shingle today 
. . we have no samples, as 
such... every one sent is taken 

from warehouse stock. Don’t 

take any substitutes, in- 
sist on Dua-Laps. 

*Reg. U. S. Trade Mark 
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Builders Claim New 
Infra-Red Dried Shingle 
Lasts Longer—Looks Better 


New Dua-Lap Red Cedar shingles, 
that have a beautiful baked-on fin- 
ish applied by the infra-red drying 
process, are receiving rave notices 
from builders. 

This process, builders agree, 
gives shingles a harder, more dur- 
able finish. The more uniform, pro- 
tective coating is always thoroughly 
dry and stays beautiful for years. 

Dua-Laps also give homes lux- 
urious deep horizontal shadows 
that provide old and new dwellings 
with a rich “wide siding”’ effect at 
substantial savings. 

10 Beautiful Colors 

A home builder has a choice of 
10 beautiful colors. Many success- 
ful projects have been given vari- 
ety and home individuality by re- 
arranging the fronts of the homes, 
as well as utilizing all the Dua-Lap 
colors. This avoids the “all-look- 
alike’”’ project. 

Butted, squared and tapered 
perfectly for easier application, 
Dua-Laps cover more area with 
fewer shingles, less nails and not 
as much labor because they can be 
laid with full 12” or 14” exposure. 

Builders have found that costs 
can be cut further through the use 
of ES-Nails. No stripping for nails 
is required as you can apply Dua- 
Laps directly on gypsum or insula- 
tion sheathing with ES-Nails. In 
fact, builders report savings up to 
$150 per house by using this type 
of construction. 

Home Owners Get Double Value 

Double coursing, combined with 
nature’s greatest insulator—red 
cedar—gives homes double insula- 
tion. Every inch of red cedar con- 
tains millions of tiny air cells that 
seal out cold and heat, seal in room 
comfort. It cuts fuel bills a third. 

And Dua-Laps are the ‘Real 
McCoy,” builders say. Made from 
the highest grade certigrade 
straight grain red cedar, Dua-Laps 
are no imitations. 

Best for Remodeling 

These new shingles are ideal for 
remodeling as well as for home- 
building. Because of the flexibility 
and adaptability of Dua-Laps to 
old, out-of-line warped walls, you 
can achieve a tight, snug fit. Not 
every siding material can boast of 
this. No open air spaces will be 
left with Dua-Laps. 

More Dua-Laps are being used 
now than ever before. Good build- 
ers make sure they get their 
share of this quality product, and 
dealers, their share of this great 
market. 

Dua-Lap officials point out that 
a few choice territories are still 
available for prospective distribu- 
tors who will write The American 
Stained Shingle Co., 855 Spruce 
St., Columbus 8, Ohio. 


Write Dept. B 





























The very finest in Cabinet Hardware. 


One of several beautiful “matched” designs. 






Although restrictions naturally limit 






supplies, production for the present is ample for 
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regularly and fairly to established Amerock Jobbers. 
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AMERICAN CABINET HARDWARE CORP., ROCKFORD, ILLINOIS 
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look what they’ve done at Dobbs Ferry, W. Y. 
TO HELP YOU SELL IN ’51! 


re O| PACE 


featuring PACESETTING CAREY Products! 





































































aceset?ing Combination 
Year 'Round Comfort! 


Miami-Carey kitchen ventilator — 
isks away odors, smoke, greasy 
mes. Keeps greasy deposits off walls, 
ors, furniture. In the attic—A Miami- 
arey atic fan to draw out sun-scorched 
ir; fill ¢ ‘ery room with cool, fresh night 
iit. There's a whisper-quiet, economical, 
§-lived Miami-Carey attic fan for 
Ventilating and installation need. 


dver 












"9 moves Carey products 
Stock to site — keeps Carey 

alers ~rimed for profits. Cash in 
nthe Carey line of home building | 
ind tem:deling products. Ask your 


arey representative for complete 
nformat! on, 
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this Star! |, Careystene Corrugated asbestos-cement, 
litghlighting the charm and beauty of the PACESETTER House. 
\ A natural for interior and exterior walls, partitions, fences, 
' planting boxes, garden sheds. Takes paint readily; can be nailed 
or sawed with ordinary carpenter's fools. Resists rot, decay, 
vermin, weather, fire! 


Your Builder and Architect 
Prospects Agree! 


Convenience sells! What is more con- 
venient than glamorous, roomy Miami- 
Carey recessed towel cabinets, with full- 
length crystal mirror, sparkling glass 
shelves and snow-white baked enamel on 
all-steel interior? Miami-Carey makes a 
complete line of cabinets and accessories 
for every budget and installation needl 


THE PHILIP CAREY MFG. COMPANY 
LOCKLAND, CINCINNATI 15, OHIO 
Canada: The Philip Carey Company, Ltd., 

Montreal 25 P. Q. 


From the House of Carey — 
















Julius Gregory, Architect, 
Robert Chuckrow, Builder 


All eyes are on House Beautiful’s PACE- 
SETTER House for 1951, recently built at 
Dobbs Ferry, N. Y. ... and featured by 
HOUSE BEAUTIFUL in the May issue. 


Carey products play a major role in express- 
ing new design and construction ideas in the 
PACESETTER House . . . answer basic needs 
for beauty, comfort, convenience and safety. 


Shown here are examples of how Carey 
products help the PACESETTER House ful- 
fill the promise of its name. Suggest that 


‘your prospects use these and other Carey 


products to express their ideas, economically, 
for new building or remodeling jobs! Chances 
are you'll find them pre-sold through the 
pages of HOUSE BEAUTIFUL and other 
nationally known magazines. 


If you’re not a Carey dealer, be one! And 
increase profits! Ask your Carey representa- 
tive to call. 


FIRE-CHEX SHINGLES 
for Pacesetting Beauty, Protection! 


Only Carey Fire-Chex come in rich, solid colors, or 
striking new shadow-blends that create roof designs 
copyrighted as “works of art’! Add husky 325 Ib. 
construction for top resistance to wear and weather. 
Add too, Underwriters’ Laboratories, Inc. Class A* rat- 
ing for fire-safety (only Fire-Chex have it!). And you 
have the sales-pacesetting shingle—Carey Fire-Chexl 
*Without asbestos underlayment 


RES Ree 


Bathroom Cabinets and Accessories ©@ Ventilating Fans ©® Ceramo Siding © Corrugated Asbestos-Cement © Fire-Chex 
Asbestos Plastic Shingles @ ‘‘Fire-Guard’’ and Rock Wool Insulation © Other Famous Products for Home, Farm and Industry 
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Nu-Glaze 



















Nu-GLAZi 
HAS DOZENS aways | By 
OF USES! STAYS | Batt 
r PUT! | unti 
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| PRODUCTS | 


DUNCAN coun nanan creo 


MAY BE PAINTED 
N APPLIED 
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Rests) REASONS WHY IT PAYS TO SELL 
Nu-GLAZE INSTEAD OF PUTTY! 






AROUND SINKS AND 
DRAINBOARDS 


t 
A % 
FILLS CRACKS IN BRICK, 


CEMENT, WOOD 
son 


















1./Z2\, IT MAKES SATISFIED CUSTOMERS 
(3) pecause Nu-GLAZE STAYS PUI! 


Although Nu-Glaze is applied like putty, it is entirely unlike putty in other 
ways. Needs no working up, clean to handle—not oily, does not dry out, 
harden, crack or peel. Perfect for glazing wood or metal sash, replacing 
putty, setting plumbing, filling cracks, boatwork of all kinds. Nu-Glaze does i 
the job better too, because it always sets to a rubber-like consistency. Its MRRiaas 
no wonder Nu-Glaze sells fast! = 






















AROUND BATH TUBS 
AND PIPES 









€. 
2. \ ~~ % A BIGGER PROFIT ON EVERY SAIt! 


<— Most important of all is the bigger profit you 

% as % make when you sell Nu-Glaze! Ordinarily when 
you sell a pound can of Nu-Glaze, you make 1c 

or more on the sale. But when you sell a pound can of ordinary putty, as4 
rule you only make about 144c. That’s why we say it pays you to sell 
Nu-Glaze instead of putty. You make bigger profits! You satisfy customers 
because Nu-Glaze always “stays put!” 













BOAT WORK O 
ALL KINDS 































SETTING ALL PLUMBING 
FIXTURES 





WNu-Glaze 


SETS TO A RUBBER-LIKE CONSISTENCY * DOES NOT CRY 
OUT + DOES NOT CRACK OR PEEL » NEEDS NO WORK'!NG 
UP + NOT OILY + CLEAN TO HANDLE 
















Nu-GLAZE 1S 
WATERPROOF! 











ORDER NOW — Your order will be shipped same day received! 


MACKLANBURG-DUNCAN CO. 


OKLAHOMA CITY 1, OKLAHOM 
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Yr 
SELL 
iViagg Nu-GLAZE 
Eis INSTEAD OF 
i_} purty 


the job better than 
,and makes you bigger 
too! Nationally ad- 
» Nationally known 
ationally used. Stock 
Nu-Glaze today! 


Nu-CALK 
CALKING 
curoo®) COMPOUND 


fine product as in 
Load. Nu-Calk Calk- 
Mpourid is available 
pint, pint, quart, gal- 
gallon cans. Also 55- 
drums. Nu-Calk is the 
td of calking quality 





here's the 
most efficient, 
most popular 
calking load 
on the market! 






Na (A LK 


SPEED LOAD 


Easy to-user YES! And even easier to sell! 
Here are some of the reasons why the new, improved 
NU-CALK SPEED LOAD enjoys such nationwide 
popularity The specially designed cap insures perfect 
ontact with gun nozzle—can't pull loose from fiber 
board tube. Glassine-lined container is air-proof, mois- 
ture-proof, practically vacuum packed. With 
SPEED LOADS the user’s hands never 
touch the compound. Always has a 
smooth, even flow, and easy 
trigger action. 


HERE’S THE 
STREAMLINED GUN 
TO GO WITH IT! 









Here’s the other half of this famous sales- 
making combination! This SPEED LOADER 
calking gun retails at a price that paves the 
way to more calking sales. It’s light, sturdy, 
fool-proof. Retails for only $1.95. Show it and 
you'll sell it! 


Your order will be shipped same day received! 


STANDARD CG-3 CALKING GUN AVAILABLE PACKAGED 10 LOADS TO A CARTON 


There are 10 
Speed Loads to 
each carton 
(Appr. one gal.) 
and 4 cartons to 
each case. Please 
order in multi- 
es of 4 cartons, 
ull freight al- 
lowed on orders. 
of 8 cartons ofr 
more, 


MACKLANBURG-DUNCAN CO. 


OKLAHOMA CITY 1, OKLAHOMA 


Experienced calking appliers still favor 
our CG-3 Standard Calking guh’s easy 
trigger action and powerful piston action. 
Fitted for use with either Nu-Calk Speed 
Loads or bulk calking. 

















*\Space-Saving- Idea 
_thet Sells> 


You 


STANLEY 
SLIDING 
DOOR 


‘HARDWARE S . 

















“ 






With one size track and bracket 
you can take care of all these 










installations | \ 
i —, we 
Single door mounted inside closet Single door with pocket p 

































» You make a good customer as well as a ( 
= good profit with every set of Stanley Slidin: | 
Double by-passing doors Double doors mounted inside closet i Door Hardware you sell. Interior doors ai 
= that slide help solve the small home- a 
3» SS > owner's biggest problem — living space — ‘ 
SUED there wah gate Three by-passing doors | and make the builder's selling job easier. ) 
l 
—_—  — —— Stanley Interior Sliding Door Hardware R 
Pour by-passing doers is easy to install, easy to adjust. Doors 
glide smoothly in a V-shaped track, and 
a. 2. : can be adjusted with a screw driver after 
THE STANLEY WORKS © NEW BRITAIN, CONNECTICUT installation without removing trim. | 
Simplified stock saves space for the dealer N 
ST \ N LEY — 
I 
L; 







Reg. U.S. Pat. Off. 
HARDWARE ® TOOLS ® ELECTRIC TOOLS ® STEEL STRAPPING ® STEEL 
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Now! Make big extra profits on 


Gold Bond COLOR TEXTURE! 


with the 
8 NEW 
4 COLORS 


women 








BACKED BY FULL-COLOR ADVERTISING IN 


HAT’s new about Gold Bond Color Texture? PLENTY! POST "aii 
W now it comes in eight brand-new colors (and white) Ta ll 
proved most attractive to women by the famed Rahr Color 
Clinic. And National Gypsum is backing it with strong 
advertising —telling millions of prospects how easy it is to 
apply over wallboard, plaster, and other surfaces... how 
it gives magic new beauty to drab rooms. You're sure to 
have calls for Gold Bond Color Texture, so have your Gold 


Bond salesman show you the new colors right away! 











You'll build or 
BUFFALO 2, NEW YORK remodel better with 


Lime, Sheathing, Wall Paint, Textures, Rock Wool Insulation, Metal Gold Bond 


NATIONAL GYPSUM COMPANY 


Fireproof Wallboards, Decorative Insulation Boards, Lath, Plaster, 


Lath and Sound Control Products. 
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Automatic clear signal. Gives 








with time-and-effort-saving features 
never before combined on one machine 


Subtractions in red. 





automatic printed proof of 
whether or not the machine was 
clear when the operator started 
to use it, 


Automatic space-up of tape. 
Spaces tape to correct tear- 
off position when total is printed. 
Saves time, effort, paper. 


Automatic credit balance. 
Actual minus totals are aufo- 
matically computed, and print- 
ed by a single touch of the 
total bar. Prints in red, with 
CR symbol. 


Full, visible keyboard. All 
ciphers print automatically — 
saving time, motion, and effort! 
Two or more keys can be de- 
pressed simultaneously. Amounts 
remain visible until added. 


The National Cash Register Company presents 
an Adding Machine designed to produce more 
work with greater accuracy and with less time 
and effort. Backed by National’s 67 years’ ex- 
perience, and representing years of research, 
the NATIONAL ADDING MACHINE has time- 
and-effort-saving features never before com- 
bined on one machine. 

National’s superiority is due mainly to the 
many things it does automatically. What a 
machine does automatically, the operator can- 
not do wrong—that promotes accuracy. What 
a machine does automatically, the operator 
does not have to do at all—and that saves 













Easy-touch key action. Depression 
of keys is practically effortless, yet 
sufficient to tell you when you have de- 
pfessed a key. Tensionis uniform 3 Y20z. 


Can never be mistaken for 
additions. Stand out promi- 
nently even after amounts 
have been “checked off” 
on the tape. Identified in- 
stantly, for everyone knows 
the meaning of red figures. 


Large answer dials. 
Always show the accu- 
mulated total in large 
numerals. Permit use of 
machine without tape. 


Heavy duty construc- 
tion. Compact for desk 
use. Portable enough 
to move about, yet rug- 
ged enough tocarryon 
through long years of 
hard service. 


both time and effort. 

Check the features shown above against 
your present machine or method. They are ex- 
amples to give you some idea of the new heights 
of achievement reached in this National. But 
only by an actual demonstration, on your own 
work, can you fully realize how this remarkable 
machine will benefit you! 


Call your local National Cash 
Register Company’s office, or 
the local dealer for National 
Adding Machines,andarrange 
for a demonstration in your 
office, on your own figure 
work...or mail the coupon. 





r 
i 
: THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 
i Please send me booklet oo 
4 describing National Add- 
4 ing Machines. (No obligation.) ADDRESS,...... 
5 

TON 9, I Please have your local CITY............ 
i representative give me a 

r 
OH! 9 free demonstration. PR a aicuseaaie 
= q 

| REO = 
{ 

di , 
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You Buy... 


oo Sinting Units Free 










You Sell... 36 Colors and White 








@ 60-Second point of sale color service 
@ Choice of 36 colors and gleaming white in ten products 
@ Increased color selection without color confusion 
@ Precision colors at no added cost 
@ Guaranteed color matching 
@ Smaller investment. .. greater turnover. 


Your success is guaranteed with the porented Multint Line 


A _ DEALERS! Write Today For Full Details 






“Tinto” says: 
Every Shade 
Freshly Made 






An Indepengmm 
d Manufact r 
Seidlitz Paint & Varnish Co. Seidlitz Sales Corporation , A 
Kansas City 10, Mo. 7 Baltimore 30, Maryland Servi ‘ 
Independe 
Dealers 


Seidlitz Sales Company of Michigan - Seidlitz MultiTint-Atlas Paints, Iné. Only 4 


Detroit 26, Michigan Los Angeles 1, California 





A Warehouse Distributor Near You 
UILDIN 
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Sliding Door Hardware? 


ea 2 


FS 


FOR CABINETS AND WARDROBES 


New Series 250 is an improved hanger for 
by-passing 3/4”, 13/16”, 1-1/16” or 1-1/8” 
cabinet doors. Permits doors to be mounted 
flush with cabinet face. Series 250 has nylon 
wheel for long wear, silent service. One de- 
sign meets every need for by-passing doors. 


FOR OPEN POCKET CONSTRUCTION 


Series 325 is of special design for open pocket 
sliding doors—same as Series 300 except for 
special flange which simplifies mounting in 
open pocket. Each door oa not two...not 
four ... BUT EIGHT neoprene-tired wheels. 
Wheels run smoothly on ball bearing axles. 


FOR ALL-AROUND USEFULNESS 


Series 300 is extremely popular because of its 
varied uses. Like all other Kennatrack, it is top 
mounted ...NO floor track. Exclusive mount- 
ing feature requires minimum of headroom. 
Each door is carried on not two...not four... 
BUT on EIGHT neoprene-tired wheels. 


SERIES 400 


FOR WALL POCKET INSTALLATIONS 


Series 400 is for heavy closed pocket doors... 
extra heavy track. Full-floating hanger design 
assures equal distribution of load to not two... 
not four . . . BUT EIGHT oversize, neoprene- 
tired wheels, on ball bearing axles. Has verti- 
cal adjustment. 


Write Department 55! for full details 


JAY G. McKENNA, unc. 


ELKHART, INDIANA 


\Y Specializing exclusively in the Manufacture of Sliding Door Hardware 
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HARDWOODS OF MERIT 


Your customer will be pleased with the superior qualities of Appalachian Hard- 
woods. Beauty of grain that assures attractive appearance. Softness of texture 
means easy machining. 


For your requirements in Appalachian Hardwoods consult the leading suppliers on 
this page. 


«Christian Lumber Co.......Monticello, Ky. *Wood-Mosaic Co., Inc.......Louisville, Ky. 


Appalachian Hardwoods Exclusively “Parkay” Ready-Finished Hardwood Flooring, Lumber, 
—— Point: Burnside, Kentucky Veneers, Dimension. 


*McCracken & McCall, Inc...Lexington, Ky. 


Appalachian, Hardwoods POPLAR BEVEL SIDING 
an 


The M. B. Farrin Lbr. Co... .Cincinnati, Ohio Saw and Planing Mill at Flat Lick, Ky. 


Kiln-Dried and Air-Dried Appalachian Hardwoods. “Century” 
Oak and Maple Flooring. 


*Mowbray & Robinson Lbr. Co., Cincinnati, O. 


Complete Line et Agpelecsine Mmowesds. Magic’ and Out 
4 omplete eo Ppaiachian Hardwoods. apie an 
*M. E. Crisp Lbr. Co.. eeveee . Welch, Ww. Va. Flooring. 


West Virginia and Kentucky Appalachian Hardwoods, Oak, 
Poplar, Beech, Maple, Ash, Hickory, Chestnut and other hard- 
woods. All facilities. 


*J. P. Hamer Lbr. Co.......Kenova, W. Va. 


Manufacturers 
Appalachian Hardwood Lumber 


«Cherry River Boom&Lbr.Co.,Richmond,W.Va. 


Appalachian Hardwoods, Flooring. Planing Mill Products, 
” Glued Dimension. «The Mower Lbr. Co.....Charleston, W. Va. ® 
West Virginia Hardwoods, Flooring & Glued-up Dimension. 


Dry Kiln and planing mill facilities. Mills: Cass, Nallen, Dailey. 
Durbin, Colcord & Pettus, W. Va. 


D. D. Brown................-Elkins, W. Va. 


Mire, Band and Circular Sawn, West, Virginia Appalachian *Meadow River Lbr. Co.....Rainelle, W. Va. 
ds—Kiln-Dryi d Planin acilities. 
eet Manufacturers of West Virginia Hardwood Products. 






Always Specify 
Appalachian Hardwoods 






G 


Buty 


* Member Appalachian Hardwood Manufacturers, Inc. 
ee ecm EE RN a a a ETC te: I 
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* On the average farm there are house, barn and 8 
other service buildings. Typical of Country Gentleman 
subscribers in your area, George Barrie does much 
of the repairing and building on his 400 acre farm; 
is shown here inspecting lumber to be used in build- 
ing repairs. Good customer to know! 


proved / 


TLEMAN 
ps IN COUNTRY GEN . 
~ YOU SELL MORE BUILDING MATERIALS: 


When a manufacturer puts an ad in Country Gentleman, it’s the 
strongest kind of help to you in selling your best rural customers! 
This has been proved in a nationwide survey of men and women 

- heads of Country Gentleman homes. Not only do they read Country 
Gentleman more, use it more, like it more than the other big farm 
magazines—but they also... 

















7 READ THE ADVERTISING in Country Gentieman...in 96.2% 


of homes. 








2 | GET BUYING IDEAS from the advertising in 3 out of 4 homes. 


RECALL DEFINITE BUYING IDEAS in over 3 out of 4 of 


these homes. 








like you give 
a lead of 42% 


elps most to sell local 


_, that’s why dealers 
Country Gentleman 


farm magazine that h 


customers 





when voting for the 





That’s why Country Gentleman also rates first with 
advertisers. They invest more advertising dollars in 
2 Country Gentleman than in any other farm magazine. 


RATER POWER 70 Move Feorte iB unt, | =< 
| GRATER POWER 70 Move Gooos Sen tleman 
2 
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TO; Don Allen, Advertising Manager 
FROM: Karl Hedland, Memager Decler Sales 
























In World War IT, you mow that our entire output was used 
in the var effort. Nobody can quarrel with that or with the 
swell job Presdwoods did. : 


After the war, the pent-up demand really snowed us under. 
m We felt that the new Ukiah, California Plant would relieve this 


eters 









supply of board. 


Vv Don, it ie extremely important that we explain this to our 
dealers. We met let them know that they are still “tops” and 
that we are doing everything we can to give them as mech Masonite 
Hardboard as possible. Ih the long rum, it is the lumber dealer 


we depend upon for our steady volume. 
Give m= your ideas. 





Mony: 

buted 
cRo 

St. La 





. 
“e 
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Van-Packer CORPORATION 
Dept. 1305, 209 S. La Salle St. 
Chicago, Illinois 


Please send me complete details about the Van-Packer 
Complete Masonry Chimney. 


Name. 





Firm. 


Address 











 Monufactured and City 
A. ted in Canada by 

» McRobert and Son, 
hy St. Laurent, Quebec 
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The smaller the bore 
The stronger the door’ 





, 


4505V/2AA Illustrated 


The Sargent 4500 requires only 1%” 
crossbore 


” Another reason why the Sargent 4500 
leads among bored-in locks — the 4500 


requires only a 114” crossbore. 


Quick and easy to install, it can be used 


in metal doors without reinforcing. 


The Sargent 4500 is the most compact of 
bored-in locks. No other lock in its price 


class offers so many features. 


Ask your supplier or write us for full 
information, Dept. 3E. 


A better lock by — 


Sargent & Company 
New York New Haven, Conn. Chicago 


Builders Hardware and Fine Tools since 1864 





GOLDBLATT MASON TOOLS 


QUICKER TURNOVE 
MORE PROFITS 
REPEAT CUSTOME 





Give YOU 


FINEST QUALITY 
Give Your Customers!-P GREATER VALUE 


LONGER WEAR 


BRICKLAYERS’ AND 
STONE MASONS’ JOINTERS 


PLASTERING 
TROWEL 


BRICK 


PLASTERERS’ 
HAWK TROWEL 


BRICKLAYERS’ 
LEVEL 
Send TODAY for 


FREE 


ILLUSTRATED 
CATALOG 


Write for your 1950 «opy # 
Goldblatt’s illustrate: cate 
log describing the /arges! 
and most complete ine of 
masonry tools and _ si pplies 


ATTRACTIVE 
DEALER DISCOUNTS 


Goldblatt sells direct 
to dealers, is there- 
fore able to offer 
especially attractive 
dealer discounts. 





Goldblatt Tool Company 


1924 Walnut Street 
KANSAS CITY 8, MISSOURI 
( 


@ ate 
FIRST CHOICE OF THE TRADE FC8 65 
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T:e ideal floor for use over concrete slab or wood subfloor 


950 «opy o 
ratec cata 
the large! 
lete ine of 
nd_ si plies 


ce Block Floors fit right in with 
lern design and modern construc- 

From an appearance standpoint, 
give smart style and decoration 
ig with the natural, friendly beauty 
hardwood. Structurally speaking, 
ce Blocks are most practical and 
1omical because they can be laid in 
tic over the concrete slab. Or they 
easily be blind nailed over wood 
loors or old wood floors. 


Owners find these solid hardwood 
floors warm, quiet and comfortable un- 
derfoot . . . and so easy to keep clean and 
shining at all times. They’re thrifty, too 
... will last the life of a home or build- 
ing. Even after many years of hard 
service, all their original beauty can be 
restored by refinishing. 

See our catalog in Sweet’s Files, and 
write for new color booklet on “Modern 


Hardwood Floors of Bruce Blocks.” 


Bruce 
By lere 


HARDWOOD FLOORS 


PRODUCT OF E. L. BRUCE CO., MEMPHIS 1, TENN., WORLD’S LARGEST MAKER OF HARDWOOD FLOORS 


Other Bruce Products: Ranch Plank, Strip, Random-width Flooring e Lumber and Wood Parts e Terminix e Floor Cleaner, Waxes, Finishes. 





Plus Services 


THAT MEAN 


Move rotit 


FOR YOU... 


You get more than plywood, lumber and doors 
when you buy from Georgia-Pacific . . . you get the 
convenience and economy of one source buying of all 


your needs, plus this bonus of extra G-P services: 


1. Truck Deliveries—fast service to your door, 











whether the order is large or small, timed so you can 





Vidette 


operate on smaller inventories, small risk in investment. 
Or you can take advantage of quick pick-up service—out 


of G-P’s big, well-balanced, wholesale warehouse stocks. 


2. Diversified Stocks—a complete selection to fill all 
your plywood, lumber and door needs. Controlled 
grading, milling and handling, every step of the way, 
assure you of top quality products. A policy of constant 
experimentation and research keeps us abreast of the 
latest developments in the handling and processing of 
plywood and lumber. 


3. Simplified Buying—time-saving, cost-saving buying 


through Georgia-Pacific’s ‘“‘new dimension.” Planned 


buying relieves you of a lot of headaches in advance, 





enables you to get all plywood, lumber, special products 


and door requirements from a single source. 











G-P PRODUCTS Western Fir and Pin 


. Lumber 
Douglas Fir Plywood Southern Pine Lumb.* 


Y wy , P , - y GPX Plastic-faced Plywood 
— 7 Western and Southe 
GEORGIA — PACIFIC  crcinpiviicccos™ "sieryged 


PLYWOOD COMPANY § “iirnise soutien tidus 008" 


na : Residential and Fact ry 
Giant-sized Scarfed Panels Flooring 


Address Inquiries to: 602 North Capital Way, Olympia, Wash. Fir and Hardwood Doors pS ae CO 
Offices and warehouses in Augusta + Birmingham «+ Boston + Chicago « Columbia Cypress and Redwood Lumber Timbers 
Louisville * Memphis + Nashville - Newark - Olympia + Philadelphia + Portland 

Raleigh + Richmond + Savannah 
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For profitable, easy-to-get business... 











WINDOW 


indow with built-in insulation 


CHEMICALS 






ee ce ee 


= 
UILDING Propucts MERCHANDISER 


NDOW hoslthe fe ede 


This stainless steel frame makes stocking and handling 


this fast-selling insulating unit easier and safer. 





opaY, there is a big and ever-growing de- 
mand for large window areas and for 
he . ” : : 
picture windows.” Unquestionably, Twindow, 
Pittsburgh’s window with built-in insulation, 
“has the edge” — literally and figuratively — in 
helping you get your share of this business in 
your sales territory. 


With Twindow, you can offer customers a 
unit that will give them all the advantages of 
large windows, without the usual disadvantages 
of large glazed areas. For instance, Twindow 
does not sacrifice heating and air-conditioning 
economy. In fact, it saves fuel by keeping 
warm air in and cold air out. It is possible to sit 
near a Twindow picture window and feel no 
cold spots or downdrafts, which cannot be 
avoided in certain regions with ordinary, single- 
glazed installations. 


The stainless steel channel which frames 
Pittsburgh’s Twindow units is an exclusive fea- 
ture. It’s of considerable importance to every 
dealer, because it makes handling and storing 
easier, quicker and safer. And, of course, it pro- 
tects the seal and glass edges. 


Why not plan to get your share of this grow- 
ing Twindow business? The first thing to do is 
to have sufficient stock of the sizes most popular 
in your territory. (We have forty-seven stand- 
ard Twindow sizes for your selection.) Many 
leading glass jobbers, as well as your nearest 
Pittsburgh Plate Glass Company branch, or 
W. P. Fuller & Company branches on the west 
coast, can supply your needs for Twindow. Fill 
in and return the coupon for more information. 





| Pittsburgh Plate Glass Company 
| 2161-1 Grant Building, Pittsburgh 19, Pa. 


| Without obligation on my part, please send me descrip- 


| SPINE 5 vc-saca: 4.6 Sicouwin Miese cacecero re ce anaranabarw aun ewe aa w.biers Sees 


Cee ee meme ewer weer ee eee eer eee eeeeeeeeeeeee 
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| 
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| 

| tive literature and installation details on TWINDOW. | 
| 
! 
| 
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BRUSHES PLASTICS 





GULAZS COMPANY 











Street of new homes in Searlhurst Subdivision, Cuyahoga Falls, Ohio. ARCHITECTS: Firestone & Firestone. 
“Century” Siding Shingles used on all 166 homes in this project. CONTRACTORS: Heslop Building & Realty Company. 


Color...protection...beauty...economy... 


owner-a ppeals that are Buiia your business and increase your profits with “Century” 


Asbestos-Cement Siding Shingles! Use these established 
*treasons why” in your selling: 


sales points for Colors alone close many a sale! The attractive colors in the 


“Century” selection—SHELL WuirtE, SuN-GLOo Burr, SEA GULL 


“a ” Gray and FatHom GREEN—give you a range to meet every 
customer’s ideas on architectural appeal, distinctive styling, 
® and harmony with surroundings. And ‘“‘Century” colors won’t 


weather out—they are built in the shingles for permanent 


attractiveness! 
ASBESTOS -~ C EMENT Multiple protection has real sales value! Just consider: ‘“‘Century”’ 


Siding Shingles protect against weather—won’t rust or rot... 
resist rodents and termites ...can not burn. Any prospect is 


interested in points like these! 

SIDING SHINGLES Built-in beauty for lasting good looks! Deep cypress graining—a 
permanent part of the “Century” surface—gives authentic 
appearance of weathered wood; adds to the beauty and charm 


of any home. Butt lines can be either straight or wavy to su) 
customer’s preference. 


And the two-way economy appeals to all! First, ““Century”’ Siding 
Shingles are moderate in initial cost; and large 12’’ x 24” 
shingles go on quickly, easily, inexpensively. Secondly: There's 
virtually no maintenance cost-on “Century” Shingles—thev 
don’t even need protective painting to keep their beauty 
through the years! 


These are proved sales facts to help you build business wit 
“Century” Asbestos-Cement Siding Shingles. For further i:- 
formation, ask your Keasbey & Mattison distributor, or wril< 
us direct. And remember, “Century” Shingles are national 
advertised in such publications as TimE, Country GENTLEMA 
SuCCEssFUL FARMING, AMERICAN BUILDER, AMERICAN ROOF? 
& Sminc Contractor, NATIONAL ROOFER, MAGAZINE 0! 
Bui_pinc. Watch for this advertising—your customers s¢¢ 
it too! 


“Century” No. 57 Siding Shingles give low- 
cost coverage because of large unit size. 


Original manufacturers 
of Asbestos-Cement Shingles 


wien KEASBEY & MATTISON 


COMPANY + AMBLER © PENNSYLVANIA 


. Wy 
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PROFITS Roll Right Off With This 


- - Yeo SCREENING --: Fi restone 










a “WONT RUST © 

ie WONT staip 
rr WONT BREAK 
| * WONT Burge 





eal 






a om 
4+—+ 


Sse eases eeasenet 
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SCREENING DISPLAY 


e it displays 








A+H jn ae a ae a ws 


e il dispenses 


e it SELLS! 












mA REFUND 
<So : Or 
‘S Guaranteed by > 


Good Housekeeping 
Ua cy 


NN 
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Get your full share of screening profits with the new 30”, 32” and 36”. Ends searching for the right product, the 
FIRESTONE VELON Display rack. Turns prospects into cus- right width. No more lifting and carrying. 


tomers — even while you're busy elsewhere. Order six rolls now and get this space and time saver for 


Sturdy — compact: 5534” high, 45%” wide, 14” deep. only $9.95 Hess than half our cost. We prepay shipment 


Stores the six most wanted screening widths: 24”, 26”, 28”, from Chicago. 


Remember, )€Qw* prospects wont be switched! 


They want this permanent, year-round screening because bulge or break under extra-heavy pressure. And they know 
rain won't rust it; sun won't rot it; cold won't weaken it; salt it requires no maintenance — never needs painting. 


air won't corrode it; soot and smoke won't destroy its smart Available in 42”, 48” and other widths in addition to those 


Sppeorenss. carried on the display. In forest green, bronze brown or 


They like its light weight and its low price. They know it won't _ 


WATCH YOUR (A 230 Ib. man stood on a length of 
INVENTORY! Velon screening for fifteen minutes. 


As soon as he got off the bulge 
There's an avalanche of screening disappeared, leaving no 
business coming your way. See sign of strain or damage.) 
your jobber now. If he doesn't 
handle VELON, write or wire us 
today! 


aluminum gray. Mesh 18 x 14. Filament diameter .015”. 




























































It Takes GOOD MEN 


to produce 


GOOD LUMBER 








— and Pack River's got the Men with “know-how”! 


Meet a 
“Set-up Man” 


Walfred Lindstrom is an old-timer in lumber manufacturing, with 45 
years of service to the industry. As “set-up man” in a Pack River Lum- 
ber Company plant, his job is to constantly watch finished lumber 
coming from the planing machines and check it for quality and accu- 
racy of size. As with many other of our employees, his years of expe- 
rience are behind a key job in the manufacture of fine lumber. 











Pack River Produces Only the Finest Western Kiln-Dried Woods 


— White Pine 
Ponderosa Pine 
Engelmann Spruce Sold through 
Inland Red Cedar Wholesalers Only! 
Fir and Larch 


— Representing — 


Pack River Lumber Co. 
Sandpoint, Ida. 


Northwest Timber Co. — Gibbs, !d 


Thompson Falls Lumber Co 
Thompson Falls, Mont. 


f SALES CO. 


ze SS Ni) 
— = (| SN a3 35 Spokane, Wash. 


i KS i 
ZN MSS $ = Teletype — Sp. 105 
—— P.O. Box 64 Tel. Madison 0121 
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| WNADEONAEL LOCK 


a) 





Quality has been a guiding principle at National Lock since the 
founding of the company in 1905. Down through the years extensive 
facilities and skilled personnel have been blended in a happy combin- 
ation that has consistently produced fine hardware to appeal to those 
who want the best. « Cabinet hardware, builders hardware, 
furniture trim, cabinet locks, casters, shelf hardware, screws and bolts 
... all reflect National Lock’s reputation for quality ... all assure the 
utmost in customer satisfaction. e Price, like quality, is important in 
bringing about steady sales and substantial profits. National Lock prices 
are competitive. They represent outstanding value in each hardware 
item made by National Lock.. e Whether you sell or specify hardware, 
look to National Lock for the ultimate in distinctive hardware 


for a wide range of jobs . . . it’s available ‘‘all from 1 source.” 





ROCKFORD, ILLINOIS MERCHANT SALES DIVISION 


i t NATIONAL LOCK COMPANY 


PUILDING Propucts MERCHANDISER 





Take this view of the door market 





See the Profits Possible with 
Roddiscraft Housemart Hollow Core Doors 


and Roddiseraft Solid Core Doors 


Look at the number of doors in this low-priced 
home. Everyone of them can mean money in 
your pocket. Flush doors — even in a small 
home — add up to a big item and big profits 
for you. 


With Roddiscraft Housemart Hollow Core 
Doors and Roddiscraft Solid Core Doors, you 
not only sell the finest flush doors available, 
but you deal with a company noted for cus- 


tomer service. It’s the kind of service that 


} 


NATIONWIDE Roddiscraft WAREHOUSE SERVICE 


Cambridge 39, Mass...229 Vassar St. Leuisville 10, Ky...1201-5 S. 15th St. 
Charlotte 6, N.C..... 123 E. 27th St. Marshfield, Wis....115 S. Palmetto St. 
3865 W. 41st St. Milwaukee 8, Wis...4601 W. State St. 
Cincinnati 2, Ohio. ..457 E. Sixth St. New York 55, N. ¥...920 E. 149th St. 
2800 Medill St. Port Newark 5, N. J. ...103 Marsh St. 
Detroit 14, Mich. .11855E, JefiersonSt. Philadelphia34,Pa.,Richmond&TiogaSts. 
Houston 10, Texas. ..2403 Sabine St. St. Lovis 16, Mo.,3344 Morganford Road 
Kansas City 3, Kan., 35 Southwest Bivd. San Antonio6, Texas. .727 N. Cherry St. 
LosAngeles58,Calif.2620E.VernonAve. San Francisco 24, Cal, 345 Williams Ave, 


Chicago 32, Ill 
Dallas 10, Texas 


New Hyde Park, L. I., N. Y..... Plaza Ave. & S. 18th St. 


means so much to dealers—on time deliveries, 
warehouses near at hand, company standing 
behind the product and dealer at all times. 


Dealers everywhere are cashing in on the 
Roddiscraft line of flush doors. They are real 
profit items these days. 

Roddiscraft warehouses serve key markets 


Check the list below for 
the Roddiscraft warehouse nearest you. 


from coast to coast. 


bat 


Roddiscratt, 
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Continuous supplies assured! 


GOOD NEWS FOR DEALERS! 





























Both inside and outside types available. Top 
quality construction. Sizes for all standard 
metal casements. Liberal discounts. Immediate 
delivery. Shipped KD or assembled. 











Install quickly from inside. Interchangeable with 
storm windows. Attractive, durable frames. 
Aluminum or. plastic wire. Immediate delivery. 


Rr 
PUILDING Propucts MERCHANDISER 


It’s true! You can count on Wilson to keep right 
on supplying all the storm windows and screens 
you can sell. 


Wilson has the experience and the production 
facilities to use any or all of the above materials 
in making storm windows and screens of the 
finest quality. 


Therefore, regardless of present or future ma- 
terial restrictions, you are always assured of un- 
limited supplies for your customers. 


Now, more than ever, it pays to: 
sell Wilson storm windows and 
screens. Protect your volume and 
profits. Write for details on the 
Wilson line today! 


ye 
[ ag L.S. WILSON MANUFACTURING CO. 


2300 S. Western Ave., Chicago 8, Illinois 
(Formerly Metal Window Service Co.) 


Please send complete details on your new products for metal 
casements. | am interested in, 

CL) Screens C] Storm Windows 
NAME. 
COMPANY 
ADDRESS. 
CITY. STATE. 


43 














































Step Up Profits 
wtt le 
PLASTIFLEX 


beaded-type wall finish that [ pattem yore walk 18a 





& PLASTERS IN ONE 


00 WHT 


paints and plasters in ——— 
x Artericar Varnish Co , 


ONE coat! 


eet 
“. NORTH BRANCH STR 
CHICAGO 22,U.S-A4: 





SALES appeal is tremendous and so are your profit oppor- 
tunities with the amazing new PLASTIFLEX .. . the wall 
finish that paints and plasters in a single coat. 





PLASTIFLEX is the result of long-term research and test- 


This outstanding, scientific, 





one coat wall paint covers ing by the American Varnish Co. It has been tested and 
practically any surface such f I z f li : I 
—wallboard, wallpaper, 
aaeatees paper, proved 100% successful in every type of application. It H 
——— dries in just four hours and eliminates the need for prim- 
ing or sizing most surfaces. It’s easy to apply and is ex- No 
tremely durable. cour 
fi The 


PLASTIFLEX is available in nine eye-appealing pastel 











colors plus black and white. and 
buil 
Plastiflex, since it primes, * Price 


seals, and finishes in one coat, 
pubic meting ples, ome WRITE TODAY FOR COMPLETE INFORMATION 
rooms, basements, apartments 


—wherever a durable, wash- AND COLOR CHARTS 


able, one coat paint is desired. 





MeriCGN VARNISH CO 


f£STABLISHED 1/883 


4138 N. NORTH BRANCH $7, CHICAGO 22, ILLINOIS 








Manufacturers of varnishes — paints — stains — lacquers — synthetic 
enamels — cello film — soldering flux and special coatings. 
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Offer your customers true economy plus 
distinctive styling and lasting beauty... 


SO 
SHAKERTOWN SIDEWALLS / 











” 
BS a 


f 
J - 


ERE are the sidewalls that put quality of. 
first. Colorful, durable Shakertowns are No Va Suda 
No. 1 Certigrade cedar shingles, double- iveS you these selling advantages: 


Shakertowns are architecturally right for all 


coursed for extra value and extra economy. types of homes, in all price brackets. 
| Shakert factory finished, iri 
They give you and your customer a preferred apienens oo Seven ant coun 
and time-proved material for faster, better ieee ceili sanniaaniiitinteie 
° . e . ith d bility, high i lati 
building and remodeling in every style and eee 
price range. Shakertowns are backed by over a quarter- 


century of public acceptance for quality and 
service. 


Are you featuring Shakertown’s distinctive ,, self a 
home exteriors? Shakertowns look better, SHAKERTOWN 
last longer, cost less of every year of care- i 

free service. Why not contact your supplier ALS | Tinglas 
, ‘ : SIDEWALLS 
or details— or write direct — today. —_ OO 


WEST COAST PLANT AT CHEHALIS, WASH. 


RODUCTS Company Gai 


LY 3-3-9 -3- Loy Wok’, 2-0 ae: Od (oq Oh AG = OY -N ho ey eee) Le) 
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Better Homes & Gardens is MORE than one of the 3 BIGGEST man-woman magazines 
— it’s ESPECIALLY BIG in readers’ needs for what you sell! 


BIG home-building market! 


BRO is read by 7 out of 10 families building 
new homes. And they visit BH&G Home Planning 
Centers at the rate of a million a year—and they 
really BUY BH&G Five Star home plans and build- 


ing supplies lists! 


BIG home-improvement market! 


families spend freely to remodel and re- 
pair their bigger-than-average homes. In fact, over 


half of BH&G’s 3/%-million did so last year! 


BIG in all markets ! 


BRE, answers over 1500 letters of building in- 
quiry a month—and sends bimonthly News Letters 
to more than 15,000 operative builders and building 


materials dealers. Yes, BH&G is a powerful influ- 
ence everywhere! 


These typical BH&G pluses are vital to you. No other 
3/-million man-woman circulation can offer so 
many. That’s why BH&G is an all-important year- 
round boost to your selling efforts! 


\ Garters 


\ 
\y 





Setving a SCREENED MARKET of 3!2-Million Better Families 
MEREDITH PUBLISHING COMPANY, Des Moines, lowa 





Did you coal 
Thermopane INSULATING GLASS is made in: 


PLATE GLASS 


Yo"-thick unit wae two panes of high- Y2"-thick unit, with two panes of Ye” polished plate glass. 
qualty sae gow. 1“-thick unit, with two panes of Y%” polished plate glass. 


OVER 100 WINDOW TYPES AND BRANDS are ready-made with sufficient rabbet depth for 


Thermopane: 





—as well as other types, including 
projected and pivoted windows. 























Double hung Casement Awning Sliding Picture 


1-3/8’ WOOD SASH IS OK for 2” Thermopane if it is made with deep enough rabbet for the 
double-glass unit. 


LOW-COST THERMOPANE WINDOW WALLS are being built by some contractors with a framework 
of pre-routed 2 x 6’s. (Mail coupon for information). 


MORE THAN 80 STANDARD SIZES of Thermopane are available—and special sizes can be had. 
Libbey-Owens-Ford Glass Distributors carry many standard sizes in stock. 


THERE’S MORE PROFIT per window opening when you sell Thermopane instead of single glazing. 


Be sure your builder customers and your own sales personnel have complete information. Mail the 
coupon for further information on sizes. 


LIBBEY-OWENS-FORD GLASS CO. 
1251 Nicholas Bldg., Toledo’ 3,*Ohie 


Please send me information on: 
[_] Thermopane standard sizes 
[[] Low-cost methods of Thermopane window wall construction 


MADE IN U.S. SOLELY BY 


LIBBEY-OWENS°FORD GLASS CO. 
1251 Nicholas Building, Toledo 3, Ohio 


() Names of manufacturers of sash for Thermopane 


Name 





Address 
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ie nm assores 
+ Gahats positive, 
x Weoblefree: <— 
Woe HAS 5 AUTOMATIC. 
» SraRoW-OFF SAFETY FEA- 
TURE in case of accidentc: 
‘closing. a door. 


* 


73 ENTIRE LOCKING 
_ MECHANISM is housed 
t2 dyeciies the lock case. 


4. , Abe STEEL CASE © 
for eens protection. . 


New Russwin 
“‘Keynob’’ Lock 


No. 201 °. FORGED BRASS 


GOKTS. 


BER 


6, DOUBLE COMPRESSION 
SPRINGS for easy latch- 
ing and quick, firm knob — 
action. . 


7. WROUGHT BRASS 
OR BRONZE TRIM: 


Russwin No.0250 
Night Latch with 
ball bearing cyl- 
inder 


Get more by giving more 


What customer wouldn’t prefer tubular locks and latches of Russwin 
aes . 4 . te oa ’ quality ... when he knows there’s no price difference. That’s good news 
Latch with. wunil- for customers and good business for you. Now, at no extra cost, you 
ay ee a can give them Russwin tubular locks and latches. Easy to install. Rever- 
bearing cylinder sible for any hand of door. And the exclusive Russwin all-steel rack and 

pinion latch stays smooth and trouble-free for life. Stock Russwin .. . 

get more hardware business by giving more quality for the money. 

Russell & Erwin Division, The American Hardware Corporation, 

New Britain, Conn. 


Russwin No. SINCE 1839 

400B2K Woburn 

Gems “end bee. DISTINCTIVE HARDWARE 
room set with 





easy. action 
locking. lever 


j Buty 
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New (MEIN Designs for Contemporary Homes... 


WOODWORK 





Morgan Entrance: M-14— Door: M-117— Window: M-3612 - Morgan Blinds 


Lena onmn ee ORO BEAN ee em as 





re 


ee eae 


























mS ——  & 


hen you build your own 


at 


home — this is Your Wood 





work! 





Architects, Builders, Dealers instantly recognize the features that give Morgan the edge 
when woodwork is selected. This is the kind of woodwork they like to work with. Morgan 
designs, Morgan construction, Morgan craftsmanship all meet the specifications of men 
who have a hand in the better dwellings. Morgan woodworkers never let quality yield 
to high production. That’s why Morgan always “‘measures up!” 














Be sure your Woodwork file is up to date—Write for Morgan. Catalogs 
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Morgan Mantel: M-1462 E. 






Adlibiect-designed Entrances” e Sieliad-la 4 te] fepey COMPANY — | 
Corer Cabinets @ Mantels © Morganwalls ORGA 
7 % wooDWwoRK 


MANUFACTURERS 


i 
Windows e Doors e Kitchen Cabinets e Trim 
4 OSHKOSH, WISCONSIN 


> 
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85% of all home prospects want 






the flooring that 
helps sell houses 










One builder after another chooses oak floors 


because they know from experience that oak 






helps them sell houses faster. 







You know the good reasons for this: Oak 


alone provides all the basic home flooring 






needs in greatest measure—durability, econ- 










omy, “‘healthfulness,’’ adaptability, and 
beauty. 







Contractors, too, prefer oak. There’s no 


gamble with a good oak floor. 






If you want good profit, steady profit, stock 






oak. There’s a grade for homes in every price 






range. Take no chances. Stick to oak and 







oak will build business for you. National 


Oak Flooring Manufacturers’ Associz tion, 










Sterick Building, Memphis 3, Tennessee. 






No other feature 


helps sell a house faster 








than a good oak floor. 
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ONE OF THE WORLD'S LARGEST 
MANUFACTURERS OF ALUMINUM PAINTS 
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The NEW...Improved SUPER 


TINNER’S RED 


Retains It’s Brilliant RED Color Indefinitely! 


Here's the new formulation that makes this the greatest protect: 
ive paint of all! Exceptionally DURABLE because it contains ‘a 
‘combination of specially oils and synthetic resins . 
giving maximum flexibility and check resistance! A positive 
coating for ALL SURFACES, wood, brick or metal, because it is 
rust and water resistant ,, . with MAXIMUM ADHESION} And 
with all this...now available at NEW LOW PRICES! 
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Asbestos Siding Facts and Figures: 


\ _ 
* 


This home, built by 
Mansfield Builders, Rock- 
ville Centre, L. 1., shows 


an interesting use of 
Ruberoid Asbestos Siding 
in combination with other 
materials. These are 
Colonial Shingles in 
pastel shades. 


| a builder's story every dealer should talk about 





For the past fifteen years Ruberoid Asbestos- 
Cement Siding has been growing rapidly in 
consumer-acceptance and sales volume. Now, 
asbestos siding has become increasingly im- 
portant to dealers as a profitable, dependable, 
permanent business. 

The following excerpt from a letter from 
J. Osterland, builder of the house shown 
above, tells the kind of sales story you should 
be sure your customers are familiar with: 


“These are a few of the reasons that we 
found it to our advantage to use Asbéstos Side- 
wall Shingles: 


1 Because we don’t have to paint Asbestos 
Siding, we actuall¥ save money in using this 


product in comparison with other sidewall 
materials. 


2 The choice of several attractive colors en- 
ables us to achieve variety in the homes in 
our developments. 


3 Where desired, Asbestos Siding can be 
readily combined with other materials such 
as brick or stone to achieve interesting deco- 
rative effects. 


4 We find that prospective home buyers ap- 
preciate the advantages of Asbestos Siding 
and consequently the use of this material 
makes it easier to sell our homes. We hardly 
need to point out to them that Asbestos Sid- 
ing is fireproof and rot-proof and never needs 
to be painted. Most home buyers have been 
more or less “pre-sold” on the fact that As- 
bestos Siding greatly reduces maintenance 
expense.” 


Savings of $300 to $700 can be made on the average small house by the 
use of asbestos siding. Your Ruberoid salesman can show you “case 
histories” of actual cost comparisons made in different geographic 
areas. You'll find these cost sheets interesting and helpful in selling 
your builder-customers on the advantage of using Ruberoid Asbestos- 


wen OR 4 REFUND 7 


S” Guaranteed by > 
Good Senaeegey 


< 
Cement Siding. ( 
Don’t overlook the big market potential in the profitable re-siding 
business, either. Call your Ruberoid salesman for facts and figures. 
9or As anvennisto wines 
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"That First Jump | 
is a PUSH-OVER now that 


EVERYTHING HINGES ON HAGER 


C. Hager & Sons Hinge Mfg. Co. + St. Louis, Mo. *® 
Founded 1849—Every Hager Hinge Swings on 100 Years of Experience 
me 
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THIS BRAND IS YOUR GUARANTEE OF A PERMANENT 
SUPPLY OF HIGH GRADE WEST COAST LUMBER IN 
ALL SPECIES 


CANADIAN Forest Propucts LIMITED 


EFBURNE SAWMILLS DIVISION 
VANCOUVER, B.C. 











End WMatehed Pine 
Flooring 





Sheathing, Goards. Dimenson 
* 
PRE-FINISHED HARDWOOD FLOORING 
HARDWOOD LUMBER | 
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THESE TWO SIMPLE STEPS 
FREE PAINT LOCK IN ONLY 
A FEW SECONDS 





When They’re R-O-W 
Removable Wood Windows side of the sash back against spring 


cushion. 


1. Force exposed metal surface at left 


Time-consuming and expensive methods of freeing 
paint lock are eliminated with ReO*W Removable Te wwe 2. Force lower 
Wood Windows. ReOrW’s simple two-step method i . sash to the left 
eliminates the need for knives, screw drivers, etc. and ' and repeat the 
takes only a few seconds per ‘window of the painter’s i process for the 
or carpenter’s time. - upper sash. 


This is one of the exclusive ReO*W features that have a Paint lock is 
helped to make it the WORLD’S LARGEST SELLING | . br oken _— neat, 
WOOD WINDOW UNIT. For more complete in- — straight line. 
formation on ReOeW Removable Windows mail the wi 

coupon below. 











ReO-W’s Can Be Washed in 13 the Time! 


An independent research company recently proved R°O-W SALES COMPANY 
that ReO*W Removable windows can be washed in 1358 Academy—Perndale 20, Michigan 


Ys the time it takes to wash ordinary windows. For — 

, : ‘ ‘ Yes, at no obligation, please send me 
complete information on this amazing test and the complete information and the name of the nearest 
came of your nearest distributor, fill out the coupon R-+O-W distributor. 


Name lam 


. Architect 
Company 
nti Builder 
s p wre Dealer 











City. C 
WOOD WINDOWS yee metal 
-” World’s Largest Selling Wood Windows a 
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For Quicker Sales, Faster Turnover, Bigger Profits.. 


SELL THE LEADERS! 


a : | 
“per Washable Supe 


Kem-Tone changed the painting 
habits of America—created a gigantic 
new market—a market that is still 
yours if you tie in your store with 
this powerful advertising campaign 
that is pre-selling these fast selling 
products for you. 


Huge Advertising Campaign Pre-selis Your 
Customers, Plus Finest Merchandising 


SUPER Km feae 


Millions of gallons sold... excep- 
tional profit to dealers on every gal- ? 
lon. The completely-different wall ¢Mifacle Lustre Enamel to 
paint . . . velvet-rich, rubber-tough, ae _ nage Wi 
guaranteed washable. A sensational 2 EONS and Finest 
success—growing every month. , 


yw 


KEM-GLO The miracle lustre 
enamel that looks and washes like 
baked enamel. The yardstick for 
measuring enamel quality. Ideal for 
kitchen and bathroom walls and for 
woodwork everywhere. An outstand- 
ing repeat seller. 


Over 40,000,000 Homemakers See 
These Products Advertised in: 
Life Retter Homes & Gardens 


Helps for Your Store Saturday Evening Post Sunset 


Advertising and merchandising support that 


Good Housekeeping Country Gentleman 
American Home Metropolitan Sunday 


blankets the country and blankets the best paint Living for Young Newspapers 
prospects in your community. Reaching millions Homemakers Parade 
. with full-color advertisements in home, farm What a Combination for Building 
and women’s monthlies, in popular weeklies. Sales and Profits 
Reaching your local customers in hundreds of These 3 products have given Paint Dealers 97 million 
daily and Sunday newspapers. Powerful selling dollars in retail profits! Properly merchandised, they are 


helps for your store. 


GET COMPLETE FACTS from 


These 7 Leading Paint Companies: 


the most spectacular profit-making combination in any 
dealer’s paint department. 


Acme Quality Paints, Inc., Detroit  JohnLucas&Co.,Inc.,Philadelphia Rogers Paint Products, Inc., Jetral 
W.W. Lawrence & Co., Pittsburgh The Martin-Senour Co., Chicago © The Sherwin-Williams Co., Ci: velant 
The Lowe Brothers Co., Dayton 


BX PRE ghee BO 


oe 
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The Keystone System is being used by builders and contractors 
in many parts of the country to reduce costs, solve material 
problems and improve construction. 


SIMULATED 
STONE 
‘REINFORCING 


“ 


Simulated stone finishes are made structurally sound. The appli- 
cation of base coats is faster. By using Keymesh reinforcement 
resistance to strain is spread over wider area. 


vc 
PLASTER 
REINFORCING 


Interior Plaster can not be any better than the base to which it 
is applied. Keymesh helps counteract stresses — guard against 
cracks. Angles, arches and corners are reinforced at the danger 


STUCCO 
REINFORCING 


By using Keymesh in stucco applications, speed and economy 
are combined with lasting beauty. Keymesh reinforcing assures 
all of the advantages — an attractive, low-cost, durable exterior. 





OVERCOATING 
REINFORCING 


Overcoating with Keymesh reinforcing gives homes and com- 
mercial buildings insulation advantages and a “new-look” that 
Stays attractive for the life of the building. 


points yet worked in without bulky laps or seams. 
Reinforcing Interior Tile and Terrazzo with Keymesh adds due 
rability. Is also used as reinforcement for insulation and roof-deck. 


YOU SHOULD “KNOW” THIS BOOK 


if you doen't have a copy of this procedure guide, 
write for it teday. It illustrates and describes approved 
methods for the application of siding and surfacing materials 
where open mesh steel reinforcing is required. 
Keymesh, made of heavy gauge wire, is galvanized—rolls 3 ft. wide, 150 ft. long. 


‘KEYSTONE STEEL & WIRE COMPANY Peoria 7, Illinois 
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LOCAL JOBBER STOCKS MAKE IT EASY 10 SELL 


. | *Trademark 
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DEALERS CARRY JUST 
THE FAST MOVING SIZES 


TENSION-tite screens are made in all standard modular and Th r 
fractional sizes . . . and are stocked by jobbers located in 
most areas. Carry the fast-moving sizes, and rely on your 
jobber for immediate service on fill-in stocks. ’ 

More than a million TENSION-tite aluminum screens are 
now in use. Are you getting your share of this attractive 


screen business? In ¢ 
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@ NO PAINTING—EVER! = | 9 
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PUSH OUT : ; a. 
5 eany wiles washing WITHIN 5 MINUTES: | vey 


OLD-TYPE SCREENS! — | fiove 


listens 


MORE THAN A MILLION | Beichi 


i in ; <a P i | Bhis fa: 
aq Exclusive NOW IN USE Pre say f as the 
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Lots of Merc andising Help 


Your jobber is prepared to supply you with a <4 i presen 
display material, models, folders, stickers, ee q onstr 
and other merchandising aids so that p< Gea ca ‘ = | 
you can let your customers know as ON \\b Gia ae dase 
that you carry popular FF a Ia \e’ N } nent 2 
TENSION-tite aluminum screens. € . i jm Ee tes : 
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pay fo 


WRITE OR WIRE TODAY- FOR NAME OF JOBBER IN YOUR AREA Pu: 


fk- LANG CO. 
»@ ViARG ae 


ries in-Berkeley, Calif., and Toccoa, Ga. 
2701 EIGHTH STREET, BERKELEY 10, CALIFORNIA P. O. BOX 408, TOCCOA, GEORGIA 
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The New Farm Market Opportunity -- 


In our rapidly changing world, no change has 


been more striking than that of the status of 
the farmer. In the last 10 years the farmer’s 
income has increased *243% as against the aver- 
age family income increase of 172%. Farm 
income per family is growing 35% faster than 
the average of all family incomes. 

It is estimated that the farmer’s income in the 
United States will be 41 billions of dollars in 
this year of 1951. Beyond this, he has a backlog 
of 19 billions of dollars in savings accounts. 


Of all this buying power, one dollar out of 
every three, will be spent at retail! 

The farmer is no longer a hick. Ninety-two 
percent of farmers have access to electrical 
power. The farmer is now a business man who 
listens to the same radio as his metropolitan 
neighbors. His wife attends fashion shows, and 
his family demands the same standard of living 
as the city dweller. 


He has electrified, mechanized, and modern- 
zed. His production per hour, per acre, and per 
livestock unit has multiplied significantly. 


_ He harvests his crops in one-fourth the time 
it used to take, releasing more time for retail 
buying and leisure activities. 

He is an inveterate workshop man and now 
as more time to indulge this activity. 

He has improved his equipment, livestock and 
services more rapidly than his housing. This 
presents a tremendous opportunity to the light 
mstruction industry. 

He has five times as much requirement for 
using space as the. city man, because he must 
ouse livestock, produce, machinery and equip- 
hent as well as his family. He already buys five 
mes as much building materials per family as 
8 Cliy neighbors. He is now ready to buy qual- 
“y va as quantity and he has the money to 

yr it. 


Furthermore, he knows that the right building 
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materials and equipment can increase the pro- 
ductivity of his operation, both in soil and live- 
stock. 


He is now receptive to service-minded sales- 
manship on the part of the lumber and building 
products merchant. 


The competitors of the building industry have 
outdistanced our industry in promotion and 
sales to this market. It is time that we catch up. 


It behooves every dealer who has a farm mar- 
ket opportunity (and there are very few dealers 
indeed who do not have some adjacent farm 
territory) to do these things: 


a. Study the new farm market opportunity. 


b. Appropriate money for advertising and 
promotion to this market. 


ce. Train the sales organization to adequate- 
ly solicit and serve the farm potential. 


d. Survey neighboring farms for needed 
buildings and for specific sales oppor- 
tunities. 


e. Ask the farmer for his patronage. “Busi- 
ness comes where it is invited and stays 
where it is well treated.” 


At the same time, we cannot afford to let our 
enthusiasm for change run away with our good 
sales sense. We want to promote progress. But 
we also want to make certain our sales program 
is aimed at the kind of buildings and building 
improvements the farmer wants to use today— 
not what research will lead him to want 20 
years from now. 


For many. dealers, the farm market presents 
the greatest classified sales potential in 1951. 


oa ah eel Art Hood 


*Statistics given are from ‘‘Fewer, Larger, Thicker.” Published 
by Wildrick & Miller, New York City. Copy on request. 
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STOCKMEN ARE MORE LIKELY TO 
of building materials if they get real 


How to Develop the 


MATERIALS AND SERVICES 


; 


# ‘4 


BECOME BUYERS 
assistance in choos- 


Authorities—including successful retail deal- 
ers—tell how to expand the profitable farm market in 
two day-and-night short courses at Oklahoma A. & M. 


College. 


You want to play a happier 
tune on your cash register? 
Sure you do! 

Then expand your farm 
trade. Today’s farmer is a high- 
class prospect for building ma- 
terial sales! Give him complete, 
up-to-date service. Advertise 
that service to reach more 
farmers. They will come to 
your place of business again 
and again, and they’ll buy. 

Speakers drove home those 
points at the Farm and Ranch 
Building Service two-day short 
course held at Oklahoma 
A. & M. College, Stillwater last 
month. There was a wealth of 
suggestions, drawn from expe- 
rience in retailing or related 
work, for doing the job. 

Co-chairman W. M. “Bill” 
Morgan, Oklahoma Lum ber- 
man’s Association secretary, 
and Prof. E. W. Schroeder, 
A. & M. agricultural engineer- 
ing head, lined up a: top-notch 
program. Forty, including rep- 
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resentatives of 17 Oklahoma re- 
tail building material firms and 
one Kansas firm, registered for 
the event. 

Dewey Neal, Oklahoma City, 
Farmer-Stockman magazine ad- 
vertising manager, outlined a 
picture of the Oklahoma farm- 
er’s financial status that he said 
could be projected into many 
another state. 


Farmers Spend for Building 


Neal said that today’s farmer 
has a real pride in the job he is 
doing, wants to live modern, 
and is doing something about 
it. He said that in 1950 homes 
were built or remodeled on 40 
per cent of Oklahoma’s farms. 
Other building jobs were done 
on an additional 23 percent of 
the farms. It figured up to 
103,500 “projects” with an ex- 
penditure of $51,000,000, or 
$500. average per farm. 

A. & M. speakers were equal- 
ly optimistic. Prof. Glen Brat- 


PACE FARM MODERNIZATION 


ing the right type of structure, Prof. George Maloney, 
Oklahoma A. & M., tells the class. 


Farmer - Rancher 


cher of the animal husbandry 
department; Prof. C. L. Norton, 
dairy department head; and 
Prof. R. B. Thompson, poultry 
department head, all pointed 
to the opportunity for building 
material sales that traces to 
the need for better shelter and 
equipment. Thompson said that 
poultry produced about 10 per- 
cent of the 1950 national farm 
income, and better facilities for 
production of eggs and chicken 
and turkey meat are needed. 

Prof. Gordon Nelson, A. & M. 
agricultural engineer, outlined 
possibilities for complete farm 
building service, and Ar 
Knotts, Long-Bell Lumber Com 
pany, Enid, Okla; O. K. Stookes 
bury, Hanna Lumber Company, 
Tulsa, Okla.; and Bob Parker 
Parker Lumber Company Pot 
ca City, Okla., told what thel 
firms are doing in operat on 4 
service that approaches th: one 
stop idea. 


Know the Farmer’s Prob’ ems 


Nelson said that far met 
need and appreciate help fro! 
the planning stage rigll 
through completion of ti 
building job. Quotation of tum 
key prices on farm buildill 
jobs is a possibility. A col 
plete stock of all items needé 
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QUESTION FACING THESE THREE STUDENTS is: 
‘What is that piece of hog house equipment used for?” 
That was one of 50 questions in the quiz. 
are Herman Huffines, Blanchard; Maurice Easter, Sulphur, 


and Rex Thompson, Britton. 


The students 
of 29 graduates. 


Into Your Best Customer 


for the job, estimating service, 
and a complete stock of plans 
are needed. 

The dealer who undertakes 
to advise farmers on their build- 
ing problems must know about 
requirements for the farm 
home. He must know how live- 
stock is managed, proper size 
of stalls, arrangement of equip- 
ment, and many other details. 
But much of that information 
will vary according to the sec- 
tion of the country, and it was 
suggested that the dealer con- 
tact his state agricultural col- 
lege or county extension agent. 
Nelson, Prof. George Mahoney 
if the agricultural engineering 
department, and_ extension 
agricultural engineer C. V. 
jhagan gave pointers for Okla- 
oma. 

Knotts said that his firm’s 
*xperience had been that the 
difference in price between 
Grad: A and Grade C milk 
could pay for a $1,700 Grade A 
milki ag barn in 14 to 23 months. 
His frm offers a payment plan 
lor farmers wanting to build 
Such barns. 

The firm also keeps a large 
stock of building plans on hand 
Hor customers’ use, and will 

lp draw up plans to meet 
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special needs. They offer as- 
sistance in locating competent 
masons and other workmen. 
The services are well advertised 
in magazines, and the firm also 
makes a mailing of about 500,- 
000 farm plan catalogs each 
year. — 

O. K. Stookesbury’s discus- 
sion was equally meaty. The 
Hanna firm has operated a 
“Farm and Home Trading 
Post” at the junction of high- 
ways 66 and 33, about 5 miles 
east of Tulsa, since early 1950. 


Essentials for Success 

Stookesbury said that essen- 
tials for success of such a store 
include a complete stock, a wide 
variety of merchandise in each 
line, complete one-stop service 
for farmers’ needs, a store 
building that is not too expen- 
sive-appearing, and an aggres- 
sive job of selling the drop-in 
trade. 

“One of the first things we 
tried to do was stock enough 
items for real one-stop service,” 
he stated, “We sell not only all 
common building materials, but 
items such as pump parts and 
electrical supplies. We have a 
wide assortment of home and 
building plans, including the 
A. & M. Oklahoma Farm-Fitted 


DR. OLIVER S. WILLHAM, executive vice-president, Okla- 
homa A. & M., is presenting a short course graduation 
certificate to Jimmy Dale, Jr., Dale Lumber Co., Davis, one 


plans. We draw up plans and 
make estimates for people who 
are seriously in the market for 
a building or remodeling job. 

“We work with sub-contrac- 
tors, and we have recommended 
workmen to our customers with 
very good results. We have 
done a few turn-key jobs of 
construction. 

An important “gimmick” in 
the Post’s business is a monthly 
flyer that is mailed out. It lists 
special bargains, and also car- 
ries 50 free “want ads” sent in 
by farmers. The Post also ad- 
vertises that window sash 
brought to the store will be 
glazed free of charge. — 

“If you cannot have a com- 
plete stock, then specialize in 
one or two lines such as roof- 
ing, building blocks, fencing, 
portable buildings, or ventilat- 
ing equipment. Become known 
as a place that ‘has it’,” 
Stookesbury advised. 

Have open sheds and a store 
with plenty of big show win- 
dows so people can see what 
you have for sale. And don’t 
have a store that looks so ex- 
pensive farmers will not feel 
at home in it. “Farmers think 
that if a store looks expensive, 
the building materials are ex- 
pensive,” he said. 

Bob Parker of Ponca City 
said that his first and best 
“love” as a dealer is a thriving 
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AGAINST RUST FOR LONGER LIFE 2% . a: 
Continental Flame Sealed fence has earned the confidence of farmers $/54 ; ey Me only | 
by delivering extra long service and satisfaction. It is the only fence ah ; ¢ li RY ness 
with the Flame Sealed zinc coating for increased rust protection. Spe- ®& Ree U! e- : ayy MARTE f hi: 
cial copper-steel wire adds years of life, too. Available in the semi- AS A Sh ES AIS ee LS 
flexible PIONEER knot and the CHAMPION hinge knot—both tops “te SS BUA yy Boles. 
in quality, tops in durability. — = = - ed ie id only I 
Dealers find Continental Flame Sealed fencing products move faster = = eee Par 
because farmers know this well-known brand and depend on its long- ° SS ee ee OU Cae 


life quality. Pie {hf i = ao ‘ buildi: 


*Due to Government limitations on the consumption of zinc (N.P.A. Order No. M-15) Con- f Hie i ; and t] 
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Here, at Tarter, Webster & Johnson, you have a large organi- nll ‘b 
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zation of ‘‘eager beavers” thoroughly imbued with a teamwork if owr 
spirit of getting out the orders. In back of us are eight modern — 
mills, producing quality lumber, properly graded. Look to T Par} 
ome 

farme) 


—d Sure way to get yourself the right W & J for: Ponderosa Pine, Sugar Pine, W hite Fir, Douglas 
kind of customer service—a modern Fir, Incense Cedar; also Pine doors, Pine and Fir mouldings, Whene’ 


ore lumber requirements Pine plywood, saitaeedl er, i 
im. } 
he f: 
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TARTER, WEBSTER & JOHNSON, INC. fF" 
Dlace 


RN @ h 
1 Montgomery Street P. O. Box 1731 aad 


SAN FRANCISCO 4, CALIF. | ‘| STOCKTON, CALIF. epay 
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repair business that keeps three 
op four men busy in town and 
country. 

Study of “color dynamics” 
has enabled Parker to work out 
attractive color schemes for 
decoration of numerous homes 
in his territory. This has not 
oly brought him repeat busi- 
ness but has eliminated some 
of his competition for paint 
ales. Incidently, Parker sells 
oly high-quality paint. 

Parker also has studied the 
water-proofing of concrete in 
wildings already constructed, 
and that has not only brought 
many jobs but has helped sell 
ement for other construction 
jobs in which the building own- 
es were interested. His firm 
secializes in awnings and 
kitchen cabinets, too. He has 
many building plans. His firm 
isa small one and has no archi- 
tect, so Parker and his men 
study the plans thoroughly. 
——@ He has built a few homes on 
contract. “They have made life- 
time friendships for us,” he 
stated. 

“To my way of thinking, the 
farmer is two persons,” Parker 
tated, “He is a careful, well- 
informed buyer, and price isn’t 
ill that he considers when he 
tuys. You can’t sell him, but 
te will buy what he wants if 
i's available. He is also a 
farmer and home owner and is 
jroud of it. If your product 

ill bring comfort and pride 
if ownership to his family, the 
thances are that he will buy 
a. 

Parker urged that dealers be- 
ome acquainted with more 
armers and visit with them 
henever possible. “Remem- 
ler, if you want to do business 
vith the farmer, you must like 
lim. | think he is a swell guy. 
he farmer is loyal, and you 
an do business with him.” 

“I believe that there is a 
blace for a financial arrange- 

ent between farmer and bank- 
ft, whereby the farmer could 

‘pay at the end of the crop 
season the cash which he has 
“rrowed to finance building or 


ran & 


(LASS OF 40 MEN AND WOMEN registered for the first 
annul Farm and Ranch Building short course at Oklahoma 
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repair Parker 
cluded. 

Bill Morgan made the short 
course visitors sit up and listen 
when he opened his discussion 
with the assertion, “If we could 
become half as good at mer- 
chandising as we are at buying, 
we would be world-beaters.” 

Mail Order Competition 

Fifty-seven percent of the 

sales volume of building ma- 


work,” con- 


terials other than lumber is . 


going to mail order companies. 
“We must meet mail order 
competition or else sit there 
and supply only dimension ma- 
terial,” he said, “Customers 
actually prefer to buy across 
the counter, if the merchandise 
they want is there.” He listed 
display, promotion, and adver- 
tising as essential in doing the 
selling job. 

We must get away from the 
closed, barn-like effect in build- 
ings, he stated. Big windows 
work for you, even at night if 
the lights are turned on during 
those hours when a checkup 
shows that people usually are 
passing by. Inside, counter dis- 
plays and plenty of them are 
effective. “Out of sight means 
out of mind. Remember that 
the customer has many things 
to think about. Why make it 
harder for him to remember 
what he should buy?” 

“A little re-arrangement of 
cashier’s desk and counters 
makes it possible for one or 
two people to have an eye on 
the entire store all the time.” 

“Don’t blow hot and cold on 
advertising,” he urged, “Ac- 
cumulation of results is the 
best value you obtain from ad- 
vertising. Plan advertising on 
a quarterly basis, and tie ad- 
vertising copy to the seasons.” 

Morgan also urged greater 
use of self-order service boards 
that show kinds of flooring, 
framing, hardware, and other 
materials that are available. 

“The greatest sin is the ap- 
pearance of hurrying a cus- 
tomer,” he concluded, “We 
can’t afford to offend the small 
buyer, who may build a house 


A. & M. College. Tour of the A. & M. agricultural engi- 
neering laboratory was first on the program. 


some day.” ‘ 

P. O. Nicholson, Portland 
Cement Association field engi- 
neer, said “We are constantly 
preaching that quality of con- 
crete is determined by amount 
of water per sack of cement. 
The water-cement ratio affects 
all the qualities we want in 
concrete, which are strength, 
durability, wear-resistance, and 
water-tightness. And remember 
that to keep the proper amount 
of water in the concrete the 
concrete must be cured.” 

Use of glued, laminated 
rafters was discussed by Fred 
Hoppert, Manhattan, Kan., 
Rilco Laminated Products dis- 
trict manager. W. A. Stacey, 
Lawrence, Kan., American 
Wood Preservers Association 
field engineer, discussed use of 
wood preservatives, and said 
that a good preservative is one 
with a known record of long 
protection, good penetration, 
and a real reservoir of preserv- 
ative in the wood. 


Pointers On Estimating 

O. K. Stookesbury came back 
for a discussion of cost esti- 
mating. Pointers included, “Be 
reasonably sure the customer 
is going to build before making 
a detailed estimate. Find out 
why a customer likes a particu- 
lar building plan. After making 
an estimate, date and file it, so 
that you can refer to it if the 
customer comes back months 
after the job is finished and 
wants some of the minor items 
that had been left out. Use a 
check list when making an es- 
timate, so you’ll know you’ve 
omitted nothing. And submit 
the estimate in a form letter 
that includes only 14 or 15 gen- 
eral items, as concrete, struc- 
tural lumber, windows, finish 
flooring, and so forth. Such a 
list means that the customer 
can’t peddle your estimate to 
your competitor. He can peddle 
a detailed estimate. 

A tour of the campus, a 50- 
question quiz on building ma- 
terials and methods, exhibits 
and movies were other parts of 
the 214-day program. 
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WANT TO BUILD? 


Let Our Planning Department 
Help You! 


THE BENNETT LUMBER CO. 


Home Building Headquarters 
Medina, Ohio Phone 2-9211 





CLASSIFIED AD offering the home- 
planning services of The Bennett Lum- 
ber Co. appears regularly in Medina 
newspapers. 


T-TYPE BARN STRUCTURE sold by The Bennett Lum- 
ber Co. Note how the old gable barn is incorporated with 
the new truss-type building for maximum use of both 


buildings. 


MATERIALS AND SERVICES PACE 


GEORGE H. MINER at his drafting 
board in the office of The Bennett 
Lumber Co. 


FARM MODERNIZATION 


a 


CARTER BENNETT looks over his 
brother Homer’s shoulder as the lat- 
ter figures a bill of materials for a 
customer. 


e a ae 


TRUSS RAFTERS were used in this 4-H Club building 
erected at the Medina County Fair Grounds. Roof was 
extended to use channel-type roofing. Another sale by The 


Bennett Lumber Co. 





LOOSE HOUSING OF DAIRY CATTLE is the use to 
which this farm building (36x64) will be put. Half of the 


building will be used for dairy cattle and the other half 


for storage. 


FARM CUSTOMERS often drive in with a trailer and 
carry away a load of materials from the yard. 


Small Town Dealer Offers Specialized Plan Service 


The Bennett Brothers in Medina, Ohio, aided by their draftsman. 
George H. Miner, work cooperatively with county and state farm agencies to serve 


farm customers. 


Confidence that comes from 
doing business with a firm with 
an established reputation of 
over 50 years, yet progressive 
enough to recognize the latest 
in farm building trends, is re- 
flected in the steady traffic of 
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farmers seen in The Bennett 
Lumber Company’s store and 
yard in Medina, Ohio. 

Carter Bennett and Homer 
Bennett, brothers, carry on a 
business established by their 
father in one of the richest agri- 


cultural counties in the country: 
Medina, a town of about 2, 50018 
the county seat of Medina Coul- 
ty, and a tremendous shcppilg 
area for farmers in Medina 
Summit and Cuyahoga Counties 

One important reason wh) 
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DESIGN FOR A BARN with feed bunks for loose housing 


for 24 beef cattle. An alternate plan was drawn for the 


farmers come to The Bennett 
lumber Co. with their farm 
‘Building problems is because the 
tm for many years has had a 
qualified man on its staff to 
draw sketches and finished plans 
0 satisfy farm building require- 
ments. 

Gecrge H. Miner, the man 
Who is handling this work now, 
8 We! equipped for the job. He 
Was born in Medina County. As 
4 resident engineer in the State 

ighway Department he became 
acquainted with hundreds of 
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farmers. He worked in both the 
light and heavy construction 
fields before joining The Bennett 
Lumber Co. last year. 

His knowledge of the needs 
of the farmer, plus his skill as 
a draftsman, is coupled with a 
close alliance with the county 
agent and state agricultural 
leaders. 

This tie-in works both 
ways. Miner is in frequent 
touch with state agricultural en- 
gineers on latest developments 
he can use to practical advan- 


<a 


saw ta 


farmer in case he wants to convert to milk cows later. 


tage in serving the firm’s farm 
customers. For example, Miner 
joined a tour of farmers in 
Medina County led by Kenneth 
Battles, state agricultural ex- 
tension engineer, who explained 
what had or could be done to 
improve each of the farm struc- 
tures visited. The idea behind 
the tour was to show farmers 
how old farms may be remodeled 
to meet modern requirements. 

Other helpful contacts are 
those with the Medina County 
Agent, Marshall Whistler and 
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Unmined Satisfaction 


from Customers 
® 


Oak Flooring 
Unit Wood Blocks* Straight-line Strip* 


Random Width Plank 
Pre-finished or Unfinished 


*Also in Beech and Pecan 


Oak 
Stair Treads, Thresholds 
Risers, Glued-up Panels 


Arkansas, Soft Pine 
Satin-like Interior Trim 
Paneling, Finish, Mouldings 
Sheathing, Dimension, Structural 


Shall we quote? 


BRADLEY LUMBER 
( () M p | \ Y of Arkansas 


WARREN, ARKANSAS 





Look, What Dixon Weather-Lok 
Window Unit Gives You! 
















































































. Tongue and groove air-lock. 


. All metal weather stripping. All metal 
sash guide. 


. Sash completely pre-fitted. Saves labor 
on job. 


. Blind stop and sill tongued and grooved 
together. 


. Heavy, durable, 
moulding. 


distinctively designed 


. Moulding of proper dimensions so that 
units conform to modular sizes. 


. Rabbeted check rail for superior weather 
lock. 


. Built of sturdy Ponderosa Pine, preser~a- 
tive treated if desired. 


Ask Your Jobber or Write 


Western Pine Mfg. Co.,Ltd. 


P. O. Box 2207, Spokane, Washington 


JOHN H. MEARS, INC. ELLIS GLAZING C:). 
Baltimore 30, Maryland Henryetta, Oklah<ina 


EXCHANGE LUMBER & MFG. CO. 
Spokane, Washington 





—— 





t 
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0. C. Duke, agricultural teacher 
in the high school. Duke is also 
an adviser to young veterans 
on the farm who attend classes 
on progressive farming. He 
shows manufacturers’ films se- 
cured through the office of The 
Bennett Lumber Co. to both his 
high. school students and veter- 
ans. It’s natural for these 
sources to refer farmers inter- 
ested in farm building to The 
Bennett Lumber Co. 

Sales indicate that this type 
of farm advisory setup pays 
off. Four farm building sales 
(three barns and one machine 
shed) have been made this year 
and estimates have been made 
on four more farm buildings. 
Rough sketches are drawn for 
all prospects, but a charge of 
$150 is made for drawing a de- 
tailed plan, one-half of which is 
refunded if the farmer decides 
to go ahead. 


Although no building mechan- 
ies are on Bennett’s payroll, the 
frm will secure a packaged price 
for a farm building. All the 
building materials necessary to 
complete the job are available 
at Bennett’s with the exception 
of plumbing, electrical and heat- 
ing equipment. Since there are 
several big agencies for farm 
equipment in the community, 
the Bennetts do not enter this 
field, although they have avail- 
able a complete line of literature 
which enables scientific planning 
of farm structures. 


Wages and land are compar- 
atively high in the Cleveland- 
Akron area. To keep con- 
struction costs down, wherever 
possible Miner recommends the 
truss structure type of building 
which does not require the erec- 
ion services of an expert barn 
mechanic. There is a trend in 
the area toward beef cattle 
structures. 

In addition to the word-of- 
mouth advertising, which prob- 
ably leads to more jobs than 
anything else, The Bennett Lum- 
ber Co. advertises steadily in the 
classified columns of The Medina 
Sentinel, The Medina Gazette, 
The Wadsworth News-Banner 
and other suburban papers. 
Each of these ads calls atten- 
tion to the home building serv- 
lees offered by The Bennett 
Lumber Co. The firm also sends 
out the “Business of Farming” 
eight times a year to 2,205 resi- 
dents on rural routes and 1,030 
Prospects in Medina, Seville 
and Wadsworth. 
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Uarco Cashier Register 
Uarco Continuous Register Forms 
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a fast, safe, practical method to handle cash sales! 


Fast, because one writing produces: 


(1) an itemized receipt for the customer 
(2) a duplicate, locked in the register, which you use to check 
cash at day’s end—and as a permanent business record. 


Safe, because only after the record is written... will the cash drawer 
open for deposit of money. 


The forms are two-part sets; a third copy may be added for 
delivery if you wish. They’re consecutively numbered, with 
each copy identified by color and marginal words. The whole 
system will be designed by Uarco to fit your requirements. 


Use this coupon—it brings you actual samples 
of this system that is now used by other lumber 
dealers. Compare them with your present method. 

See for yourself just how and where and why Uarco 
can help you. Mail it today! 


Will this Uarco System 
work for you? 
Yes, for proof... 





UARCO Incorporated 
Room 1628, 141 W. Jackson Blvd. 
Chicago 4, Illinois 


Please send samples of Uarco Record Systems for 
Lumber and Building Supply Dealers. (Please print. } 


UARCO 





INCORPORATED 
Business Forms NEG 6 o:0:0:0:0:0.0:0:0:0:0:000:0:0:000000c0esiesesseveceeseeeenee 
Factories: Chicago; Cleveland; Oakland; Sane 
acs Ris, Cee Me ae EM rresic ones corsneneeneennenosoesonens 
Sales Representatives in All Principal Cities 
CAR vicccictuciwwbessceseesons SAE. ccccccccoccovesec 


THIS ISLAND OF PLUMBING FITTINGS is built up of 
staggered trays, partitioned for the numerous small items 
it contains. The kickboard at the bottom gives the island 
a pleasing design. It would perhaps be better if the lower 


shelf were slightly higher. 


= 
THE TIERED TABLE ABOVE is used to display small 
electrical appliances, with space below knee level devoted 
This is a good practice in all island 
designing, as space up to 18” from floor level is most 


to cabinet space. 


dificult to use for product exhibit. 


How to Use Island Displays 


A NUMBER OF DIFFICULT PRODUCTS to display are 
effectively contained in this island. The brush display is 
particularly good. Another feature of good design is the 
build-up of the island to knee height. 


= 


AN ISLAND NAIL BIN with 48 trays is an excellent soll: 
tion to the problem of storing nails in a small area. To? 
of island may be used for wrapping packages, measurilg 
screens, fitting glass, or for the display of other items. 


Store islands are one of the most effective sales fixtures. 
Proper design and arrangement, however, mean the difference be- 


tween a good selling tool and a store headache. 


Ever since retail merchandis- 
ing graduated from the glass 
showcase era, the store island 
has been a standard fixture in 
almost every type of store. In 
one sense, the island is a re- 
finement of the old showcase. 
But with the abandonment of 
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the glass, and moving it to the 
open area of the store, has come 
the modern techniques of mer- 
chandising that have developed 
self-service and impulse buying 
to a high degree. 

Islands vary in size and de- 
sign according to the products 


to be carried on them. Th re} 
no one type that will cover the 
display requirements cf al! 
items that may be put on ‘hell 


Shelf Islands 


For example, islands it 
tended for package items suc! 
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THE ABOVE FIXTURE is actually half an island placed 


against a wall. 


mounted on the cabinet doors. 


as paint, bottled or boxed prod- 
ucts, and similar packages, need 
a fixture with shelves. Islands 
for loose items such as plumb- 
ing fittings, small hardware 
items, etec., must include bins or 
trays for the neat storage of 
the various materials in 
quantity. 

There is one important 
consideration that applies to 
both types. Space from the 
floor to about a foot above the 


for merchandise display. 
doubt you have noticed island 
fixtures with a shelf almost at 
oor level, where products car- 
tied there are very difficult to 
identify. 

Studies of consumer buying 
habits clearly indicate that eye 
impressions are far stronger at 
heights from knee level to about 
| feet. That is why, in most 
tases, merchandise displayed 
lelow knee level sells slowly, 
plus the fact that it presents a 
constant housekeeping problem. 

There are several ways to 
minimize these disadvantages 
nisland design. One is to have 

the bottom shelf far wider than 
Biny above it. The tiered shelf 
sland is a good example. An- 
ther is in the method of ar- 
tanging the products on the 
sland. Large packages clearly 
identified in big letters go a 
long way toward drawing at- 
lention. When small packages 
are tucked on a shelf which is 
Closely covered by another, that 
arrangement is a handicap to 
the products. 

In island design, therefore, 
if there is any reluctance to 


Bultpinc Propucts MERCHANDISER 


The result is effective for the shelf dis- 
play of those tool and hardware products that cannot be 


box-in the lower portion of an 
island for fear of wasting 
space, remember the disadvan- 
tages. It is usually more effec- 
tive, and certainly easier from 
the standpoint of maintaining 
neatness, to build up the lower 
portion to a height that pre- 
sents a better viewing angle for 
the products displayed there. 


Small Goods Islands 


Islands that utilize the top 
only for assorted small items 
are best divided into sections or 
trays. Such fixtures are usually 
36 inches wide, with two 18” 
trays back-to-back, so the is- 
land may be shopped on both 
sides. Some have end trays 
also, to encourage traffic all 
around them. 

The question of raising the 
back of the trays slightly is 
debatable. This practice was 
originated to add attractiveness 
to the trays, but there are dis- 
advantages too. Unless the 
trays are kept full, and prop- 
erly arranged, the tendency is 
for the merchandise to pack at 
the front or lower end, leaving 
the space at the back empty. 

The flat top island is finding 
more and more favor with re- 
tail merchants for this reason, 
and because there does not seem 
to be any real disadvantage in 
having the merchandise flat. 


Keep Them Short 


Another problem connected 
with island design is how long 
to make them. Here again, the 


most sales areas. 


Here a circular island has been built 
around the post, with very attractive and effective results. 


trend is definitely toward 
smaller fixtures. For almost 
every store, and for almost 
every type of product grouping 
desired on an island, an 8-foot 
length is adequate. Longer fix- 
tures tend to restrict store 
traffic to definite lanes, whereas 
shorter ones encourage cross 
traffic around and between 
them. 

In addition, unless most care- 
fully planned and laid out, the 
long fixtures appear cluttered, 
and products detract from one 
another. 

Space beneath the small 
goods island is usually enclosed 
and used for the storage of ad- 
ditional inventory. Sliding or 
hinged doors close it off. Inte- 
rior space may include as many 
shelves as necessary. It is not, 
of course, available to cus- 
tomers. . 


Islands Are Sales Tools 


For the most part, islands 
should be light and mobile. A 
good method of construction is 
to make them sectionally, so 
that two sections may be used 
back - to - back, or combined in 
other ways to make up special 
display fixtures. 

Stores that can be _ rear- 
ranged easily and often are 
more interesting to customers, 
broaden impulse buying and 
prevent rigid traffic patterns. 
Islands, like all other fixtures, 
are sales tools. By varying their 
use, adapting them to fit the 
sales objectives of the moment, 
they will do a better job for 
you. ' 


69 





DEALERS' 


KNOWING-DEALERS design portable buildings the farm- 
ers like to use: the right shapes, openings and sizes. 


MATERIALS AND 


SERVICES 


PACE FARM MODERNIZATION 


pi ein 


TO SELL A COMPLETE NEW SET of buildings like this, 
the dealer must understand the farmer’s management 


plans and aims. 


ee ee 


PORTABLE BUILDINGS must be developed to answer 
special farm management problems. 


Why Today’s Construction Requirements 


Modern farming is industrialized and complicated. The farmer 3 
depending more and more on the progressive lumber dealer to answer his construc: 


tion problems. 


Farming techniques gener- 
ally have advanced so rapidly 
in the past decade that the part 
of the building industry that 
serves the farmer has had trou- 
ble keeping pace. Any lag that 
may be found stems more from 
selling deficiencies than from 
lack of materials or methods. 
And these selling deficiencies 
are found both among manu- 
facturers and _  dealers—al- 


though, to be sure, not among 
all. 
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Today’s farmer is still a jack 
of all trades, but he no longer 
does it the way his father did 
it. Tremendous educational 
forces are constantly at work 
helping the farmer discover 
more efficient ways of produc- 
ing livestocks and grains. These 
new ways of producing have 
generally had more or less di- 
rect effects upon what kind of 
buildings the farmer builds, 
and how he uses them. It is at 
this very point that some man- 


ufacturers and dealers have 
failed to keep abreast of cul- 
rent trends. 

Understand farmer’s prob 
lems. Selling the farmer his 
building requirements  ‘oday 
takes far more technica! ané 
semi-technical knowledge thal 
it did a decade ago. Whereas 
the dealer and his  supplie! 
don’t necessarily have to ul 
derstand every phase o! the 
farmer’s operation, they mus 
know how to fit the prope 


fi 
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ON-FARM STORAGE BUILDINGS will be needed to store 


crops for defense backlogs. 


* 


NEW WAYS TO STORE FORAGE CROPS have changed 
Farmer buys today from dealer who 


barn requirements. 
understands such farming facts. 


Mean Dealers Must Expand Service 


buildings into each farmer’s 
Management plan. 

Beyond this point, broader 
agricultural knowledge may 
lead to more sales. For ex- 
ample, the government is cer- 
tain to want to store more of 
this year’s crops for defense 
backlog. The dealers and man- 
ufacturers who forewarned— 
are already planning to meet 
storage needs, will be the deal- 
ers and manufacturers who sell 
bins and buildings when farm- 
ers suddenly and belatedly real- 
ze they need more storage 
space, 

But let’s get down to cases. 
Take, for example, prefabri- 
Catei farm buildings: This 
business has developed because 
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MODERN INSULATION and ventilation in farm construc- 
tion mean better buildings and healthier animals. 


It also 


means more dealer knowledge. 


are sweeping 


of farm labor shortages com- 
bined with high farm cash in- 
come. Farmers both must and 
can afford to buy their build- 
ings ready made. Most dealers 
who recognized this fact, and 
built buildings, have grown and 
profited. Many dealers who re- 
fused to recognize the trend, 
find the progressive dealers get- 
ting more and more of the busi- 
ness. 

The same thing holds true for 
modernizing stores. For years 
the legend held sway that farm- 
ers liked the lumber yard to be 
an unkempt store with a pot 
bellied stove and sawdust box 
for tobacco juice. This may 
have been true once, but it no 
longer is. For many years the 
farmer was unable to fulfill 


io. E> 
MODERN, CO-ORDINATED CONSTRUCTION services 
into the farm 
cement to barn equipment now promises more sales. 





Can is of Sgeoges * - 
2 A ES Mean: 


field. Packaged job from 


his building needs. Now he is 
fully able and willing to spend 
large sums to make his build- 
ings modern. 

Modern selling methods. 
With money to spend, the farm- 
er and his wife are motivated 
by the same _ merchandizing 
techniques that lead city dwel- 
ters to buy. And this includes a 
modern store with displays 
that show how products are 
used. 

Here again, dealers’ with 
modern stores, properly oper- 
ated, are finding their trade 
coming to them from an ever 
widening area—while many a 
less progressive manager has 
gotten far less than his share 
of the sales. 

(continued on page 118) 
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MATERIALS AND SERVICES PACE 


MODERN FARMSTEADS REPRESENT a wealth of building materials sales. 
But the dealer must supply technical building information. 


FARM MODERNIZATION 


Maal 


ENGINEERED BUILDINGS that do 
their job are dealer’s responsibility. 


Farmers Look to You for the Answers 


Some practical results of three-way cooperation in 
Nebraska among lumber dealers, county agents and farmers. 


By E. A. OLSON, Agricultural Extension Engineer, College of Agriculture, University of Nebraska 


Where does the farmer plan- 
ning a new building find an- 
swers to his many questions? 
Chances are he gathers some 
ideas from farm magazines or 
by inspecting new buildings in 
his community. More impor- 
tant, however, are the ideas and 
help which he gets from his 
local lumber merchant and 
county agent. These men form 
a most important team that 
nave and are improving new 
farm buildings here in Ne- 
braska. 

Since World War II the Ag- 
ricultural Extension Service of 
the University of Nebraska has 
made special efforts to provide 
county agents with the latest 
ideas in farm buildings. This 
has been accomplished at spe- 
cial conferences where agents 
have become better acquainted 
with topics ranging from house 
planning and remodeling, to 
sewage systems, and dairy 
barns. These have included field 
demonstrations, such as the in- 
stallation of a farm sewage 
system and sanitary farm water 
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systems, sheltered 
ground pumphouses. 

After the septic tank demon- 
strations, many county agents 
contracted lumber merchants 
who built portable septic tank 
forms. Dealers, in turn, rented 
these forms to customers, and 
were able to sell the cement, 
sand-gravel and sewer tile for 
building the septic tank. 
Through this service the deal- 
ers have brought prospective 
new customers to their. yards 
with possibilities of future 
sales. 

The lumberman- County 
Agent team formed was thus 
able to serve the farmer in ob- 
taining a sanitary, safe sewage 
disposal system, with a septic 
tank of adequate capacity, at 
a reasonable cost. 

Over 3,500 septic tanks have 
been installed on Nebraska 
farms since this activity was 
started in 1946. 

Lumberman, rural builders 
and others, had an oportunity 
to get the latest information on 
farm buildings at a Construc- 


in above- 


tion Conference held last No- 
vember ‘at the University of 
Nebraska College of Agricul- 
ture Campus. This meeting was 
sponsored jointly by the Ne 
braska Lumber Merchants As- 
sociation and the Agricultural 
Extension Service. Association 
President, Paul Ely and Secre- 
tary, Phil Runion, along with 
the Extension Service, were in- 
strumental in carrying out this 
first conference. Those in al 
tendance expressed praise and 
asked that it be held annually. 

New information, with the 
latest ideas on farm buildings, 
in the form of circulars and 
building plans, is constant!y be 
ing made available through the 
Agricultural Extension Service 
of the Agricultural Col! eges: 
Supplying this informztio, 
which is one of the maii 0b 
jectives of the Extension Ser!‘ 
ice, is a big job, but through 
the cooperative efforts of the 
14 Agricultural Colleges in the 
North Central Region and the 
U. S. Department of Agricul 
ture, a variety and high quality 
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information is being made 
wailable. 

Recent new circulars carry 
such titles as “Before You Build 
or Remodel Your Farmhouse,” 
‘Dairy Cattle Housing” and 
‘Beef Cattle Housing in the 
North Central Region of the 
United States.” 

Putting these ideas in the 
form of building plans is also 
being done through the Midwest 
Plan Service, a self-supporting 
activity of the Land Grant Col- 
lkeges of 15 states and the U. S. 
Department of Agriculture. 
hrough this activity up - to - 
late plans are being prepared 
overing the full range of farm 


in 












No- 
y of 
‘icul- 
was 


Ne-@Puildings. These plans, at a 
_ As-ffominal cost, are the outlet for 
tural @ractical applications of farm 
ation #ructures research, such as the 


se of glue or timber connectors 
with @or truss roof construction. 
‘e in-f Plans currently available in- 
this#flude grain. storages of all 
) at-Mypes, for small grain and ear 
and orn, ranging from small tem- 
ially. @Morary storage to 10,000-bushel 
. thef#levators. Beef barn and cattle 
ings, led plans, with details on con- 
andftruction for different mate- 
'y be Mlals, are also proving popular. 
1 the fMPust released are dairy building 
rvice@lans for 42 different units, in- 


ecre- 











‘eges. Mluding milking parlors for 
tion, trade A milk production. Also 
1, ob-@elIng prepared are plans on 
Ser" amily housing, hog housing, 
rough #Machinery storages and others. 
f the This wealth of information 
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an be and is being of real value 
0 the lumber merchant. With 
his material he is better able 
0advise his farm customers of 
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INSULATION AND VENTILATION are required in poul- 
‘ity. tty ang livestock buildings for animal health. 


= 
PUILDING Propucts MERCHANDISER 


ae ee 


4 
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in hog raising— 
how building needs are governed by sanitary needs. 
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MODERN SEPTIC TANK AND WATER SYSTEM frequently lead to many 


other building improvements. 


By understanding and 


introducing one basic 


improvement, dealer gains many other profitable sales. 


the latest ideas in farm build- 
ings and thus contribute to im- 
proving the farm buildings in 
his trade area. A sizeable num- 
ber of Nebraska lumbermen 
have these plan books available 
in their offices so customers can 
examine new plans at their lei- 
sure. When a plan is selected, 
a bill of material can readily be 
figured using the materials 
chosen. A single copy of the 
plan can be given to the cus- 
tomer or ordered from the 
Extension Service. The alert 
merchant, using these materials 
to better serve his customers, 
can easily increase his sales 
trade area. 

With the aid of local lumber 
merchants, Platte County 
Agent Royce Fish, has been 


very active in helping his farm- 
ers in remodeling and planning 
new dairy barns with milking 
parlors, for the production of 
Grade-A milk. He has found 
the advice of local lumbermen 
invaluable in suggesting the 
correct uses of new materials. 
“The Lumberman,” says Fish, 
“is the best source of informa- 
tion on the correct uses of the 
many new materials now on the 
market.” 

Farmers in Fish’s office also 
have an opportunity to examine 
new plans and circulars dis- 
played in the office. However, 
when questions arise on build- 
ing costs or a bill of materials, 
Fish suggests that they contact 
the local retail lumber mer- 

(continued on page 118) 
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By L. W. HURLBUT 


Chairman, ‘Agricultural Engineering Depart- 
ment, University of Nebraska 


The fact that the develop- 
ment in farm structures has 
lagged behind the development 
in field operations can hardly 
be denied. The recent shift in 
the farm labor requirements is 
the tell-tale evidence available. 
Now, about one-third of all 
farm labor is expanded on the 
farmstead. The proportion of 
time spent in or near the build- 
ings for different jobs varies 
from about 10 percent for field 
crops up to about 80 percent 
for milk and egg production. 

Farmstead labor is unattrac- 
tive for at present it is char- 
acterized by routine operations 
bordering on drudgery, consid- 
erable physical exertion, and 
extremely wide variations in 
the amount required for a unit 
of production. All of these fac- 
tors are closely related to the 
equipment, structures, produc- 
tion per unit, and the planning 
used. 


Farm Buildings Antiquated 


Unfortunately, many of the 
buildings found on the average 
farm today were built without 
the benefit of modern technical 
knowledge. The age of most of 
our buildings exceeds the age 
of the principal modern techni- 
cal developments. More _ re- 
cently, economic conditions and 
war-time activities have drained 
heavily upon our national re- 
sources and have hindered the 
normal development in farm- 
stead improvement. In addi- 
tion, there has been exceedingly 
strong competition between the 
needs for farmstead structures 
and equipment and other goods 
and services needed by the 
agricultural producer. 

We can really drum up some 
pretty good excuses to justify 
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DEALERS' MATERIALS AND SERVICES PACE FARM MODERNIZATIO 
Farm Research Facts You Should Know 


Intelligent study of design requirements necessary ti 
promote the efficiency of farm production. 


our present conditions but let’s 
face the facts. It appears that 
two basic things have served to 
hamper our progress in farm- 
stead development. First, we 
have been contented to expect 
the producer to provide his own 
“know how” in necessary con- 
struction work compared to the 
production services he can get 
from the manufacturers of 
field implements and the like. 
Second, it appears that both 
the agricultural producers and 
the materials merchants have 
demonstrated a definite lack of 
interest in research programs 
dealing with farm structures 
and equipment being developed 
by the various state agricul- 
tural colleges. As a result, the 
application of research findings 
has been slow in getting to. the 
grass roots level. The success 
of a good research and educa- 
tional program depends upon 
the interest and activity of 
many people besides the re- 
search workers and the exten- 
sion specialists. We in Nebraska 
feel that there is quite a large 
gap between the source of fun- 
damental facts and the job to 
be done. 

Basically, the present pre- 
dicament apparently can be re- 
lated to a relatively weak re- 
search and educational effort in 
this field. Let’s consider the 
dairy enterprises as an ex- 
ample. Farm records show that 
the average time required to 
care for one dairy cow in the 
United States varies from about 
61 to 165 man hours per year, 
with about 130 being the aver- 
age. Production rates and feed 
efficiency may be nearly alike 
for the herd having the highest 
and lowest labor requirement. 
They also show that milking 
time may vary from 6 to 16 
minutes per cow and the walk- 
ing distance from 100 to 400 
feet. 


... Furthermore, the importance 
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Valuing Modern Equipment 


Contrast this performane 
with that of a system involving 
modern structures, moder! 
equipment, and the procedure 
for rapid milking where % 
cows can be milked in 60 min 
utes with only 54.5 feet of man 
travel involved. This can b 
done in a U-type milking pa 
lor, one operator, and twa 
bucket-type milking units. 





of high unit production and in 
creasing labor efficiency i 
clearly shown by a report fron 
the Northeast Nebraska Dairy 
Herd Improvement Associatio 
They report that one cow in th 
most profitable herd will tur 
as many dollars over her fee 
bill as eleven cows in the leas 
profitable herd. The close rela 
tionship between — structures, 
equipment, animal productio 
and labor efficiency cannot } 
over-emphasized by anyone In 
terest in agricultural produd 
tion. 


Storage Structures 


As another example, we ¢a 
consider crop storage limit 
tions for a moment. In produ 
ing and storing alfalfa hay! 
is not uncommon to lose 40 pe 
cent of the leaves which col 
tain 90 percent of the carotel 
and 70 percent of the protell 
originally in the plant. Fu 
thermore, it is obvious tha 
there is a tremendous diffe 
ence between June grass all 
January hay—a loss that 
searchers should be sirivil 
hard to overcome. Structult 
cannot make up for an inefiitl 
ent field operation but they © 
be left out of the picture 4 
result of one. 

A third good example can! 
found in our present pro 
dures and equipment for h* 
vesting and storing grain. ° 
Nebraska, we continue to % 
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ceive reports of grain deteri- 
oration in storage, the total of 
which becomes of great eco- 
nomic importance. The present 
problem illustrates the im- 
portance of investigation be- 
yond the point at which certain 
important facts are established. 
For example, agronomists have 
found that grains reach their 
full maturity at about 34 per- 
cent kernel moisture. They 
have also established a maxi- 
mum moisture content for safe 
storage at 14 percent or below, 
depending upon temperature 


conditions. That, along with 
the trouble at hand, it should 
be ample evidence that the 
facts available must not be all 
of the factors involved. 
Research in Storage Structures 
It is obvious that with the ex- 
isting storage structures we 
must charge the grain loss in 
storage to the judgment—or 
management ability—of the 
producer. But, if his opera- 
tional problems and facilities 
are studied in detail—as we are 
now doing in Agricultural En- 
gineering research programs— 





ALL IN A DAY'S WORK TO A 


LieTRUIK 


— and ata profit to the yard 






































The speed-up of work— 
release of man power 
for other jobs — the re- 
duction of handling op- 
erations show at punch- 
ing-out time that the 
Fork LIFTRUK_ has 
earned a sizable profit 
for the yard — savings 
up to 75% are not un- 
common. 


Heavy-duty 
LIFTRUK 
available in 

5-72-10 ton' 
capacities. 


~ 


SILENT HOIS 


we 


T & CRANE CO. 


Unloads lumber, sorts 
it for species and 
length — stacks the 
lumber in unitized 
bundles in piling yard. 
Stacks them high — 
increasing capacity 


of existing storage area. 


Moves air dried stacks on 

to kiln cars. Moves the 
finished products, loading-out 
on trucks or cars — with 


no time out for coffee. 


Pioneers of Heavy Duty Materials Handling Equipment 
860 63rd STREET, BROOKLYN 20, N. Y. 


it will be found that his mod. 
ern: harvesting equipment wil] 
do an excellent job of harvest. 
ing grain and seed with kernel 
moistures of 25 percent or 
more. Furthermore, he is un. 
der extreme pressure to claim 
his crop at the earliest possible 
moment in order to reduce the 
period of exposure to weather 
and other hazards. Let’s face 
the facts again—the storage 
structure is really the stum. 
bling block. Here again, the 
researchers are demonstrating 
that, on an experimental basis 
at least, several of the common 
farm grains and seeds can be 
placed in properly designed 
structures at 25 percent mois. 
ture and, subsequently, have 
their moisture content reduced 
below the safe storage limit by 
the use of heated or unheated 
forced air. Much more research 
remains to be done yet to estab- 
lish the design requirements of 
the necessary storage and 
equipment. But, it is interest- 
ing to note that this practice is 
already being put to use bya 
number of our leading farmers. 
Financial Support Needed 

I have been trying to make 
only two basic points. First, 
there must be a active research 
program in the field of farm 
structures. Such a program cal 
exist only in an environment 0 
vigorous interest and financial 
support. Research work is cost 
ly and painstaking and involves 
a number of commodity spe 
cialists and engineers. Second, 
a good research program must 
be supplemented by a good ed 
ucational program. Good dem 
onstrations must be made a 
the community level so _ that 
agricultural producers can 4) 
praise them in terms applicabld 
to their problems. 

Those of us engaged in Ie 
search recognize clearly thé 
fact that the final appraisal 0 
ways and means of increasing 
production efficiency rests wit 
the farm producer. In general! 
he prefers to observe new idea 
tried by someone else in hi 
own community; so, that! 
where the local lumber mer 
chant, the agricultural extel 
sion service ,and leading pr 
ducers can team together 
really make the findings or * 
search pay off. It is also whet 
the many opportunities, al! 
problems, arise to challenge #! 
of us engaged in the field ° 
farm structures. 
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HARRY WILBURN, barn equipment manufacturer’s rep- 
(Pete). Meyer, 
company, how display can be improved. 


resentative, shows R. H. 


oe 


EFFICIENT DAIRY PRODUCTION UNIT 
result of co-operation between local dealer and equipment 


manufacturer and his salesman. 


MATERIALS AND 


Oa) 
A 


of Burke Coal 


SERVICES PACE 


HERE MEYER USES equipment company’s manual to 
show why forced ventilation is necessary adjunct to insv- 


lation. Company will figure requirements. 


is practical 


FRIENDLY SERVICE in all phases of retail operatiol 
result in more sales in each department. 


Product know: 


edge is always important. 


Farmers Buy Barn Equipment Where They Get Service 


Why do farmers flock to buy barn equipment from this Iowa dealer? 
Because they get sound building knowledge and good service. 


At Burke Coal company, 
building material dealer in Oel- 
wein, Iowa, barn equipment ac- 
counts for a sizable and prof- 
itable volume of business. 

We met Harry Wilburn, the 
equipment manufacturer’s rep- 
resentative, at Oelwein, not 
long ago, to learn some of the 
“hows” and “whys” of selling 
barn equipment. 

The answers are relatively 
simple —on the surface; but, 
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as usual, with a success story, 
there is more behind the scene 
than meets the eye. 

First there is the store. As 
you pull up in front, your re- 
action is: Here’s a wide awake, 
modern business establish- 
ment; a pleasant place to do 
business. The whole property is 
neat and clean; there are at- 
tractive merchandise displays 
in the window. 

Inside the front door, first 


impressions are reinforcec and 
multiplied. Paints, hardvare, 
tools, roofing, wallpapers and 
numerous other building :iate 
rials and accessories are ar 
ranged in orderly, beck: ning 
displays. The store is obviousl 
designed to make _ shopping 
easy —and townspeople al 
farmers alike are taking at: 
vantage of the situation. 
In'a large, airy room at 
jacent to the main store ‘heft 
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- . * a M,, Sic Spc Pea a 


AND LYLE (LEFT) 
at product knowledge, employe interest in the customer, 
nd friendly service amount to more sales. 


LOYD (RIGHT) 


sa large display of farm and 


arn equipment set out so the 


armer and his wife can look 
ver individual features as 
much as they like. 

In other words, the Burkes 
ave created a situation that 
makes shopping a pleasant task 
or the customer. That’s be- 
tind-the-scenes secret number 
me, 

Harry Wilburn whispered to 


ne, “Just notice how friendly 


hese people are and how they 
r helpful on the smallest 
q e,” 


Actually, Harry didn’t need 
0 mention the fact. You 
wuldn’t miss it. This store was 
viously owned and _ staffed 
ly people who knew what they 
ere doing and liked it. They 
ad down-to-earth information 
ready to answer the customers’ 
uestions. And they were get- 
ing genuine satisfaction selling 
he customer what he wanted 
or just answering a prospect’s 
luestion correctly. 


That was behind-the-scene’s 
ccret number two. The people 
t Burke Coal company knew 
ll about the materials they 
ere selling, and they were sin- 
‘rely interested in helping 
eir customers get the kind of 
aterials they really wanted. 
As is so often the case, the 
ackg-ound of this operation 
akes each individual type of 
ale successful. It is easier to 
ell harn equipment because 
Ustomers and prospects sim- 
ly like to buy in a store that 
equipped to do a good, prac- 
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BURKE know 


tical job of selling. 

But there are specific reasons 
why Burke’s sell an unusual 
amount of barn equipment. 
Let’s look at these reasons in 
order. 

1) For one thing a farmer 
can almost always get what he 
wants out of stock. This is a 
matter that more or less snow- 
balls. The more a dealer sells, 
the more he can afford to carry 
in stock; and the better stock he 
carries, the more sales come his 
way. 

2) Just about everybody in 
the store “sells.” Not just the 
owners or the salesmen. The 
yard men, the truck drivers, 
and let’s not forget the girls in 
the office. They all know what 
the farmer needs—and how to 
talk his language. 

3) The people at the yard 
know how and when to call on 
the equipment company and 
its representative for help. 
Such selling aids should be 
used to give the customer extra 
service—not just as a crutch to 
the dealer. Burke’s call in the 
equipment manufacturer’s rep- 
resentative to give the customer 
a better job and more for his 
money. This news gets around 
among the farmers and creates 
new customers. 


4) And finally, Burke’s make 
use of modern advertising and 
promotion techniques to pull 
in new customers. They have 
found that display advertising 
does a good job; but selling 
type ads in the classified section 
do the most for the money. Iden- 





EVEN THE GIRLS at Burke’s sell. 
sold farmer a barn cleaner all on her own. Such all-around 
employe interest pleases customers. 


Marjorie Carr, above, 
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See us * tor all your barn 
equipment needs. 


5 IRON CLAW 
, FORKCARS 


JUNE is 


DAIRY MONTH 








During June Dairy Month come in 
and see for yourself how much time 
and money you can save through up- 
to-date dairy equipment. You'll be 


pleasantly surprised, 





BUTLERCOAL CO: 





LOUDENS 44 tings 


HERE’S THE TYPE of local news- 





paper ad that brings in customers. 
Want ads are also good. 


tical ads are run three times 
running; then repeated if sales 
are good. 

Actually, selling barn equip- 
ment is like selling anything 
else, as this case history shows. 
First, you need a good selling 
organization; then you apply 
common sense to selling the im- 
mediate item at hand. 
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COVER: Barn photo courtesy Barn 
Equipment Association; cover insert 
photo taken at the Amherst (Ohio) 
Lumber Co., R. Lee Menz, Manager. 





“1d rank farm build- 
ing first... it’s a good 
market any time of the 
year,’ says this Beloit, 
Wis. dealer who tells 
about an unusual hog 
house he furnished. 


Mr. Qualman Knows His Farmer 


Ever hear of a hog house so 
dry in winter that the alley floor 
must be sprinkled and cans of 
water kept on top the furnace 
to secure adequate humidity? 
This is standard procedure in a 
hog house owned by Walsh 
Bros., internationally known 
breeders of registered Hamp- 
shires and Angus cattle, near 
Beloit, Wis. The house has gone 
through two winters. 

Materials for the unusual 
building were sold by Harry J. 
Qualman, manager of the Beloit 
Lumber & Fuel Co. 

Mr. Qualman has sold many 
other farm buildings in the area. 
Farm business has always been 
important to the yard; but since 
he became manager in 1935, the 
dollar volume of farm sales has 
shown an increase each year. 
Part of this has been accom- 
plished by direct mail and reg- 
ular newspaper advertising; but 
probably the most important 
factor is the attention given the 
farmer when he arrives at the 
yard. Mr. Qualman is a farmer 
at heart, reads leading farm 
magazines regularly, and at- 
tends Grange meetings. He put 
his desk near the entrance to 
the yard’s office, so that he can 
talk with farmers as they come 
in. 
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DEALERS' MATERIALS AND SERVICES- PACE FARM MODERNIZATIO 
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FIREPROOF HOG HOUSE built from materials furnished by the Beloit (Wis. 
Lumber & Fuel Co. 







neret 
rom 4 
he alle 
This 
labora 
ut tha 
host i 
ucing 
at th 
n two 
igs th 
lditio: 














“The best way to get farm house furnished by Mr. Qual 
business is to talk the farmer’s man. It’s 20x60 and completel 
language,” Mr. Qualman. ob- fireproof. Two years ago, a fir 
served. “Any dealer who serves destroyed the former hog hous¢ 
the farm market should know — and some valuable stock; hence 
what’s going on in farming and the emphasis on fireproofing 
new trends that are developing. Walls are cinder block. Th 
It helps him to give better serv- eight-foot ceiling is lined witllk bein 
ice, and makes for good per- asbestos board and the loft ifMeanin 
sonal relations.” insulated. The gable ends an@@ouse, 

Mr. Qualman has spent two the modified gambrel roof witlncret 
months each spring going out’ its 18” overhang are metal to 
personally to call on farmers in . sheathed. The walls are tit was 


the area. In this way, he has together with 2x6 rafters, 2! a, 


built up a wide personal ac- on centers. A separate set 0, wl] 
quaintance. Increased responsi- 2x8 rafters on 16” centers cart} paned 
bilities in recent years have _ the roof. ore 

made it difficult for. him to get The owners credit the flog, An 
away, but another man is being and the ventilating system fom, “ om 
trained now to resume these keeping the house so dry. Tha “SS! 
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farm calls. floor construction is: 1)” d 
Direct mail is sent out to cinder fill covered with 1” of pea 
farmers at least eight times a gravel; a vapor barrier of 4s 


year. A mailing list was com-  phalt-impregnated roofing papelf™ “The 
piled from suppliers to the milk lapped and sealed; 4” of vergiarm | 
association, and the list is re- miculite insulating concrete, 1:4ssib|, 
vised periodically to keep it mix (1 part Portland cement the wa 
current. 6 parts vermiculite concrete 2#row:, 

“From the standpoint of de- gregate); a 2” slab of ordinal doy’ 
sirability, I’d rank farm busi- concrete for a wearing su:fact we 4 
ness first, industrial accounts Pen floors slope 2” from site The 
second, and home construction walls to alley, and sideways “@,,, ,, 
third,” Mr. Qualman said. “The pen doors. The alley floor slope ists . | 


farm market is a good market 4” each way from a point in th ut-tai 
any time of the year. It’s a 12- center of the house, to provide ™ mx 
months’ proposition.” drainage to the ends when thgg*?, ' 

But to get back to the hog house is hosed out. There is 4 ach ¢ 
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REEP-FEEDING 
dps reduce farrowing losses. 







merete curb, varying in height 
om 414” to 5” on each side of 
e alley. 
This construction may seem 
laborate, but the owners point 
Qual@ut that a warm, dry floor is the 
ost important factor in re- 
a fir@fucing farrowing losses, and say 
at the floor has paid for itself 
nence™im two years through the extra 
ofingMigs that have been saved. In 
ThéAidition, a substantial reduction 
witli being made in the cost of 
kaning labor. In the old hog 
puse, the floor was ordinary 
merete, cold and wet for the 
etalw to lie on even with bedding. 
i was the practice to cover the 
fn areas with wood flooring; 
md when the house had to be 
leaned and sterilized, three men 
foot? occupied for an entire week 
» fom king up the wood floors and 
@assembling them. With the 
Mulating concrete floor, one 
an can clean and sterilize the 
use in a single day. 
“The present shortage of 
‘rm labor would make it im- 
Wssible to keep this house clean 
he Way we used to do it,” Roy 
town, herdsman, commented. 
I don't know how we’d manage 
i We <lidn’t have our new floor.” 
~~ The unique ventilating sys- 
slope ém, designed on the farm, con- 
ny thas of two galvanized metal 
in 
vovidggttake ducts, 23” wide and 6” 
on tha’? located about 15 feet from 
js mech end of the building. The 
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PIGS in alley. Ventilating ducts visible in right background 


ducts extend down to within 21” 
of the floor on each side of the 
house, and connect with a roof 
ventilator in the center. The roof 
ventilators are 20” in diameter, 
but the duct openings to the ven- 
tilators are 16”. These openings 
are covered with sliding metal 
panels that can be adjusted at 
will. The purpose of the system 
is to take out used air from the 
back of the pen areas without 
creating a draft on the floor. 
The only fresh air intakes are 
the tilting windows. 

Ample daylight is secured 
with fourteen 23” by 36” sky- 
lights set in metal sash along 
the south slope of the roof. These 
are supplemented by two 4-light 
windows at the east end, one at 
the west, and two in the south 
wall. These 4-light windows are 
all 33” by 438”, hinged to tilt 
from the top. There are three ex- 
terior doors—one at each end, 
and one in the middle of the 
south side. Pig doors are con- 
spicuous by their absence. They 
were omitted in order to get a 
tighter wall. When the sows and 
their litters are moved from the 
central house to the outside por- 
tables, the animals are taken out 
through the exterior doors. 

There are 16 pens: 8, 6 by 
714 feet on the north side, and 
8, 7 by 714 feet on the south 
side. An area 714 feet square on 
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WOOD SHAVINGS make the best bed- 


ding for hogs say Walsh Bros., inter- 


nationally-known breeders. 





the north side is occupied by the 
oil-burning furnace. Pen par- 
titions, also furnished by Beloit 
Lumber & Fuel, are steel, and 
are equipped with folding far- 
rowing rails to keep the pigs 
from being accidentally crushed 
to death by the sow. 


There are no feeding or water- 
ing troughs in the house. The 
sows are taken twice a day to 
two outside concrete exercise 
floors, where they are fed and 
watered. This makes for better 
sanitation and has proved much 
more satisfactory from a labor- 
saving standpoint, Mr. Brown 
believes. Creep-feed and water 
are made available in the alley 
to the pigs when they are 10 
days old. 


There has not been one case of 
pneumonia in the new hog house. 
It happened occasionally in the 
old building. Pneumonia is 
caused primarily by cold and 
dampness, according to Mr. 
Brown. Although this was a 
severe winter in the area, and 
farrowing started in February 
which had a sub-zero tempera- 
ture average this year, the sea- 
son average of pigs raised per 
litter thus far has been 8.5. This 
is 3 pigs better than the national 
average, and 1.5 pigs more than 
in the old building. The total 
pig population will reach 1,000 
head this spring. 


81 








saath 


the Taylor Lumber Co., Houston. 
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TWO SAMPLES OF TRY-IT-YOURSELF displays seen at 
The cabinet door at the 
left can be opened, and the trolley glides along on the 
Adjacent literature provides additional sales im- 






PROMOTION PROGRAMS THAT PAY OF f 


selves. 


More Profits from Impulse Sales 


Here are ways to encourage your customers 
to make at least one impulse sale every time they visit 


your store. 


By MARTHA NOWELS 


Nowels Lumber and Coal Company, 
Rochester, Mich. 


PART VI 


About 24.6% of all items are 
impulse sales. Are you capital- 
izing on such sales? 

Since 75% of all shoppers 
make at least one impulse pur- 
chase during their shopping 
tour and 66% of all items sold 
are on display, it follows that 
the easier you make it for the 
customer to see and handle 
your merchandise, the greater 
your product turnover will be. 
The more product turnover you 
have, the greater is the dollar 
profit for your yard! 

Some of your hardest, strong- 
est selling can be done in mere 
seconds, if you know how to use 
those seconds. When a customer 
first walks into a store—when 
he’s waiting to be served—when 
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he’s waiting for your salespeo- 
ple to bring out more samples 
—when he’s waiting for them 
to get their sales books or bring 
out more samples, his eye is 
traveling all over your store— 
up and down shelves, over pyr- 
amid displays, across to the 
next counter, all the way to 
the other end of your store. 
This kind of absent-minded 
inventory accomplishes nothing 
for you if all that meets your 
customer’s eye is row upon row 
of paint cans or a group of 
millwork samples. He’s prob- 
ably already made his pur- 
chase, and his mind is on some- 
thing else—a parking ticket or 
the children in the car—and 
he’s bored waiting. 
Keep Your Customer’s Interest 


There’s just one thing you 
can do to get his real attention 
and turn those seconds into real 
selling seconds—and it’s sim- 
ple. Unconsciously, your cus- 





CUSTOMERS LIKE TO DEMONSTRATE things for them 
Here a young housewife examines a mechanic: 
dishwasher at the Home Builders’ Supply Co., Phoenix. 
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tomer will read anything hi 
eye falls on when he’s bore 
if it’s short, terse and easy tf 
read. 

“Try it,” says the sign on th 
Amrock sash lock display 
which features a cut-out win 
dow sash section. The custome 
can’t resist such a temptatio 
When he does try it, he see 
how closely the lock pulls th 
window together, and he know 
that this lock will give in 
creased weathertightness ant 
hence, greater fuel savings. 
notes its easy operation, ant 
how simple it is to install. N 
sales talk is necessary. 

“Protect your home and fu 
nishings,” the sign on the loc 
sets reads. Don’t hide the key 
... let your customers lock ant 
unlock these sets while waiting 
for his order and you’ve mad 
a sale. 


Leco-Latch, a magnet lat 
for cupboard doors, has a coll 
ter display that reads “M 
moving parts—no spr'ngs 
trouble free—easily inst: lled 
The magnet latch is atiachet 
to the display, enabling tiie cls 
tomer to see how simp! all 
effectively it works, avd th 
sign completes the sale. 

Cash in on impulse saies 
filling your counter with sud 
self-selling displays ... 4 
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Look Into— 4a 1-X L 
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MORE KITCHEN P 








I-XL Has Everything Buyers Want — Every- 
thing You Need to Make Sales 


On merit, the I-XL Deluxe Hardwood line of sectional kitchen units is making 
the cash register ring for dealers. Think of it! A complete line of 65 units in 


Hardwood Natural Varnish Finish — duplicated 100% in White “Baked-on” 
Enamel. 


The Perfect Kitchen Sales Opportunity 


The line that is complete enough to enable you to meet any requirement. The 
line that is sealed against moisture. The line that is produced by one of the 
largest manufacturers of wood kitchen cabinets, that is backed by nearly a 
century of woodworking experience. The line that enables you to sell both 
standardized units and custom-built kitchens. The line that is styled for sales 
and priced for profits. 


Act Today! Learn More About I-XL 


‘he I-XL line of sectional kitchen units has so many sales 


EXCEL) 








OVER 130 UNITS 
to Fit Every 
Kitchen 
Need 


65 units in the I-XL Deluxe 
Hardwood line of Natural 
Varnish finish. 


65 units with “Baked-on” 
White Enamel. 


Every I-XL cabinet sealed 
against moisture by nation- 
ally known wood sealer. 


Made by one of the largest 
kitchen cabinet producers. 


Backed by nearly a century 
of wood-working experience. 


Sink and Counter Tops 


verits that it’s impossible to cover all of them in limited a ak New sink and counter-top plant. 
pace. Send for the I-XL folder containing many illustrations oer ; Fine workmanship. Fairly priced. 
of I-XL sectional units. Read about I-XL standards of manu- | For the individual unit or one- 
facture, I-XL sturdy construction, the range of I-XL designs. : : a | piece overall top custom-built 


to 
Vrite NOW for the I-XL Folder. 





specific requirements. 


Choice of Formica or Linoleum 
Covering. 


THE I-XL FURNITURE CO., INC. ‘ic 


Dept. 41-A, Goshen, RY itehite Write for the I-XL Folder. 





Buitoinc Propucts MERCHANDISER 








DOOR LOCKS with inserted keys 
provide an additional selling point 
just as soon as the prospect satisfies 
his curiosity by turning the key. 


plays that give the customer 
brief, terse copy to read and 
something to do or handle. 
Give your customers a gadget 
he can hit, push or pull plus 
the primary sales advantages, 
and the chances are the gadget 
will go into his pocket; his 
money in your cash register. 

Actually, in using this action- 
participation principle in your 
displays, you are capitalizing 
on one of the basic tenets of 
selling; appeal to as many of 
the five senses as possible. One 
Detroit organization, selling a 
safety switch to industrials, 
sold 90% of its prospects by 
teaching the salesmen this 
sense-appeal approach: The 
salesman entered, put the 
switch box on the prospect’s 
desk, pointed to the handle, 
said simply, “Pull the handle!” 
Nine out of ten pulled the han- 
dle, yielded undivided attention 
to the salesman. Why? First 
the sense of sight was appealed 
to; second, the sense of touch; 
third, curiosity. 


Dramatize Your Point-of-Sales 


Use this sense-appeal ap- 
proach in all your product dis- 
plays. While the customer is 
waiting, attract and hold his 
attention by effectively drama- 
tizing the salespoints of your 
building materials. Let the 
sales points themselves suggest 
how the customer can use the 
product ... how it will help 
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TRY THE 


Mee 
[HAMMER TEST = 
A EE 

ON THESE PRESPINE MATS: 


THIS POINT OF SALE display mes- 
sage permits the customer to prove 
claims made by the sales message. 


him repair or improve his own 
home... the benefits it affords. 

“Pull it apart,” reads our 
sign on Curtis Mitertite trim. 
Customers, of course, react to 
this challenge and see for them- 
selves the tight, interlocking 
joint that will never shrink or 
pull apart. Result: three Miter- 
tite house jobs sold! 


One progressive dealer puts 
real showmanship into the 
sales points of bathroom tile. 
Outside his yard he displays 
large panels with the question, 
“Will it fade?” Another sign 
in the office says, “Will it 
crack?” and the customer is 
invited to find out by hitting 
a hammer on the tile panel. 
This dealer lets the customer 
prove to his own satifaction the 
quality and durability of the 
tile! 

Seeing a piece of building 
board in a bucket of water, one 
customer remarked, “If that is 
waterproof, then it’s just the 
right thing to cover that old 
chicken coop. Looks easy to 
nail, too. How much will I need 
for the job?” Dramatizing that 
sales point reminded the cus- 
tomer of a long-neglected re- 
pair. 

You can make those waiting 
seconds selling seconds if you 
give the customer something to 
do or read that will explain the 
selling advantages of a prod- 
uct. In time, he’ll become his 
own building and repair expert. 
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Sell your paint, too, by get. 
ting it out of the can. Show the 
customer what your paint can 
do for him .. . how it will make 
his home more cheerful and 
charming. How? Give your 
customers a copy of MultiTint’s 
color visualizer which helps 
them be their own decorator 
and select harmonious schemes, 

Let them find the color which 
approximates their own floor 
covering ... leaf through the 
36 pages of tints ... drop down 
the cellophane outlines of bed- 
room, bathroom, kitchen, living 
or dining room to see how each 
color combination will actually 
look in their rooms. There’s no 
worry about your customer se- 
lecting a shade or finish you 
don’t have in stock,.for Multi- 
Tint’s 36 colors are bottled and 
can be mixed in any of nine 
paint finishes exactly to the 
customer’s order in just 60 sec- 
onds. Such a book will not only 
sell paint to waiting customers, 
but will also increase your traf- 
fic of women customers. 

You can use those precious 
seconds to build future sales, 
too. Our model kitchen went 
almost unnoticed until we 
“dressed it up.” A sign* on the 
outside of one cupboard door 
broadcasts the selling advan- 
tages of Prespine, and asks the 
customer to prove them to hin- 
self by the hammer test. Other 
selling signs are inside the cup- 
boards, playing on the custon- 
er’s curiosity to open door after 
door. 

In each case, he is greeted by 
signs emphasizing one selling 
point of the product, and the 
construction sample which 
proves that selling point. This 
sample puts the feel into the 
sales story, for the customer 
can readily take it out and ex- 
amine it. A drawer sign says, 
“Note the quiet, smooth opera- 
tion of Curtis dustproof draw- 
ers.” Having opened all the 
doors, the customer has an al- 
most complete selling story on 
Curtis kitchens, and what they 
will do for him. 

The Curtis Kitchen Planning 
Kit is set up on the counter, 80 
that the customer may arrange 
a kitchen to suit his own tuste 
and floor plan. Since all the 
Curtis literature is on the dis 
play rack, the customer cal 

(continued on page 120) 

*Easy-to-use lettering guides are 


available from the Glenn W. Pope ‘ales 
Company, Grand Rapids 7, Mich. 





“That will be $25,000,000, Madam” ~ 


EVERY can of paint. you sell across your counter 
represents literally millions of dollars in research. 
Actually, 25 million dollars is a very conservative 
estimate of the amount of money spent by the 
paint and allied industries every year, for research 
alone, to bring you today’s better paints. This is 
evidence of the desire of the paint manufacturers 
to keep providing their customers with improved 
paints. Better protection, better colors and longer 
life more than make up for the research cost. 


More than 6,000 chemists, working in the labora- 
iories of paint companies and raw materials sup- 
) liers, are putting in millions of man-hours to keep 
‘ our chelves stocked with the finest paints, lac- 

uers, varnishes and other paint products that the 
ingenuity of man can produce. 


BuiLpInc Propucts MERCHANDISER 


New and better basic materials are constantly 
being developed in the laboratories, while every 
effort is being made by the industry to protect the 
flow of essential raw ingredients. Depend on the 
resourcefulness of the paint industry to continue 
exerting every effort to keep you supplied with 
outstanding quality paint products even in times 
of emergency. 


Save the surface 


and you save all- 


© 1951, NATIONAL PAINT, VARNISH AND LACQUED 
ASSOCIATION, INC., WASHINGTON 5, D. C. 








Time is now 9.58 a. m.... 





3 HYDRAULICALLY TILTED TRUCK BED is backed 
under raised house. Time is now 10:03 a.m.... 





5S HOIST ON TRACTOR is raised as truck bed is low- 
ered, holding building in place. ... 


How to Make Rural Deliveries Fast 


1 COMPLETED—ONE BROODER HOUSE per day. 


What one small town dealer has done to 
cut cost while giving better service. 


At Senneff and Woy Lumber 
company, Chadwick, IIL, 
they’ve worked out a truck 
loading system which proves 
labor saving efficiencies are 
within reach of even small 
country yards. The dollars and 
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cents investment necessary ob- 
viously pays for itself each 
year. So a quick look may prove 
profitable to you. 

As every small operator 
knows, the loading out of a big 
load of mixed materials gen- 
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2 PREFABRICATED BUILDING has been Pulled out 
in alley. Workman adjusts jacks to raise end.... 


4 TRUCK BACKS UP while tractor keeps building 
from slipping. Not a hand is used in loading. ... 


G ONLY TEN MINUTES HAVE ELAPSED since buili: 
ing was completed. It is now loaded ready for delivery...: 
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erally means picking up extra 
help—and the loading of « prt 
fabricated structure al ways 
does—unless a few labor savilf 
tricks are applied to the }ob 0! 
hand. 

The boss, Mr. Sennefi, at! 
his help, put their heacs t 
gether to work out this pla! 
which saves time and labor, alll 
— important point — gives th 
customer faster, better servitt 

The photos show how thre 
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This low-priced 
UTILITY HARDWOOD 
PLY WOOD 

takes pergect 


“NATURAL” FINISHES! 


THE UTILITY HARDWOOD 
PLYWOOD 





Mengelbord* is a low-priced, one-piece face, 
3-ply, utility hardwood plywood, %” thick. 
Made from beautiful White Tupelo Gum (a 
genuine cabinet-maker’s hardwood). It is 
ideal for “natural” finishes! 


Mengelbord is ideal for all interior uses: 


DRY WALLS PARTITIONS 
CABINETS STORE FIXTURES 
FURNITURE 


Write today for descriptive literature. 
No obligation, of course. 
Where fine wood panels of Ma- 
hogany, Oak, Birch or Walnut 


are desired—ask for Mengelux*. 
Literature on request. 


THE MENGEL COMPANY 
Plywood Division « Louisville 1, Ky. 
*Reg. U.S. Pat. Off. 
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INCREASE 
YOUR PROFITS 


With HAWKINS 
Prefabricated Adjustable 
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Fill railing on aan STOCK 


AND SAVE YOUR CUSTOMERS 
up to 200%. No expensive drawings, no delay with 


these “‘honest-to-goodness”” adjustable 

railings. Simply combine the proper amounts of level and 
bevel rail with posts and ornaments from information on cus- 
tomer’s rough sketch. 

Fit any tread and 

rise. Easily assem- 


bled. 


GUARANTEED TO 
FIT ANY NORMAL 
PORCH OR STEP 
ARRANGEMENT. 


Low cost and quick 
service will bring 
Adds Beauty you volume sales with 


to Any good profit margin. 
Home 


RAILINGS FOR SCHOOLS, 
CHURCHES, ETC. 


Many schools, churches and 
buildings do not have ample 
wall railings. At right is shown 
a Hawkins church installation 
of wall railings only. Send 
for facts. 


Write for details 


aa Decler's Assortment, $197.39 — F.O.B. Birmingham, 
puts you in the prefabricated railing business! 


HAWKINS IRON CO., INC. 


319 North 4th St. Birmingham 4, Ala. 








7 


ing ordered yesterday will hold contented baby chicks 


tomorrow... . 


men (it can be done with two 
when necessary) have pulled a 
newly completed brooder house 
out of the carpenter shop and 
loaded it ready to roll, all in 10 
minutes. The heaviest work 
they’ve done is operate a couple 
of auto jacks to tilt one end of 
the brood house up in the air so 
the truck platform can be 
backed under. 

Believe us, this is a mighty 
impressive performance — es- 
pecially if you’ve heaved and 
groaned trying to load a brood- 
er by hand. 

But wonders haven’t ceased. 


a 4 


Build- 8 HOIST IS RAISED and building slides gently off. 


One man— just one—climbs 
into the truck cab to make de- 
livery. With this method a sec- 
ond man doesn’t go along for 
the ride—just to lend a hand 
with unloading. He isn’t needed. 

Out at the farm, the driver’s 
question indicates further sav- 
ings. Instead of asking, “Where 
is a bank where we can un- 
load?” he asks, “Where do you 
want the brooder to set?” 

He backs to the chosen spot, 
tilts the platform ’till the house 
slides gently back, then pulls 
slowly forward so the front end 
of the brooder drops six inches 


Time is 10:41, less than hour from completion... . 


to the ground with only a gentle 
plop. ‘the whole operation im- 
presses the farmer with how 
kindly his building is treated, 
“And, man, is this getting 
super service! Ordered this 
building yesterday — and here 
it is all! ready to use.” 

Just figure the savings with 
this way of unloading con- 
pared to the time it takes for 
the farmer to get the tractor 
going, find a bank where the 
truck can back up level to the 
ground, then hook up the trac- 
tor to pull the house off. It’s 

(continued on page 120) 





Feature GABRIEL 


BASEMENT WINDOWS 


Home owners prefer these outstanding windows because they're so 
easy to operate. . . A mere finger-touch will open them. . . Exclusive 
side-arm locking detail which locks the window automatically adds 
convenience. . . Top or bottom opening provides any desired amount 
of ventilation. . . These and other modernized features, plus tradi- 
tional high quality, make Gabriel Basement Windows the best buy 
in the window field and the most profitable for you to sell... Available 
in popular 2-light sash of modular dimension. . . SOLD THROUGH 
DEALERS ONLY. 


Write for catalog A showing complete line of home-building specialties. 


pBRigy 


PRODUCTS 


National Sales Representatives: HARRIS, Inc., 200 E. Long St., Columbus 15, Ohio 
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HANDLE 
cAbesto COLD APPLICATION 
BUILT-UP ROOF MATERIALS 


Easily applied by your 
‘customer, Abesto 
—— LIQUID, used with 
p< 2 4: smooth surface roll 
ING roofing produces a 
better built-up roof 


PONDEROSA PINE o ower co 
DOUGLAS FIR 
REDWOOD 


LUMBER 
MILLWORK 


MOLDINGS 
Spine ; The Abesto "Seal of Quality 


is for your protection. It iden- 

jgKele) ie tifies all Abesto products and 
is your guarantee that you are 
offering roofing materials that give the utmost 
in protection from the elements, The reputable 
dependability of the exclusive formulas used 
have been proven by exhaustive tests — both 
in the laboratory and in the field. Give these 
better roofing products a prominent display in 
your store. It will pay off in extra profits for you! 


. 
Write for FREE Specification Sheets. 
(i). | Ari 00 F.H.A. Approved 
F a @ 
. ae GENERAL OFFICE b t 
Michigan Ave.,- Chicago 3, Ill. cA C S O 


» Telephone RAndolph 6-0540 MANUFACTURING CORPORATION 


MICHIGAN CITY, INDIANA 
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DEALERS' 


MATERIALS AND 


Advertising to the Farmer 


Aerial photographs of their farms pulls new 
farm trade into Cannon Falls (Minn.) Lumber & Fuel 
Co. Radio programs, slanted to the farmer, also pay off. 


There’s good farming coun- 
try around Cannon Falls, 
Minn., and it was primarily for 
this reason that Milt Louden 
opened the Cannon Lumber & 
Fuel Co. there four years ago. 
Cannon Falls, about 35 miles 
south of the Twin Cities, has a 
population of only 1,850. 

There was and still is anoth- 
er lumber yard in town; but 
Mr. Louden was confident that 
the farm market could furnish 
enough business for two yards. 
He was right, for his volume of 
business has shown a good an- 
nual increase over each pre- 
vious year. 

Mr. Louden attributes much 
of this success to his advertis- 
ing program. 

“I was new in the lumber 
business here,” he explained, 
“So I had to get and keep my 
name before the public. A very 
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good way to do this in a farm- 
ing area is to advertise in the 
hometown newspaper. It’s 
small, compared with a city 
daily; but it’s much more care- 
fully read. Everybody knows 
everybody else in the area; and 
if Farmer Smith reads that 
Farmer Brown is remodeling 
his home or putting up a new 
building, Farmer Smith may 
start some improvement of his 
own. At least, it gets him think- 
ing about it.” 


Mystery Farm Contest 


Last year, Mr. Louden 
started to use aerial farm pho- 
tographs (American Lumber- 
man, Mar. 12, 1949). A differ- 
ent photograph, taken in the 
surrounding area, is run each 
week under the caption “Whose 
Farm Is This?” The first five 
individuals who call Cannon 


SERVICES PACE FARM 


MODERNIZATION 


AERIAL pheto. 
graphs like this 
one attracted the 
farmer’s interest 
and cost the Min. 
nesota lumber 
dealer only 33.10 
apiece. 


) This Ie one of & serten of farm pictures 
taken from the air that will appear ts the 
Beacon weekly, sponsored by the Cannon 
Lamber & Fuel Co. 

The first 5 people who call the Canna 
Lamber & Fuel Co. and identify the farm 
will have thetr mames published bere. The 
cccupant of the farm will receive an em 








TYPICAL AD including mystery far 
picture sponsored by Cannon Liumbé! 
& Fuel Co. 


Lumber and identify the fart 
have their names published 
the following week’s advertise 
ment. The occupant of the 
farm receives the original pht 
tograph. One or two seasol 
able products are, of courst 
included in the 3 column by! 
inch Cannon Lumber ad. Aeridl 
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, NOW IS THE TIME 
|- 
|” TO BUY 


Wisconsin Knight” 


_|FLUSH DOORS 
] © GUM FACES | 








© BIRCH FACES 
@ INTERIOR TYPE 
@ EXTERIOR TYPE 











crovce: We @ HOLLOW-CORE 
rou 6 4@ HALF-SOLID 
NEED? 


WHOLESALERS ! RETAILERS! 


NOW is the time to build up your inventory of flush 
doors! Not for a long, long time has there been 
offered such an all-around good door at so low a 
price as today’s Wisconsin Knight! And with condi- 
tions as they are, it may be a long, long time before 
such an offer can be made again. A three-cent stamp 
or c phone call will bring details! 


egrmf™ We particularly invite distributors to contact us—now 
.d inf —for the story of Wisconsin Knight. 

tise JR Reta‘lers—We’ll send you the name of your nearest 
¢ thei Wisconsin Knight distributor. 





phe 

asomf WISCONSIN FLUSH DOOR MFG. CO. 
purse, TExas 4-8010 

by! 10101 Lyndon _ Detroit 21, Mich. 

\ eral , 
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White Fir, thanks to the care given its pro- 
duction by member mills of the Western Pine 
Association, will stay straight in the yard and 
on the job. It saws and nails easily—takes 
and holds paint, enamel and natural finishes 
excellently. 


White Fir is an excellent all-purpose, econ- 


omy wood for concrete forms, sheathing, 


subflooring, and roofing lumber; for joists, 
studs, rafters, sills and plates; for interior and 
exterior trim and mill work; for industrial 
boxes and crates. 


a 


For more information about White 
Fir send for free illustrated 56 page 
book. Address— 


WESTERN PINE ASSOCIATION 
Yeon Building + Portland 4, Oregon 


THESE ARE THE Idaho White Pine, 
WESTERN PINES | Ponderosa Pine, Sugar Pine 
THESE ARE THE | Larch, Douglas Fir, White 
ASSOCIATED | Fir, Engelmann Spruce, 
woops | Incense Cedar, Red Cedar, 
Lodgepole Pine. 
WOODS FROM | THE WESTERN PINE REGION 
i i s. 
fot ‘Soman A. } J 
5 ET FF ‘ 7 lf Z 
cy ! f : 
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Y- WELL MANUFACTURED ‘¥ 
Sal THOROUGHLY SEASONED / 


CAREFULLY GRADED * 








photographs are purchased 
from an Iowa firm at a cost of 
$3.10 each. 

“This advertising has created 
a lot of general interest and 
brought in some absolutely new 
customers,” Mr. Louden said. 
“The farmer who gets the pic- 
ture is very appreciative. He’s 
probably never seen such a 
view of his farm before, and 
might never have a chance to 
own such a photograph. Possi- 
bly these farmers have felt ob- 


ligated to buy something; but 
certainly we are well pleased 
with results. Along with our 
increased sales, we are building 
good will.” 

Radio is also used by Cannon 
Lumber, again slanted directly 
to the farmer. 


Uses Regional Radio Station 


“To get the most out of radio 
advertising dollars,’ Mr. Lou- 
den continued, “The dealer 
should select a small regional 
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CHICKASAW Brand Strip Oak Flooring 


. most popular for economy and beauty 


For quick sales and satisfaction, you can't beat 


station, and capitalize on loca] 
tastes and interests. The farm. 
er really listens to a good 
small station, and the cost t 
the dealer is much less. Farm. 
ers in this area are primarily 
Scandinavian; so six of us mer. 
chants sponsored an hour-long 
program of Scandinavian mu. 
sic on a station at Faribault. 
last fall. The nationai fal] 
Zonolite insulation campaign 
was on then, and we tied it and 
our newspaper advertising to. 
gether with spot announce. 
ments. We know it was effec. 
tive, for a lot of people came ip 
to thank me for the program, 
and our Zonolite sales went up 
20% over the previous year. In 
summer, this is a hot baseball 
town; so we sponsor baseball 
broadcasts, and tie those in 
with lumber.” 

Cannon Lumber specializes 
in insulation for farm homes. 
Mr. Louden has found that 
many farmers prefer to do the 
work themselves during the 
quiet winter months, rather 
than pay the exorbitant prices 
charged by itinerant applica- 
tors. A record of previous insu- 
lation sales is useful in getting 
new business, Mr. Louden 
pointed out. 

“The best thing you can tell 
a potenial customer,” he sait, 
“is to suggest that he talk with 
someone near him who has put 
in some insulation. When I tell 
him about its advantages, he 
might feel that I’m only trying 
to make a sale; but if his neigh- 
bor says he saved a ton of coal 
by buying $40 worth of insule- 
tion, that’s convincing. 


Chickasaw Brand Strip Oak Flooring. Made of 
selected kiln dried Southern Oak, it is precision 
manufactured, accurately graded in accordance 
with NOFMA standards and carefully bundled. 
Unsurpassed for quality. Available unfinished or 
expertly prefinished in our own mills by skilled 
workmen using the finest materials. 


MIXED CARS. Chickasaw Brand Strip Oak Floor- 
ing unfinished or prefinished, is available in mixed 
cars with unfinished or prefinished plank or block 
flooring, thresholds, risers, treads, nosings, hard- 
wood lumber, kiln dried semi-finished Oak 
Dimension. 


Insulation Means Plus Sales 


Specializing in farm home it- 
sulation has the advantage of 
promoting additional sales of 
material to insulate a hog o 
poultry house, or to put in ani 
insulating concrete floor, Mr. 
Louden added. 

Seasonable point-of-sale wi-fi 
dow and floor displays and 0c ii 
casional direct mail are als 
part of Cannon Lumber’s ati 
vertising program. Mr. Loudel 
is a member of the Cannol 
Falls Chamber of Commierté 
which is surprisingly active il 
promoting “Trade Derbies” al 
similar inducements to brill 
farmers in to town, and this 
expand the trading area. 


NATIONAL OAK FLOORING 
MANUFACTURERS’ ASSOC. 


Memphis Hardwood Flooring Co. 


1591 THOMAS ST. 


SINCE 1905 MEMPHIS, TENN. 
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NO “SHORTS” 


Every Package of ora Day 
PACKAGED TRIM /s complete 


You won’t get any “short lengths” in John Day 
,ackaged door and window trim. All parts are correct 
ength and casings can be mitred. 


When you figure how much unsalesable short lengths 
cost you—in waste and extra handling while sorting— 





am, you realize how much John Day packaged trim can | 
up save your yard. 

. Add that advantage to these other John Day features 
hall and you have the best deal in trim today: 


> in 
Stays Clean e No Waste e Smooth, Ever Grain e Cuts Deco- 
ines rating Costs e Kiln Dried, Superior Grade “A” Ponderosa Pine 
Write today for the name of your 
John Day packaged trim distributor. 


OREGON LUMBER COMPANY 


BAKER, OREGON 
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Ponderosa Pine 
\ PRODUCERS AND 
N MANUFACTURERS 
Since 1889 


J. NEILS LUMBER COMPANY 


IDAHO WHITE PINE - PONDEROSA PINE 
ENGELMANN SPRUCE - LARCH - DOUGLAS FIR 


ill.; New York City, N. Y. 





MILLS: Libby, Montana and Klickitat, Wash. 
SALES OFFICES: Minneapolis, Minn.; Chicago, 
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BRAUND 


meets the demand for 


SUPERIOR 
QUALITY 


BIRCH 


Carload 


BIRCH 
PLYWOOD 


Stock Panels 


Grades A-A, A-1, A-2, A-3, 
1-1, 1-2, 1-3, 2-2, 2-3, 3-3. 
All thicknesses: 1/3” to 3/,”. 
Complete stock sizes. 


BIRCH 
DOOR PANELS 


Grades available: 
A-3, 1-3, 2-3, 3-3, in 
¥y” and 3/16". All 
panels are 3-ply. 


All Birch plywood meets 
Bureau of Standards spec- 
ifications. 


BIRCH VENEER 


Rotary and Sliced Cut. 
Standard Thicknesses. 
Faces, Backs, Cross Band- 
ing & No. 1 Sheet Stock. 


L.C.L. 
SHIPMENTS 


now available from our 


new 
DETROIT 
WAREHOUSE 


including 


DOOR PANELS 
birch and gum }4 & 3/16 


STOCK PANELS 


birch and gum all sizes 


SHEATHING 


fir and gum all sizes 


Specify your Requirements 


W. R. BRAUND 
COMPANY 
Suite 214, Dept. CD 
Wabeek Building 
BIRMINGHAM, MICH. 
Telephone—Midwest 4-3450-51-52-53 


Birmingham TWX 500 
Detroit Warehouse—Tel. TY 4-4095 














WHAT’S NEW 


Products .... Sales Aids. . 























"It's a guest room." 


Advertising Cartoon Service 


Mats of 104 “Timber-r-r”’ car- 
toons, specially designed for lum- 
ber dealers, are available in. one- 
column and two-column sizes. 
These clever sketches are “right 
down the alley” for lumber deal- 
ers’ newspaper advertising. Com- 
plete details may be had by writ- 
ing Lil-Ad Features, Dept. AL, 
RFD 3, Santa Ana, Calif. 





New DeWalt *400' Line 


DeWalt Inc. has introduced the 
Model GE ‘400’ and GR ‘400’ to its 
line of power feed machinery. Both 
models permit builders, lumber 
yards and others to produce hard- 
to-get finished materials such as 
finished flooring, window stripping, 
moldings, etc., on the power feed 
machine. The Model GE ‘400’ (pic- 
ture shown) is a standard DeWalt 
Model GE Radial Arm Machine 
that features a DeWalt Deluxe 
Safety Power Feed unit — Safety 
Power Feed and Custom Table Top. 
The Model GR ‘400’ is a standard 
Model GR with the same features. 
The Custom Table of the DeWalt 
Models ‘400’ has a pressure arm, 
a spring hold-in and a spring ten- 
sioned hold-down. The Custom 
Table Top permits the operator to 
run molding, shape, rip, bevel rip, 
tongue and groove, rabbet and 
plough on the power feed machine. 
The DeWalt Safety Power Feed 
unit can be easily swung out of 
position when not required. That 
means that the DeWalt Models 
‘400’ can be used for cross-cutting, 


. . Literature 


























ing Li 
Steve 
ton F 
mitering, cross-dadoing and sand 
ing and all the other standar«: oper 
ations possible on a standard De 
Walt machine. Write DeWa't Ine. Mera 
Dept. AL, Lancaster, Pa. “ 
Ar! 
tile | 
x ¢ 
This 
hands 
ject ec 
abuse 
‘ or be 
on moist 
of fa 
hibit 
floor 
\ and j 
: soluti 
o..8 i line, 1 
Liquid Synthetic Detergent iat te 
Floats Off, a new liquid synthetic 12¢¢ | 
detergent has been developed by thegg ‘!2°S- 
Research Laboratory of J. I. Hogg and ¢ 
comb Manufacturing Co. The new sel 


product is a highly concenirated 
synthetic detergent—with an added 
cleaning booster to cut througi 
grease and soil. It is recommende 
for floors, walls and general cleai 
ing, and is approved by the Rubbei 
Floor Manufacturers’ Assn. Floais 
Off affords economy both in us 
and storage because of the high 
concentration of its mixture. Only 
one part Floats Off is required ti 
32 parts of water. With its syr- 
thetic detergent base and the clezi- 
ing booster, the product is a nat; 
ural free rinser. It is a mild, nev: 
tral cleanser—contains no alkalie 
or acids to mar the working sur: 
face, dissolves readily in_ hot or 
cold water, yet leaves no_ dulling 
film. Write J. I. Holconib Researel 
Laboratory, Dept. AL, R. Xt. 1, 
Box 134, Indianapolis, Ind. 
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Line and Surface Level 


The E. A. Stevens Level (0. al 
nounces an improved Model §o. 60M prac; : 
Stevens Line and Surface Levlil size 
This economy model is mide "MM the |, 
heavy sheet aluminum ard 14M Plax, 
manufacturer reports the roll velop. 
and. stamped body is desigied “Hers ;, 
stand up under unusually rovl The 


usage. The present method of “conta. 
curing the level vial in the cyl mate. 
der body is said to maintain “Bi comp 
curacy longer. Level is incicatel poste, 
when set on 3” long base cr SU maili), 
pended by line hooks. The Stevel! Write 

e ept. 
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Model No. 600 Levels are shipped 
in attractive display boxes contain- 
ing 12 levels each. Write The E. A. 
Stevens Level Co., Dept. AL, New- 
ton Falls, Ohio. 
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per 
De 
nel Arraflor 
Arraflor, a vinyl] plastic asbestos 





tile floor, is offered by the B. 
F. Goodrich Flooring Division. 
This resilient flooring is a rugged, 
handsome floor, ideal for areas sub- 
jected to heavy traffic and other 
abuse. It can be installed on, above 
or below grade and in areas where 
moisture conditions or the presence 
of fats, oils or greases might pro- 
hibit the use of other types of 
flooring. Arraflor is fire-resistant 
and is not affected by mild acid 
solutions or such solvents as gaso- 
line, naphtha or alcohol. The prod- 
uct is available in 18 richly marble- 
ized colors in 9” x 9” x 1%” tile 
sizes. For descriptive literature 
and color chart, write B. F. Good- 
rich Flooring Division, Dept. AL, 
Watertown 72, Mass. 
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Double-Header Promotion 


The Lowe Brothers Company is 
making available another pre-tested 
paint promotion to its dealer or- 
ganization. The new _ program, 
known as the Double-Header Pro- 
motion, is designed to stimulate 
store traffic, sales and _ profits, 
throughout the important ’51 sea- 
son. Year after year these promo- 
tional programs have developed 
real profit-getting results in paint 
sales. The Double-Header promo- 
Uonal program incorporates two 
praciical painting items—a giant 
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Level size paper drop-cloth to promote 
de "Mi the sale of Mello-Gloss, and the 
| the Plaxwand, a new painting tool de- 
roll Velopd exclusively for Lowe Broth- 
ed “Hers i) step-up the sales of Plax. 
roug! The ouble-Header promotion kit 
of ##@i contains advertising and display 
-_cylit Mate:ial for both products. It is 
sin & i Comp'ete with a plan book, window 
cicatl™ poste.s, display cards, pennants, 





ar sus 





mailj 
Writs 
Dept. 





g folders and newspaper ads. 
the Lowe Brothers Company, 
AL, Dayton 2, Ohio. 














ViAN C 


Dry 
BuiLn'NG Propucts MERCHANDISER 










They make money with 


AME CAN SAND {RENTALS 


50 can ae 














INDIANA- Sander rentals boost paint sales 109 
for Stambaugh Farm Equipment Co., Valpa- 
raiso, Ind. 


NEBRASKA-—Sander rentals bring in $4,896 per 
year for Sidney Glass & Paint Co. store, 
Sidney, Nebr. 

















PENNSYLVANIA—20% 1 more paint 
sales due to sander rentals for 
George N. Zerfing Hardware 
Co., Gettysburg, Penna. 


OHIO—Sander rentals add $10,000 to $12,000 to store’s 
annual volume for Jim Resar's Rentals, Elyria, Ohio. 


uP TO ZO% MORE PAINT SALES: 
up TO */2,000 MORE STORE VOLUME! 


Sander rentals keep rolling up PROFITS for 
\, hundreds of paint and hardware stores today 
who feature American Machines! This plan 
makes money 3-Ways for you—through rental 
fees, extra sales of seals, paints, brushes, 
abrasives, etc., and customer goodwill! Be sure 
to build your business soundly with American 
Quality Machines—tops in ease of operation and 
dependability. This means utmost profit-hours 
with extremely low maintenance expense. To 
} make old floors like new—invite your customers 
to rent the popular Little American or American 
Rental 8” floor sander ... American Spinner Edger 
...and American DeLuxe Maintenance Machine. 
NEAR-BY SERVICE—an American Distributor 
with authorized factory-trained mechanics 
and service in all principal cities. 


‘ies aes 


| SEND !! 


- | The American Floor Surfacing Machine Co. 


i 
| 
521 So. St. Clair St., Toledo 3, Ohio | 


0 Send 12-page illustrated booklet showing how | 
to make money inthe floor sander rental business. 


O Send latest catalog on the following, without 











FLOOR MACHINES © PORTABLE TOOLS obligation: [)FloorSanders ( Floor Edgers | 
° 0 Floor Maintenance Machine 

Name : | 

| Street_ | 

_beacoqaneneagsanyanegeipespisarieNfi ie ryote 
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INSULUX 


GLASS BLOCK 


Wuen customers complain that cellar 
windows are continuously being broken, 
frames rotted, wind and rain driven in— 
recommend replacement with Insulux 
Glass Block! 

Make the comparison! Figure it out 
for yourself! Compare the cost of sash, 
screen, storm window and maintenance 
against that of a lifetime panel of main- 
tenance-free Insulux Glass Block. 

A panel of Insulux Glass Block can’t 
rust or rot; never needs painting. Glass 
block is extremely hard to break .. . 
makes a sound, weather-tight, insulating 
panel. And glass block lets in all the 
light, yet blocks out sight. 

Supplies of glass block and all of the 
accessories needed are non-critical and 
immediately available in quantity. Instal- 
lation is simple and quick . . . requires 
only ordinary mason’s tools. 

Want more information about this 
use of Insulux Glass Block? Just write: 
Daylight Engineering Laboratory, 
Dept. A.L. 5, Box 1035, Toledo 1, 
Ohio. Insulux Division, American 
Structural Products Company, Subsid- 
iary of Owens-Illinois Glass Company. 


INSULUX 


"WALLS OF 
DAYLIGHT" 


—by the pioneers of 
Daylight Engineering 














Cabinet of Englemann Spruce 


This display attracted the close 
attention of hundreds of retail 
lumber dealers at the recent 
IRLDA meeting in Minneapolis. 
The cabinet is built of north 
Idaho Englemann spruce. Accord- 
ing to a company representative, 
it attracted widespread interest 
because spruce has long been re- 
garded as entirely unsuited to 
cabinet work and for other in- 
terior use. Mills of the northern 
Idaho region now have whipped 
the problem of proper drying of 
this “tricky” species and _ the 
spruce’s attractive grain is said to 
be proving an interesting varia- 
tion compared with woods com- 
monly used for cabinet purposes. 
Manufactured by Pack River Sales 
Co., the cabinet shown above was 
given as a booth attendance prize 
by Emmer Brothers Co. of Minne- 
apolis. Its winner was Donald 
Sheets of the Zieske Lumber Co., 
Redwood Falls, Minn. Write the 
Pack River Sales Company, Dept. 
AL, 449 Peyton Building, P. O. 
Box 1290, Spokane, Wash. 





Wodack "Do-All" 
Called the Wodack “Do-All,” a 
combination portable electric ham- 


mer and drill is announced by the 
Wodack Electric Tool Corporation, 


Chicago. This tool utilizes its one 
motor for performing three di fer. 
ent types of work, namely: (1) 
drilling concrete and masonry; 
(3) drilling metal and wood, and 
(3) driving, grinding, buffing and 
wire wheels. Thus, this combin:tion 
makes the “Do-All’” an electric ham. 
mer, an electric drill, and an elec. 
tric grinder. The tool is fully 
equipped with ball-bearings with 
sealed lubrication, and is_ built 
throughout to stand up under hard, 
continuous usage. Moreover, it is 
easy to maintain. The hammer 
member may be taken apart casily 
for cleaning and greasing, while 
the switch and carbon brushes can 
be replaced quickly. The “Do-All” 
is operated by a powerful universal 
motor with fan ventilation and has 
the switch conveniently located in 
the handle. Any lamp socket runs 
it—either direct or alternating cur- 
rent of from 25 to 60 cycles. It 
also has a ten-foot cord with strain 
reliever. Write Wodack Electric 
Tool Corporation, Dept. AL, 4627 
W. Huron St., Chicago 44, Il. 


New Window with Ventilator 


A new type of permanent wil- 
dow with regulated ventilation has 
been announced by Lilly-Vent. The 
new window, named for its invel- 
tor, Frank Lilly, gives maximum 
regulated air circulation with full 
unobstructed vision and is designe( 
for use in homes, apartments, an‘ 
office buildings. The Lilly-Ven: wi- 
dow features controlled air circult- 
tion through the use of verticil 
sliding panels which adjust to aly 
desired position; there are 
hinged doors to be blocked by ‘urn! 
ture or drapes. In addition, eat 
unit provides clear view dosig; 
no-draft louvres, weather strip 
ping, concealed screens, all ex eri! 
trim complete to make one w: it I 
stallation possible. The Lilly -Vet! 
is made in standard or c isto 
sizes. It is sturdily constructed ¢ 
all wood frame and louvres, holt 
erystal, plate or thermopane gla® 
securely. Write Lilly-Vent ‘ncor 
porated, Dept. AL, 7962 S. E. Pow 
ell Boulevard, Portland, Ore. 
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FOR 


63 YEARS 





ESTERN WHOLESALERS 
“«l ITAKE THE WORRY OUT 





in § OF LUMBER BUYING "Super-Star" Refrigerators 
uns ‘ . 
ur. Wgour Western Wholesalers are “set up” for Two new refrigerators with 
It Berice. With many long-established mill frozen food compartments extend- 


‘ain Meptacts, knowledge of mill's specialties, re- ing across the top, defrost indica- 
ues, manufacturing and shipping facili- | tors door shelves, and conditioners 
and a thorough understanding of buyer's that keep butter at spreading con- 
quirements, the leading Western Whole- sistema eee tended tn te enbien 
les below can help you take the worry . Y> | : A . 

t of your lumber buying. Tell them your of Hotpoint’s nine 1951 refrigera- 
eds. Let them supply your complete tor models. 

——> Fkvirements. The ED87-5 shown here, and 
ED110-5 are priced in the medium 


‘ sseph A. Adair Lumber Co. | bracket. New full width frozen 





520 S. W. Sixth Avenue food compartments have spring 





held insulated doors to keep proper 

Portland 4, Oregon freezing temperatures while the re- CALIFORNIA 

br E. Soderberg Lumber Co.. In frigerator door is open. Capacity SUGAR PINE 
- 00 erg Lumber U0., nc. | +f this compartment is 43 pounds 


20 Old Nat'l Bk. Bldg., SPOKANE 8, WASH. in the S.7 cubic foot model, and 49 
















PINE SPECIALISTS pounds in the 11 foot. The re- PONDEROSA PINE 
on 6954 Riverside 4335 | frigerator doors are equipped with 
shelves giving more storage space 
URTIS LUMBER COMPANY at the front. These 1951 models DOUGLAS FIR 


613 PITTOCK BLOCK, PORTLAND 5, ORE. . . es rT ~ 
anaes Geaneon with door shelves, called “Super 


Stor,” are headed by two deluxe 
lephone: AT 6591 Teletype: PD572 P 4 - RED CEDAR 
S — combination refrigerator - freezers 


Juncan Lumber Co., Inc. in 8.7 and 10.6 cubic foot sizes. 


ab These have separate doors to the 
u8 Securities Bldg., Seattle 1, Wash. refrigerator and freezer space that WESTERN 
cializing in Fir Gutter, all sizes and patterns. 


can be opened individually. The WHITE SPRUCE 















































or off a freezer section has a frozen food 

wis lorrill & Sturgeon capacity of 52 pounds in the smaller Mouldi 4 Cubtodeath 
has Lumber Co ae coer model, and 70 pounds in the larger. ouldings and WurT-To-Lengin | 
The YEON BLDG., PORTLAND, ORE. Write Hotpoint, Inc., Dept. AL, Window and Door Trim 
ven 5600 W Taylor St., Chicago 44, IIl. 

mun @ Pacific National Lumber Co. ; , — es 

. full West Coast Lumber D Wall Col Write, = + a oday 
gnel #0. Box 1587, Tacoma 1, Wash. — an aren 7 ; 

, and Deep wall colors that dry streak- 

wii: @ ALEXANDER LUMBER CO. free are being introduced on a na- 

cula- — Securities Bldg., Seattle 1, Wash. tional ~~ = the Finishes Divi- 

tival HIPPERS @ WESTERN FOREST PRODUCTS sion e P m i 

a peializing In Western Red Cedar Siding its ‘uae te Of 77 flat ae © Pandecta, Fics Wooduork 
oa ene 2006 TWX SE 532 | paints. Setting a new standard in 

uri: WALES LUMBERCOMPANY | quality, the colors range from deep- 

each OLD NATIONAL BANK BUILDING est tones of blue, green, and gray 

sigh, KANE - - = WASHINGTON | to delicate pastels which reproduce 

strip Our 3ist Year wall colors of famous Colonial 

eriot = ae homes. They offer a complete 

it im choice for every decorative style 

-Venl and color preference in rich and 

iston 












— hues. Distribution of the LUMBER SALES CO. 


is announced after more 


UK SEATTLE LUMBER COMPANY | than 2 year’s market testing pre- FOSHAY TOWER 





od a 
holds 












glass SEATTLE, WASH. ceded by several years of labora- 
inc’ /#YESTERN LUMBER MERCHANTS tory research. The Americana Col- MINNEAPOLIS 2, MINN. 
Pow Hire astern Office 4 Warehouse: ors are an oil-type coating, applica- 


_* MAUK LBR. CO., TOLEDO, 0. | ble to plaster, wood, wallboard, and 
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°F a Ol Oy 
SAAC OGG 
Kest with Ringdeck 


@ The All-Purpose Adjustable Post 
with greater Safety Features. 
Ring-Lock Adjustment guarantees 
equal load distribution. Made 
from Steel Pipe and Heavy Tub- 
ing. Easy to install. Economical 
to use. Attractively packaged for 
better merchandising. 

















DISTRIBUTES 
100% LOAD 

ON FULL 
CIRCUMFERENCE 







ae ee ee 
—— Ip 






: — 
ie a 
THREE SIZES 
A-1 ADJUSTS 5'534" - 814" 
A-2  " 3'6" ) . 51g" 
A-3 2'0" ~3'6" 


Moe, 


Send Your Inquiry 





Name 
Address 
City 








State 


















KEEP FLOORS LEVEL AND SAFE 


THE SAWHILL MANUFACTURING COMPANY 
iA N > A 


PENNSYLVANIA 








similar surfaces. It is stressed that 
surfaces must be properly prepared 
and sealed. The paint may be ap- 
plied by brush, or roller coated. 
It is said to be easy to handle, 
producing a superior, smooth finish 
with a soft sheen that diffuses 
light. Most colors cover solidly 
with one coat. Nine basic colors 
and white are used in simple inter- 
mixes to produce the 77 color 
choices. A folder, available to con- 
sumers through dealers, gives com- 
plete color samples and instructions 
for mixing. Write E. I. Du Pont de 
Nemours & Co., Inc., Dept. AL, 
Wilmington, Del. 








NuTone Kitchen Ventilator 


“What features do you consider 
most important in an ideal kit- 
chen ventilator?” This question 
was asked hundreds of builders 
and wiring contractors, as well as 
many housewives, and their 
answers guided NuTone engi- 
neers in the designing of one of 
the most outstanding ventilators 
in America. Many easy-to-clean 
features, such as an eight ounce 
grille and round sleeve housing, 
are said to make it the housewife’s 
favorite. The grille is held in 
place by a simple thumb screw 

. a few turns of the screw and 
the grille comes off, ready for 
cleaning in soapy water. The spe- 
cial “Screwdriver Installation” 
feature—only a screwdriver is 
needed for installation—speeds up 
and simplifies work of wiring con- 
tractor. Another feature, “Sep- 
arate Unit Packaging,” assures no 
lost or damaged parts during 
roughing-in period and final in- 
stallation. Both NF-10 Deluxe 
(with chrome grille) and NF-10 


Standard (with white enamel 
grille) have same _ mechanical 
features. NF-10 is reported to 


have highest air delivery of any 
fan in similar price range. The 
motors of the NuTone 9 and 10” 
fans are guaranteed for five 
years; the rest of the assembly for 
one year. Write NuTone, Inc., 
Dept. AL, Madison and Red Bank 
Roads, Cincinnati 27, Ohio. 
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BUILD CEDAR CLOSETS 
WITH A PAINT BRUSH 










FIREPROOF! 
FRAGRANT! 

ECONOMICAL! 
ECONOMICAL! 





fe 


EASY TO Apply - 

New | 
CEDAR-LUX is readily applied by the aver. 
age laborer on the job. No painting skill 


required. 
With CEDAR-LUX it 


for th 
“Golde 





BRUSH ON! announ 
costs you only a few Many. 
1 30°o' eta dollars to “feature” a special 
Cedarized Closet os dj me 
ce tae UE standard equipment.” * am 
CEDAR-LUXED closets retain that woodsy, “Golder 
cedar smell and give protection agains Mcountel 
moths for years. point-o: 
Not a substitute for cedar. IT 1S CEDAR! ag 
Crushed cedar scientifically treated. Def. eal ; 
nitely more economical than cedar panels the ; I 
Can't wash off! Can't rub off! Cedar odor a fol 
stays in! Perfect protection for furs, valu ity 


able. wearables. 













guaran! 








Write for the whole story ages 
0 'S 

about CEDAR-LUX Bi ‘tne: 

Dept. AL3. epar 

Cedar-Lux Products Co. | 793 main Si, f _ 

DEALER INQUIRIES INVITED There g 

ules Ji 

inch bl 

IT WON'T SHRINK: (ue 
aven, 


CONSUMERS CRACK FILLER 


(COLD WATER PUTTY) 


oneal For cracks, holes, and crevices in wood, 


plaster, tile, stucco, and cement. 


* 


ew P 


A “best seller’’ because it 


® Dries hard To he 
@ Won't crumble, chip, or fall out hew P 
@ Stays where it’s put—holds s rews, Blade iv 
nails, tacks ° ales 5 
@ Water resistant ales kit 
@ Easy to work with—can be m»lded, al ord 
sanded, sawed, painted, or stained blades 
@ No waste—mix with water oly % lem . 
needed onst 
Packed in 1, 5 Ib. cartons; also 25, 5°, and ; orf. 
100 Ib. drums. ay Ci 






Color ¢ 
ection « 
f this | 
ales poe 
VY lead 
Ountr» , 
ept. 
ork 13 


Try it yourself. Find out why easier, fas er '& 
pairs can mean easier, faster sales. Orde: from 
your wholesaler, or direct from us. 


Another ‘Product of Merit’ by Consum °rs. 



























CONSUMERS GLUE €O. 


ISIS _N. HADLEY ST. - ST. LOUIS 6;MO 





DUILD| N 








New Line of Hercules Planes 


A complete merchandising plan 
for ‘he new line of Hercules 
“Golden Cutter’ planes has been 
announced by Sargent and Com- 
few@pany. Primary sales feature is a 
eM ecial high quality blade of vana- 
dium tool steel, finished in gold 
to give the new line the name. 
ody Golden Cutter.” A four-color 
aint counter display card is the chief 
point-of-sale aid in the promotion 
plan. The display mounts a plane 
on a platform base so it can be 
easily picked up for examination by 
the hardware store customer. A 
tag folder attached to each plane 
in the line explains the Sargent 
guarantee, the 12 certified advan- 
ry Bpages of the Hercules line, and 
fers valuable hints on the care 
of these tools. Sargent has also 
prepared a folder for a mailing 
piece or giveaway by the dealer. 
There are four models in the Her- 
tules line, ranging from a seven 
inch block plane to a jack plane 
fourteen inches long. Write Sar- 
gent and Company, Dept. AL, New 
laven, Conn. 













ew PTI Safety Saw Blade Kit 


To help dealers merchandise the 
lew P T I Safety Circular Saw 
blade more effectively—a complete 
ales kit is being furnished on orig- 
ided Mal orders for one dozen or more 
a lades. This kit includes a free 

femon-tration blade, a dramatic, 
ai dlorful counter and window dis- 
lay card, a supply of attractive 
color envelope stuffers, and a se- 
ection of newspaper mats. The use 
f this kit is said to have set new 
ales records for circular saw blades 
Y leading dealers all over the 
ountr’. Write P T I, Incorporated 
rept. AL, 401 Broadway, - New 
ork 13, N. Y. 
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CASH IN NOW 
CASH aw CARRY SALES 















with 


B.F.Goodrich 


Flooring Products 


More and more pam 
every day are purchasing 
tile flooring and econo- 
mizing by installing it 
themselves. This provides 
a lucrative new market 
for you as it means cash 
business with no deliv- 
ery charge. So get on this 
bandwagon of new sales by 
stocking B. F. Goodrich Flooring 
Products. No matter what problem 
these customers may have as to the type 


of flooring they need for a bathroom, base- 
ment, bedroom— there’s a B. F. Goodrich Floor- 
ing Product that will do the job better . . . anywhere 

in the house! One of these premium products is 


rraflor 


Arraflor is a vinyl plastic asbestos tile, backed by years of research 
to assure your customers a lifetime of economical service. It is super- 
resistant to oils, fats, greases, moisture and fire. It can be installed on, 
above or below grade. It is easy to clean, and its wide range of brilliant 


colors p 


ermits unlimited design possibilities. 


So clip the coupon below for information about Arraflor and the 
whole easy-to-sell line of B. F. Goodrich Flooring Products which in- 
cludes: HOOD RUBBER TILE, HOOD ASPHALT TILE, RUBBER COVE 
BASE, RUBBER STAIR TREADS, RUBBER THRESHOLDS AND A 
COMPLETE RANGE OF WAXES, CLEANERS AND CEMENTS. 












































r 
Please send descriptive illustrated literature 
on B. F. Goodrich Flooring Products. 


B. F. Goodrich Co., Flooring Division 
Dept. A5, Watertown, Mass. 





Name 





Street 





1 City Zone 
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ES-NAIL 


4 new performance improvement features 


NEW DESIGN INCREASES 


PERFORMANCE AND SAVINGS 


1 The 1951 ES-nail is distin: 
guished by a design change 
which positively eliminates dan- 
ger of loose shingle corners at 
nailing points where sheathing 
is backed by studs or wood mem- 
bers. As shown by the adjoining 
sketch, when the driving leg 
penetrates a stud, the new design 
permits a bellows-like expansion 
into the sheathing material... 
allowing the nail head to flatten 
completely without distortion. 


2 New longer, wider locking- 
foot increases holding power of 
the 1951 ES-nail more than 30% 
when used with gypsum sheathing and up to 
50% with insulation sheathing. Redesigned 
locking mechanism provides a tight clinch re- 
gardless of variations in sheathing, paper, and 
shingle thicknesses. 


3 New, sharper ES-nail point assures quick, 
clean penetration of sheathing — prevents rup- 
ture of sheathing back. 


4 New ES-nail head can be driven home with 
approximately 25% less force —automatically 
provides a complete clinch of the locking foot 
even with wide variations in shingle quality 
and nail-hole size. 

Try the new 1951 ES-nail on your next side- 
wall shingling job! 

For complete information write to Elastic 
Stop Nut Corporation of America, 2330 Vaux- 
hall Road, Union, New Jersey. 


A PRODUCT OF 


Elastic Stop Nut 
Corporation of America 


Available through Johns-Manville Sales Corp., 
National Gypsum Co., Weather- 
best Corp., Creo-Dipt Co., Inc., 
Keasbey and Mattison Co., and 
American Stained Shingle Co. 


Approved by the Red Cedar 
Shingle Bureau, Seattle, Wash- 
ington, representing manufac- 
turers of Certigr Shingles. 
®Trade Mark Reg. U. S. Pat. Off. 

























































CERTIGRADE 
SHINGLES 


100 





Knocked Down "Short" Kits 


C. R. Dillabaugh Company is in- 
troducing a new line of knocked 
down “short” kits for sportsmen 
and hobbyists who build their own 
boats. The Dillabaugh kit contains 
all of the odd sized pieces of lum- 
ber and hardware that are incon- 
venient for dealers to sell in small 
quantities. Standard sizes of addi- 
tional materials necessary for con- 
struction of the boat are to be sold 
separately from the dealer’s regular 
stocks. The “short” kits contain 
over 30 pieces of partially assem- 
bled waterproof plywood and lum- 
ber parts, and all screws and hard- 
ware. Only ordinary hand tools 
are needed for construction. Dilla- 
baugh lightweight plywood boats 
have been manufactured for many 
years and have won nation-wide 
acceptance from sportsmen and 
small boat enthusiasts. They are 
trim, sturdy and easy to ‘handle. 
For complete details about the 
knocked down “short” kits write 


C. R. Dillabaugh Company, Dept. 
AL, Portland, Ore. 





Uni-Spand Merchandising Units 


A complete line of quality, eye- 
appealing merchandise units will 
be produced to enable the lumber 
dealer up-grade his merchandise 
and substantially add to his sales 
volume. Uni-Spand merchandising 
units reportedly have been de- 
signed and scientifically engineered, 
in conjunction with the merchan- 
dising departments of the coun- 
try’s largest producers of build- 
ing materials. The units may be 
added at any time desired and will 
easily fit into the selling arrange- 
ment of every size or shape store. 
Sales distributors, located in all 
principal cities, have installation 
crews ready to install complete 
showrooms on an overnight or 
week-end basis, with no loss of 
business. A sketch service is main- 
tained so that any lumber dealer 
contemplating modernization can 
see exactly how his establishment 
will appear when transformed by 
Uni-Spand. A lease or rental serv- 
ice is also offered making it pos- 
sible for the dealer to “pay as he 
goes.” Uni-Spand units are pro- 
duced on modern, high-powered 
wood-working machinery. Units 






are available in limed oak, naty 
birch or blond mahogany, beay 
fully finished in hand-rubbed |, 
quer. Test installations at Stej 
man Lumber Company are said | 
have resulted in a material incres 
in sales volume, even for the { 
30 days of operation. Write Unitg 
Sales Association, Dept. AL, | 
West Wisconsin Ave., Milwaukee 
Wis. ¢ 
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Andersen Selling Kit sole 

oors cal 

More than 15,000 lumber alflsigned | 


millwork dealers this month x 
ceived completely new and revis 
Selling Kits for Andersen Wi 
dowalls, complete wood wind 
units manufactured by Anders 
Corporation. The kit assembles 
convenient form one of the m 
complete sets of dealer advertisil 
and sales promotion helps in # 
window industry. It contains sal 
ples of more than two dozen sil 
aids furnished by Andersen (i 
poration, which dealers may 
for local sales promotion that ti 
in with Andersen Corporati0 
national advertising and sales pam 
motion program. A new feature] 
a set of suggestions on how! 
use the Andersen Selling Kit 4 
fectively on sales calls, or to bul 
local direct mail, newspaper, ri 
or display advertising progrill 
The Selling Kit also includes % 
cently revised consumer  booklel 
and detailed information. Deald 
may obtain a Selling Kit by wi 
ing Andersen Corporation, De 
AL, Bayport, Minn. 
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in easily 


e that « 
popul. 
x7’, a1 


y 


ONE 


EQUIF 
DOOR 
Availa 
sizes F 


For Silos, Corn Cribs, Snow 


ood D. 
Wheeler snow fence is used Titomati 
the farm for temporary Silos “MMe is tu, 
corn cribs. It lasts many yealS HB 4. 
easy to put up and easy io tm. ’ 
down. Patented coupling sxqggpme 
work and time. Extra-strong piggePlifie: 
has reinforced rib. This fe 


rolls compactly and can be sto! 
in small space. It is ideal for ke# 
ing roads clear of snow. Pl:ced 
the high and windward side of # 
road, 75 to 100 feet from the 1 
fence, it causes the wind ‘0 F 
the snow up against it on } 
sides, a safe distance from ® 
raodway. Then, sweeping over ® 
roadway, it keeps it clear of fut! 
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ARCHITECTURALLY DESIGNED 


; EQUIPMENT AND 
») BBareNTER-BUILT DOORS 
You can furnish 
antz Door Equipment 
br practically any size 
type of door ... mill 
ade or carpenter built. 
oors can be architect- 
signed to harmonize ... a real advantage for the homes with 
ached garages. On remodelling jobs old swinging type doors 
n easily be converted at modest cost. 









































ay all 
th i. 
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TRADE mark RES: 














1dersd . 
a a Exterior 
i oe = Birch and Gum 


@ Frantz, the leading 


= manufacturer of one- Flush Doors 


1S Sal 













n sald 

mn Cot piece garage doors, now 

ay i ' offers a sectional-type Small inventory. Quick 
iat ti = door with new design turnover. Maximum 
ration } ; ~~ advantages. Frantz ex- profits. 

rb | perience has produced a In a nutshell that is the 
now | ‘ : ou ao ae aun ein sales story of Artcraft 
Kit dee that can be installed more quickly and easily. Available in Pach Doers — PLUS 


popular sizes: 8’ wide x 7’ high, 9’ x 7’, 8’ x 6'6”, 9’ x 6'6”, 
x7’, and 16’x 7’. 


o buil 
¥ rad 
rograll 
des 1 
ooklel 
Deale ONE-PIECE UNITS 
iy wil 


Dep 


quality. 





Made in the furniture capital of America by skilled 
Craftsmen with many years’ experience working with 
wood, Artcraft Flush Doors are truly fine quality doors — 
at comparatively low cost — the last word in médern 
flush door construction — the result of over 20 years of 
flush door manufacturing experience. 





EQUIPMENT AND 
DOOR COMPLETE . 


Available in a variety 3] 


sizes Frantz one-piece 
ood Door Units lift —, — 
sed 0 tomatically when han- | 
| a4 eisturned ... are pow- , 
7a ed by famous Frantz 
uipment. Require only 2” headroom. Pre-bored bolt holes and 
plified design cut time and labor costs. 


Send For This Catalog 


See for yourself the beauty of the 
Artcraft line, its completeness, its 
sound construction. For durability, 
door is made with solid core. Sturdy, 
kiln dried Sugar Pine frame. 1%” 
Sugar Pine slats spaced at 11/2” in- 
tervals. Stiles are Sugar Pine—11/2” 
both sides. Lock blocks 3’’x30’’ on 
both sides are Sugar Pine. Top and 
bottom rails are 3’’ Sugar Pine. Faces 
are selected Birch or Gum, grade 
“A”, water resisting Ye’ plywood. 






1OW 













Write for full details on the complete Frantz line. 


FRANTZ MICHIGAN DOOR CO. 


MANUFACTURERS 
GUARANTEED BUILDERS HARDWARE 330 Franklin St., S.W., Grand Rapids 9, Mich. 


yh 


Exterior and Interior Flush Doors 





ANTZ MANUFACTURING CO., STERLING, ILLINOIS 
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hanger assembly meets all normal 
requirements. Another advantage 
is the V-shape of the roller groove. 
The roller is supported at two 
points well above the extreme base 
of the track groove. This tends to 


snows. Wheeler snow fence is 
machine-stretched at the factory to 
the point where it can’t stretch 
any more on the job. It is said 
to hold up securely under the pro- 


? 


LOW PRES 


make you 
MORE SALES 


You sell the line that’s priced to make 
customers buy when you sell Famous 
Ladders. Sound construction with 
thoroughly dry, seasoned woods. . 
strong steel braces and hinges... 
smooth, clean finish. These features 
at the Famous low price make sales 

. and satisfied cutomers. There is 
a Famous ladder for every need in the 
home, in industry, commercially and 
on the farm. 


BEST-SELLING FAMOUS LADDERS 


The SECURITY, a 
top-quality ladder 
at a selling price. 
All hardware fin- 
ished in Chinese 
Red. Other models 
in all price ranges. 


FRUIT STEP lad- 
der gives a steady 
stand even on 
rough ground. 
Pointed leg is 
hinged to go 
through branches 
or over limbs. 


COMBINATION 
TRESTLE and EX- 
TENSION ladder. 
A four purpose 
ladder can be used 
as a step ladder, 
trestle, extension 
Or two single 
ladders. 


HOUSEHOLD 
STEP STOOL. At- 
tractive and low in 
price, this handy 
step stool is a sure 
seller, 


Be sure to write for this free 
catalog. It includes the com- 
plete line of Famous Ladders 
plus the Famous line of Iron- 
ing Tables. 


GOSHEN CHURN & LADDER, INC. 
Dept. A Goshen, Indiana 


: Leaders in Quality Woodenware over 48 years 





longed onslaughts of the severest 
storms. Descriptive literature is 
available. Write Wheeler-Arnold 
Co., Dept. AL, Wittenberg, Wis. 


Single-Pad Air Sander 


Development of a revolutionary 
new straight-line action single-pad 
air sander has been announced by 
the Pneumatic Division of Sund- 
strand Machine Tool Co. It is said 
to be an addition to a line of dou- 
ble-pad air sanders which have 
been used for decades by all auto- 
mobile manufacturers. Due to its 
straight-line action, the Sund- 
strand Single-Pad Sander leaves 
no swirls, no pressure marks. Also, 
the sander operates both wet or 
dry, making it suitable for use on 
a wide variety of finishing opera- 
tions. Small and compact, this new 
sander is very easy to handle and 
can be worked with equal ease over 
both flat or curved surfaces. Write 
Sundstrand Machine Tool Co., 
Dept. AL, Pneumatic Division, 
Rockford, IIl. 


New Sliding Door Hardware 


line of hardware an- 
nounced for interior sliding doors, 
features a single type of aluminum 


A new 


track designed to serve equally 
well for single doors and multiple 
or by-passing doors. The track can 
also be mounted through either the 
side or top flanges without any 
special mortising or shaping of the 
supporting members. The maker 
reports that this feature was de- 
veloped to simplify stocking and 
handling for both dealers and 
builders as a single track and 


May 


keep the roller in alignment. and 
is said to prevent dust and dirt 
particles from clogging the track 
and causing the roller to bind or 
bump. With the Harris track, 1%” 
by-passing doors can be installed 
in the standard 5” wall. The track 
also eliminates the need for form- 
ing odd-shaped header strips, or 
for mortising the header in any 
way. Write Harris, Inc., Dept. AL, 
200 East Long St., Columbus 15, 
Ohio. 











Unpainted Furniture 


Salmanson & Co., Inc., manufac 
turers and distributors of Ariste 
Bilt Ready-to-Paint Furniture, in- 
clude in their extensive line, 4 
corner cupboard and a “Mr. and 
Mrs.” double dresser. These items 
are manufactured of the finest clear 
Ponderosa Pine. Head casings are 
screwed and glued from under 
neath. All drawer frames and 
Shelves are dadoed and glued into 
sides. The dresser has full-framed 
construction, and the drawers have 
the lock-joint feature and drawer 
guides. Measuring 16” deep, 52’ 
wide, 36” high, this unit is designed 
to mix and match with the entire 
Aristo-Bilt line to build as a single 
grouping with an additional dvawer 
chest, cabinet or shelf space above 
it, or can be used as the basic piece 
for a wide wall-storage grouping o 
chests, cabinets and shelf mits 
The Corner Cupboard measures 72 
high, 2944” wide, 17” deep. !t has 
the traditional base, and the & 
posed shelves are enhance! } 
graceful, scalloped framework 
Write Salmanson & Co., Inc., Dept 
i aead Broadway, New York 1b, 
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. | O-A is known for quality 





ve, oe Old-growth logs like this mean quality in the lumber products that 
WO oh i flow from the great, modern Oregon-American plant. It will pay you 
ae 7 to put your next requirements in Kiln Dried West Coast Upland Hem- 
t lock and old-growth Douglas Fir up to Oregon-American. 
nd ON Straight or Mixed Cars to suit your needs. Try some of our high quality 
int KILN DRIED WEST COAST UPLAND HEMLOCK 
ack Flooring, Dimension, Boards, Ladder Stock, etc. 
om ia’ : 6 
ma Yi) Oregon-American Lumber Corp. 
_ es c VERNONIA, OREGON 
ack . '. y 
rm- 
or 
any 
AL, 


ELLS MORE TILE! 


pelewile 740 


“much easier to complete 
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‘is * e LJ 
? . sasuarr 9 “in comparison to other 
e, § rental equipment , tile 
and sa, Prat, cutters need the least 
ms ay concer . 
. Belleville: ver maintenance ... ” 
clear ed 00 ‘T wer inst® ~sie¢ to 
a 1948. c fe es on £100! easic 
s are - eons . 
= he tale See punch Lane” gobs Wath ge ganenent “increased sales volume... “ 
an ae nae 00 Oe og want TOPS 
into 
amed 
have P 
awel ern and et Soe. profit “newest FO “both of these cutters paid 
no” ec 
, 82 one te er for themselves... “ 
igned caval 8 0 of tele 10 Ss go cant tHe 
reer soa merce 2 NO Sees pice 
j le i how ot ancress® =a an wall o@ 
= a Te cutters : MD om ou EN mR a A eG HE AR ee 
re 2S Please send me FREE BUL- 
WN . 
pie : cx vegies eat LETIN L on the JMJ Tile 
ag of Cutter Rental Plan and name 
its. . of nearest distributor. 
ne RS OF THE FAMOUS PT-91 PLASTIC TILE CUTTER 
S 
t has NAME 
> ex 
ADDRESS 
vork. 
Dept. CITY __ZONE STATE 
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Durolite 34," Plank 


Dry wall construction for 
homes 
more economical with new Durolite 
34” Plank design insulation board. 


new 
is said to be faster and 


The new. thickness provides 
added strength to withstand the 
abuse to’ which walls are ordinari- 
ly subjected, and increased in- 
sulating value. Durolite 34” Plank 
is available in three pre-decorated 
colors, ivory, pale green, and 
light woodtone and in 16” x & 
as a standard size. It is designed 
for nailing or stapling directly to 
studs spaced 16” on center. Beads 
running lengthwise of the plank 
give the appearance of alternate 
planks of 6” and 10” widths which 
are most popular at this time. A 
new tongue and groove joint pro- 
vides secure, concealed fastening 
that remains hidden during normal 
expansion and contraction. While 
the new Plank was perfected prin- 





cipally for the new construction 
market, the manufacturer recom- 
mends it for finishing amusement 
rooms and converting unfinished 
attic space into beautiful, addition- 
al bedrooms. The product also has 
many possibilities for commercial 
remodeling. It may be cleaned by 
practically any convenient method, 
including scrubbing with brush, 
soap and water. Write Insulite, 
Dept. AL, 500 Baker Arcade Build- 
ing, Minneapolis 2, Minn. 





Extruded Outside Corner 


An all-plastic Extruded Outside 
Corner for plastic wall tile installa- 
tions has been announced by Hach- 
meister-Inc. It is said to fill a need 
long realized by plastic tile me- 
chanics for a corner piece made of 
the same material as the tile itself. 















The corner cuts installation tin 
and facilitates application. Hae 
meister-Inc. laboratory technic 
ans say it presents the most eo 
plete finish to any outside corn 
installation by concealing :ll Ro 
Cut, as well as Whole Tile Level 
Edges. It is especially adaptabj 
when the staggered plastic wa 
tile pattern is used. Available ; 
the five Coronet trim colors, th 
Extruded Hako Coronet Plast 
Outside Corner blends with any, 
the 16 Coronet Plastic Wall Tij 
colors. The even balance and nea 
appearance of an actual applic 
tion is shown in the photograp 
Constructional features are ind 
cated in the two drawings. Th 
drawing at the left shows a ¢ 
edge being inserted and the seq 
tional view shows the slot for til 
insertion. Write Hachmeisted 

Inc., Dept. AL-1, 2332 Forbes St 
Pittsburgh 13, Pa. = 


Pigmented Chalk in New Box | 


“Strait-Line-Products” has eo 
pletely redesigned its Chalk-Liy 
chalk package to produce 
stronger, more distinctive box i 
which to display and market if 
powdered chalk. The new pape 
boxes are improved throughou 
Write Strait-Line-Products, Dep 
AL, Costa Mesa, Calif. 



















@ yet lowest 
in cost! 


nance? 


Horner Floors Are 


TOUGHEST! 


What floor can 
“take it’ better — 
without dusting, 
chipping, 
or splintering? 
What floor can “take it” longer 
decades — at lowest cost for mainte- 


Look what Leadercraft 
Flush Doors Offer You! 











slivering 
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Lead the Field 





Horner Northern Hard Maple Flooring 
has proved its superiority on both 
counts! It’s the toughest floor for rug- 
ged industrial use! 

Get the DO orders for priority deliver- 
ies — but write us also about your 
regular needs. 


HORNER FLOORING COMPANY 





Z7 








with the New 
LEADERCRAFT 

E 
Lock Core Door “P 
An 
Leadercraft Flush Doors have 
everything: dire 

@ All wood lock core construc 

tion f 

@ 32" top and bottom rails ‘ 


@ Lock blocks both sides 
@ Velvet smooth finish 


e@ Full 134" thickness 





215 Maple Ave. 


HOKMER 








Dollar Bay, Mich. 


the oldest 
name in 


Hardwood Flooring 








en a 











for you. 

















Sound design and 
sturdy construction 
assure extra profits 





The Leader Door Co. 


PLYWOOD & DOOR SALES CORP. 
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@ Birch, Oak and Mahcgany 
faces 


—_ 
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Write Today! 





End of East 9th St. 


Cleveland |4% Ohio 
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NEW PROFITS 


or Lumber Dealers! 


WITH THE 


HUDEE Ideal 


SINK FRAME SYSTEM 


pot. 2,440.74) 


CORALUX is the ‘Standard of Comparison” 
in perlite Concrete and Plaster Aggregates. The 
Schundler Company process of annealing graded 
perlite ore gives CORALUX many added 
advantages: 








@ Greater crack resistance in plaster and con- 
crete. ® Superior insulation through sealed‘'dead 
air cells’’. @ Spherical shape gives uniform ag- 
gregate distribution throughcut mix. © Tempered 
cellular ‘‘pearls’’ eliminate ‘‘sponginess’’.@ Plas- 
ter and concrete cure faster with less water. 


CORALUX DOUBLES YOUR MARKET 


CORALUX doubles your market because it is Sen 
specifically designed for doth plaster and concrete. 100% SANITARY 

It cuts handling costs, stops waste, is extremely 
lightweight, anyone can handle. Fast turnover 100% WATERTIGHT 
frees storage space. Rapid Schundler delivery, EASILY INSTALLED 


quality, Price and service insure repeat business. | COMPLETELY SELF-SEALING 
YOUR SUPPLY 


FROM ONE SOURCE ° : ° 
A single phone eall or order to The Finest Sink Frame Ti the World ! 


get all these Schundler prod- 
ucts. Lightweight Plaster and HOW IT WORKS. ... HUDEE Frames can be installed on the 
Concrete Aggregates—Mica job or in the shop with equal efficiency. It is installed after all 
Pellets—Acoustical Plaster— top covering material, plastic laminates or linoleum, has been 
High Temp. Insulation—Insu- applied—without rabbeting, scribing or special tools. HUDEE 
Each honey-combed ome Rae i a Frames are available for all types of flat rim sinks with round 
“Pearl” is a maze of Plesti il Box Cer Fi = or square corners and for any type of wood. HUDEE'S easy, 
fonue onl "a One - a a Sa Se patented method of installation assures a watertight jéb, yet 
absorb stress from all fae Write for “Dealer Opportunities” the sink bowl can be removed at any time without damaging 
directions. & in your locality. Address the top covering material. It is time-saving and money-saving. 


—_" ITS ADVANTAGES TO YOU .. . In addition to its easy- 


to-install feature, HUDEE gives you a big sales advantage. 
When a customer asks, “Can you install a sink top that is 
watertight?", you can confidently GUARANTEE your installa- 
tion. You can use HUDEE features as a leader in your sales 
of sink cabinets, sink tops, and complete kitchen remodeling 
jobs. You can profit with HUDEE "ALL-WAYS", sell them— 


bags of CORALUX (3 install them! 
ft. each) containing FOR 


2\,234 Ibs. are the equiva- PLASTER DISTRIBUTORS IN ALL TRADING AREAS 
. of a cubic yard of AND 
se: CONCRETE Investigate Now! For the complete story of the 


Hudee Ideal Sink Frame System write today to 


“© SCHUNDLER. ..» ROU EL eee 


: JOLIET, ILLINOIS MANUFACTURERS AND DISTRIBUTORS 
* LONG ISLAND CITY, N. Y. 225 W. HUBBARD STREET °* CHICAGO 10, ILLINOIS 
IN CANADA — WALTER E. SELCK AND CO. LTD. — TORONTO 
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LEGS 


For tables and 
platforms of 
all types. 
Tested for 5,000 
Ibs. per pair. 
All-steel with 
mpatented aliga- 
tor grip in 
sizes 24'' and 30"' high. 


FOLDING ‘ 
SCAFFOLD ie 
BRACKETS 


All-steei with slotted holes 2 
for quick and easy installa- * e 
tion and removal. Tested for ~~ 
4,000 Ibs. per pair. “y 


LADDER BRACKETS 


All-steel, adjustable, with 
holes for safety rail and 10" 
plank. Used on either side of 
ladder. 


ROOF BRACKETS 


All-steel, with extra long at- 
taching leg for wood or 
composition roofs. Designed 
to prevent sliding, rubbing 
or gouging. 
Order today or write for prices and 
Bulletin B. H.-51 


WAGNER MANUFACTURING 
co. 
Box AL-51, Cedar Falls, lowa 





( Here's the one that 
WON'T SHRINK 


This modern plastic in 
powder form makes 
lasting repairs in tile, 
wood or plaster. Pays 
dealers a bigger profit. 
SELLS BETTER because 








it WORKS BETTER. 


Most dealers report: 
“Our sales of Dur- 
ham’s Rock - Hard 
Water Putty keep ” 
doubling, year after 
ear.” What’s more, 
urham’s Rock- 
Hard Water Putty 
ives you by far the 
st profit-margin on 
any product of this 
nature. Use it yourself, and you'll quickly 
see why it sells so fast, and repeats so regu- 
larly. Many patching materials may shrink, 
fall out or chip off. Durham’s Rock-Hard 
Water Putty does not shrink. Absolutely 
not. It sticks and stays put. You can saw or 
chisel it, paint or polish it to a velvet smooth 
finish. Easy to use. Keeps indefinitely. So 
economical. Just mix with water as 
needed. ¢ Packed twelve 1-lb. cans or six 
4-1b. cans to case. Keep some of each on dis- 
play. Available in 25, 50, 100-lb. drums for 
industrial users. Order from your jobber. 


The PLASTIC Repair Material 
in POWDER Form 


) DONALD 
DURHAM 
COMPANY 
Des Moines 4 
lowa 





Bath and Kitchen Fixtures 

Universal-Rundle, with plants 
from coast to coast, presents its 
fine line of bath and kitchen fix- 
tures in this attractive catalog. 
There are fixtures for every bath- 
room — master bathroom, budget 
bath, lavolets, powder rooms and 
basement toilets in a full range of 
sizes, styles and price levels. Sug- 
gested bathroom plans for rooms of 
various sizes are also included, as 
well as the manufacturing proc- 
cesses which illustrate how the com- 
pany’s products are made. There 
are many kinds of bathtubs illus- 
trated: vitreous enameled cast iron 
in recess, corner, or with legs; and 
a vitreous enameled steel tub in re- 
cess style. Lavatories and water 
closets are available in several 
styles. There are also complete 
U-R kitchens designed with white 
enameled steel cabinets to match 
the sinks; drawers, panels and 
doors are proportioned in fine 
taste. The rigid cast iron or steel 
sink tops of U-R cabinet sinks pro- 
vide solid working surfaces that 
permit hard use, and the stain- 
resisting vitreous enamel finish is 
said to retain its luster throughout 
the years. The cabinets are con- 
structed of heavy guage steel, firm- 
ly welded. For copy of this cata- 
log (#500), write Universal-Rundle 
Corporation, Dept. AL, New Castle, 
Pa. 


New Screen, Storm Door Latch 


The Stanley Works announces a 
new screen and storm door latch 
for doors from %4” to 13%” in 
thickness. Made in _ steel (No. 


1280) or brass (No.'1280%), it is 
smartly designed to harmonize 
with the exterior of any home 
Latch is easily installed. It is only 
necessary to bore a one inch hole 
in door at desired height. Cper- 
ates smoothly by push-pull action 
—pull outside handle or push: in- 
side handle to open. It’s self-l: tch- 
ing, even on doors equipped with 
a door closer. Another popular fea- 
ture with the householder is the 
easily operated trip lever which 
locks doors securely, but won’t lock 
you out. Both 1280 and 1230% 
latches are available in standard 
hardware finishes. Write the Stan- 
ley Works, Dept. AL, New Britain, 
Conn. 





Wood Auto-Lok 
Awning Window 


Ludman Corporation, manufac- 
turers of Auto-Lok Aluminum wil- 
dows, has just introduced its new 
Wood Auto-Lok Awning Window. 
The wood version features the pat- 
ented automatic locking action and 
the vinyl plastic weatherstripping, 
which accomplish what has _ beet 
labeled the “Floating Seal,” said to 
assure tight closure and easy opera- 
tion for the life of the window. 
Wood Auto-Lok windows are pro 
duced from carefully selected sea- 
soned woods, subjected to preserva 
tive methods to guard agains! rot, 
termites, fungi, ete. After this 
treatment the wood has a maximum 
resistance to swelling, shri: king 
and warping. All operating ‘iard- 
ware on the new wood Aut«-Lok 
window is attractively conceald by 
a decorative casing that also unc 
tions as an inside screen recep acle. 
A flush-set inside screen is qu ickly 
removable without tools. Storm 
sash replace the screens, also ‘rom 
the inside. Outside of win lows 
can be easily cleaned from the I 
side because uppermost sash _.uto- 
matically drops down when the 
window is open. Write Lu: mal 
Corporation, Dept. AL, P. O. Box 
4541, Miami, Fla. 
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WINDOWS LIFT IN AND OUT INSTANTLY! 
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Stop and take a good hard look at the W. T. Ferguson in- 
voice above dated March 1894! Although the figures have 
changed considerably since that day—the quality and manu- 
facture of Ferguson lumber have constantly improved. 


For prompt dependable service on your lumber 
needs—you need look no further than Ferguson. 
Write, Wire or Phone. 





SOUTHERN PINE 
SOUTHERN HARDWOODS e WEST COAST WOODS 


| ae ee Uy | : 
is sw -s sc _ - engine et ...the modern method 


of Window Control! 


To remove, just press toward the “Kwik-Out” 
side, tilt, and lift window clear! Wash, putty or 
paint window when it’s OUT of the frame! To 
replace, merely insert “Kwik-Out” side of win- 























anufac- dow in jamb, press, and drop other side of win- 
m wil- dow into jamb. No tools, no fuss! 

hee “Kwik-Outs” fit all sizes of wood sash — are 
he pat- quickly installed — new windows or old — are 
ion and priced at only $1:65 for a complete set of four! 
‘ipping, “Kwik-Out” equipped windows “stay- 
s_ been pe put,” yet are easily raised or lowered. 
said to } |—— No sash cords, weights or other “bal- 
Pay ] ancers” are needed ; nothing to wéar 
re pro- | out or break! Get complete informa- 
ed sea- tion or order a set on a “satisfaction- 


or money-back” basis. 


DEALERS — DISTRIBUTORS 


ee You can demonstrate and prove “Kwik-Out’s” 
ri) king MR vite you to get acquainted with popular Robin Hood Brand Oak exclusive features in less than 60 seconds, 
g ‘iard- °oring—produced from fine, soft-textured kiln dried oak stock. Manu- right in your own store. They’re fast-selling, 
ut«-Lok ~ is unexcelled. Note the nail groove and double ploughed back profitable items! 

saled by center support, designed to minimize cupping and assure a 


10 unt Pied ont graded ‘acsording te NOFMA nenacac« “owns * Pr | SEND FOR YOUR FREE SAMPLE NOW! 


sep acle. 
I ‘ekly "© are also wholesalers of Southern Yellow Pine, Hardwoods and 
QU ICA Hhidewar 


"eS { syva- 
ns‘ rot, 


er ths Picture of a Best Seller in Oak Flooring! 


Axi mum 














C+orm Red Cypress. Consult us on your requirements. R. 4 a T 0 0 L S A L E S C 0 ~ Pp 0 R A T | 0 N 
so from JOLIET, ILLINOIS, U.S.A. 
wins lows ofl 
the in- ary ipa] ' Gentlemen: Please send us free sample "Kwik-Out" and dis- ! 
rieors ' ' 
sh iuto- LuMBER COMPANY * count schedule. 
1 the _ 
= mal Sole Distributors of Robin Hood Brand Oak Flooring Mesa as hard v0 y tne RHE Ceara ne a RS ve 
O. Box Summerville, South Carolina ‘ ' 
~ Boros: Phone 8212-3 0) RR Peers ere eee eee ree 
IN 0 BRAND OAK FLOORING —> Manufactured by Meridian Wood Products ' . ‘ ' 
Corp., Meridian, Miss. Carolina Hardwood |! City ...... Pe ee. ee ! 
sé ai + Flooring Corp., Summerville, South Carolina lies apy “wb Sino ae Se oS SS Se ew i OSs Oa aa me: 
maMAN 
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Color Sample Cards 


A new paint sample card—the 
kind you pick up when trying to 
select a color to go with the new 
rug—has been created by Morton 
Goldsholl, design consultant for the 
Martin-Senour paint company, Chi- 
cago. Mr. Goldsholl broke with 
tradition by arranging samples in 
a straight vertical line, so any one 
can be used for comparison just by 
folding the sheet. Previous types 
usually had to be torn from the 
folder. Color chips in the new 
booklet are flush with the left side 
of the card, so no white space will 
interfere when you match the sam- 
ple to a fabric or other piece of 
material. The color chips entirely 
dominate the card—with no print- 
ing or pictures to confuse the con- 


sumer as she goes about her home 
task of choosing the “correct color” 
to beauty. Write the Martin-Senour 
Company, Dept. AL, 2520 S. Quarry 
St., Chicago, Il. 


Packaged Awnings, Canopies 
Dealers can now sell aluminum 
awnings and doorway canopies 
over the counter, packed ready for 
installation. Made with a baked-on 
lasting enamel finish, the “home 
package” awnings have all the 
style and appearance of a custom- 
built aluminum canopy or awning. 
Cost of the “home package” pre- 
sents a considerable saving to the 
customer, who does the installing 
himself. Engineers at Cool Ray 
redesigned their quality con- 
structed awnings and canopies and 
made them available in packages 
for standard size windows and 
doors. Each package contains com- 


plete and simple illustrated ip. 
struction sheets. These stardard 
sizes reportedly can take cave of 
90 percent of awning requiren ents, 
The dealer has no installation »rob.- 
lems, as the product can be sold 
over the counter and installe 1 by 
the customer, if he desires. Write 
Cool Ray Metal Awning Co., ept. 
AL, Youngstown, Ohio. 


SEND FOR THESE: 


‘Certain-teed gypsum sheathing and 
wallboards, their advantages and 
uses are covered in a 20-page catalog. 
The book gives detailed instructions 
for applying sheathing and the vari- 
ous types of gypsum wallboard. It 
also describes in detail the laminated 
gypsum wallboard system and _ the 
fiber tape joint system used for treat- 
ing joints between wallboard panels. 
A section of the catalog is also de- 
voted to a description of the manv- 
facture of gypsum wallboard and 
sheathing. For copy of catalog write 
Certain-teed Products Corporation, 
Dept. AL, 120 E. Lancaster Ave, 
Ardmore, Pa. 


Electric Brooder Literature de- 
scribes several new Electric Brooder 
fixtures for R-40 heat lamps. These 
units include single lamp and multi- 
lamp types for brooding chicks, pigs, 
lambs, ete., and are illustrated ina 
new catalog bulletin No. 130-51. For 
copies of bulletin write Steber Manv- 
a Co., Dept. AL, Broadview, 





COGN ABB GRASS SROS 


YOU CAN EASILY SELL SISALKRAFT 


TO FARMERS? 





TREMCH SHS 
TMECCEMCY GRAIN BiKS 
S18 UORERS. COM CatRS 

SO CAPS 48 DOOR SEALS 
COVERING TRUCKS AND PRODBEE 
PROTECTING, MACHINE AND CORP MENT 

COVERIRS SEED BEDS 
SURES SIEBNIZATION PROCESS 
COVERIME MULCHING EED5 
FELD SHADE SOLLTERS 
as Ady 4 SiAMEETS ON 
Me BARW FLOORS 


AS FONGIRG PAPER (OR HOMES 
SARWS RED ALt FARM BUILDINGS 


PRORCOR AN CURING OF CONCRETE we 
ead many other Pawn Uses He 


MANUFACTURERS OF SISALKRAFT @ 


Farmers need SISALKRAFT for many farm uses, 
all year round. It’s a PROFITABLE market for 
you... wins goodwill, too, because you sell high 
quality at low cost wherever you sell SISAL- 
KRAFT Products. Among the popular farm uses 
are . . . temporary SILOS for corn and grass 
silage; haystack covers; trench silos; machinery 
covers; grain covers; building liners (and clos- 
ing-in); and many other uses, 

Four colorful 18 x 24” posters, like 

one shown here, available on request. 


THE SISALKRAFT CO. 





Timbe & -2-t-2 




















IF YOU read this cartoon, 
you can be sure YOUR cus- 
tomers will read it too if it 
appears in YOUR newspaper 
advertisements. 
"Timber-r-r"' 
prepared especially for Lum- 
ber Yard advertising. Mats 
of 104 cartoons now ready 
in | and 2 column sizes. 


RFD 3, Santa Ana, Calif. 


These 
cartoons were 


Write to 
LIL-AD FEATURES, 


—_ SISAL-REINFORCED 
PROTECTIVE PAPERS 


Write now for free Posters, 
Folders, Ad Mats, Samples 
and other merchandising aids 


DEPT. AL5, 205 W. WACKER DRIVE, CHICAGO 4, ILL. 
New York 17, N. Y. ® San Francisco 5, Ccllif. 
SISALATION © COPPER ARMORED SISALKRAFI 


Ss ie - a eee 
PROTECTION FOR LUMBERMER 























Lumbermens. MUTUAL CASUALTY COMPA 


«Operating in New York state as (Ameri 
James S. Kemper, chairman H.G. Kemper, river © Mutual Insurance Building, Chicoc 40 
I 


inois 





Mutual Casualty Company of | 
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Youngstewn’s revised installation 
and service manual for the Jet-Tower 
dishwasher, using an easy-to-follow 
picture caption style has been pro- 
duced by Youngstown Kitchens. It 
is designed mainly for dealers and 
their service men. A “margin tab” 
index helps serviceman find the spe- 
cial s-ction he wants with a minimum 


of e‘tort. Over 100 drawings and 
diagr:ms illustrate installation in- 
struc.ions, operating care, wiring, 


use o: tools, parts replacement, tests 
and adjustments. Cut-away views 
simp fy operating and loading in- 
struc'ions. Exploded views picture 
parts and their operation function. 
Write Mullins Manufacturing Cor- 
poration, Dept. AL, Warren, Ohio. 


Best methods for easy installation 
of Weldwood plywood are described in 
a profusely illustrated brochure issued 
by United States Plywood Corpora- 
tion. It describes the best methods 
of carpenters and builders for erect~ 
ing room panels, roof and wall sheath- 
ing, interior and exterior grade Weld- 
tex. It also explains proper use of 
moldings, Weldwood glue, Firzite, 
Satinlac and Westinghouse Micarta. 
The booklet “Building Better with 
Weldwood Plywood,” is based on a 
color slide film now being shown to 
architectural, building and other in- 
terested groups. Write United States 
Plywood Corporation, Dept. AL, Weld- 
wood Building, 55 West 44th St., New 
York 18, N. Y. 


A comprehensive catalog of mate- 
rials handling equipment has _ been 
released by the Yale & Towne Manu- 
facturing Company’s Philadelphia Di- 
vision. Subjects covered include a gen- 
eral description and application data 
on Yale’s gas and electric fork lift 
trucks, motorized hand trucks, hand 
lift trucks, and hand and electric 
hoists. One particularly interesting 
section describes the various attach- 
ments available for Yale industrial 
trucks that give them versatility in 
jobs performed. For a copy of this 
new 44-page bulletin write Yale & 
Towne Manufacturing Company, Phil- 
adelphia Division, Dept. AL, 11000 
Roosevelt Blvd., Philadelphia 15, Pa. 


_The first of a series of case histo- 
les on individual GMC trucks and 
GMC fleets, recorded to show how 
lower operating costs have been at- 
tained, is being distributed to truck 
operators by GMC dealers. Truck op- 
trators who receive the case histories 
may find in them the pertinent infor- 
mation in which they are interested. 
They will be published periodically. 
Write GMC Truck Coach Division, 
eneral Motors Corp., Dept. AL, 
Pontiac 11, Mich. 


“Fenestra Steel and Aluminum 
uilding Panels” is the title of a new 
1951 Detroit Steel Products Company 
ataloe containing 38 pages of valu- 
able cata for architects, engineers, 
ontra:tors, school boards, owners, 
and others who are interested in bet- 
ef an’ more economical construction 
bf schools, hospitals, residences, in- 
lustria: and commercial buildings. 
The c:talog provides detailed panel 
electi.a tables as a guide to choice 
bf the most economical Fenestra 
panel for a given span and given 
oad. \Vrite Detroit Steel Products 
vompaiy, Dept. AL, 2269E. Grand 
Blvd., Detroit 11, Mich. 


BUILDING Propucts MERCHANDISER 





It’s the V 





V-EDGE CASINGS 


For Windows and Doors 





Bull Nose Expanded Flange 
Also made Short Flange 


Smoother joints, cleaner work, 
easier painting and finishing — 
these are only part of the advan- 
tages. Let us send you our illustrated 
folder which tells the whole story 
of this better, low-cost metal casing 
made in bull.nose and square nose, 


Paci op NR short flange or expansion flange. 
Also made Short Flange 


Short Flange and Expanded Flange Casings are made with 1/2” and 34” Grounds. Short 
Flange Casings are made also with 7” Grounds to accommodate Gypsum Board and Lath 
in the new standard thickness now specified by manufacturers. 


PENN Meta Company, INc. 


General Sales Offices: 205 East 42nd Street, New York 17, N.-Y. 


District Sales Offices 
Philadelphia Chicago 
NYoT Mua aelilat ise) Dallas 


82nd PENMETAL 
YEAR 


Boston 
Seattle 


New York 
los Angeles 


Detroit Indianapolis 
Parkersburg, W. Va. 


Factory Parkersburg, W. Va 




















Ps |. 


CALDER 


ete 


Luncaster A, Pa. 





Manufacturing Co., 
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NAMES IN THE NEWS 


Home of Firpine Sales Co. 


The significant trend for various 
types of business to move from the 
congestion of metropolitan centers to 
the suburbs is recognized in all parts 
of the country. Photo above shows 
front part of the attractive office 
building of the Firpine Sales Co., 
Oswego, Ore. This well-known lum- 
ber wholesale firm specializes in pack- 
aged trim under the brand name 
“Trim-Kit.” 

For years the company’s offices 
were in a downtown office building in 
Portland. Last year, an attractive 
building was acquired near the shore 
of Lake Oswego in the suburban 
town of Oswego just a few miles out 
of Portland. The building is con- 





structed on sloping ground and is two 
stories high in the rear where the 
private oftices and main work rooms 
are located. The photo shows the 
entrance and reception room, with 
large modern windows. Clean coun- 
try air, less distraction and noise and 
no parking worries, according to 
company officials all tend to better 
working conditions and more effi- 
ciency. 


Miller Lumber Opens 
Wholesale Office in Miss. 


The Miller Lumber Company has 
opened a wholesale lumber office in 
the Magnolia State Building, Hatties- 
burg, Miss., and will handle Yellow 
Pine, Cypress and hardwood lumber, 
railroad material, domestic and ex- 
port timbers, treads, risers, oak floor- 
ing, and plywood from mills in Ar- 
kansas, Louisiana, Mississippi, Ala- 
bama and Georgia to their connections 
throughout the United States. 

The Miller Lumber Company bought 
the Chancellor Lumber Company’s 
sawmill operation in Hattiesburg, 
Miss., and after operating for several 
years sold to the Sallis Lumber Indus- 
tries. Prior to this A. L. Miller, of 
Miller Lumber Company, was con- 
nected with Peers & McGlone of Pine 
Bluff, Ark., who sold their plant to 
the Indiana Farm Bureau Cooperative 
Association of Indianapolis, Ind. Mr. 
Miller then managed the plant for the 


Indiana Farm Bureau Cooperative As. 
sociation and bought another mili for 
them at Benton, Ark. Prior to th’'s he 
was with the Standard Lumber ('om- 
pany of Pine Bluff, Ark., the .. 0, 
Nessen Lumber Company of Chicago, 
Ill., the John Dulweber Lumber ‘'om- 
pany of Cincinnati, Ohio, and the old 
Bluff City Lumber Company of Pine 
Bluff, Ark. He was also with th» St. 
Regis Paper Company of New York 
as manager of the Lumber Division 
at Fargo, Ga., for a short time last 
year. Mr. Miller is well known by 
most of the lumbermen throuvhout 
the industry. 


New Name for Inspection 
Training School at Memphis 


By action of the Executive Commit- 
tee of the National Hardwood. Lum- 
ber Association, the name of its school 
at Memphis was changed to the John 
W. McClure School of the National 
Hardwood Lumber Association. 

Following is the excerpt from the 
minutes of the action taken, as re- 
corded by Assistant Secretary Joseph 
L. Muller: “The work of the Inspec- 
tion Training School was commended 
by President Lee Robinson. In honor 
of the efforts of Manager John W. Me- 
Clure in initiating and promoting the 
successful operation of the School, 
George H. Henderson moved that the 
School be named “The John W. Me- 
Clure School of the National Hard- 
wood Lumber Association.” This mo- 
tion was seconded by James C. Walsh 
and T. M. Millett and unanimously ap- 











Specializing in 


SOLID PANELING 


White Ash 
Red Cypress 


SHEDSTOCK 
Also 


“<9t°s Quality That Counts” 
Manufacturers 


MIXED 
CAR 
SHIPMENTS 


GENUINE =AROMATIG> RED CEDAR 
CLOSET LINING 


Philippine Mahogany 


KILN DRIED YELLOW PINE 


P 


Prompt 


STRAIGHT CARS 
MIXED CARS 


ineluding Lumber, 
Plywood, Doors 


proved by the Committee. 


ALOC 


Dependable 


Dense & Longleaf Timbers— 
Factory Flooring—Railroad Material— 
Hardwoods—Tidewater Red Cypress 


Shipment Values 


GS 


me THE GRISWOLD LUMBER Go. :; 


Manufacturers & Wholesale Distributors 





Kiln Dried Brazilian (Parana) Pine 
4/4 thru 8/4 Dressed any Pattern 











FAILING BUILDING PORTLAND 4, OREGON 
Telephone ATWATER 8319 


AFFILIATED Carlton Manufacturing Co. L. H. L. Lumber Corp. 
CARLTON, OREGON CARLTON, OREGON 
une INTERESTS: 15 Million Feet Annvel Cut 45 Million Feet Annvel Cv! 
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Robert 0. Foerster Lumber Co., Inc. 


P.O. Box 6012 Florida 








Jacksonville, 
Phone 2-3642 








es C2 

















Linwood Siding pre- 
sents attractive 
shadow line plus 
combed design. 


lew! LINWOOD SIDING* 


Saves 2/3 installation time! 
PRE-FABRICATED @ DECORATIVE * 


Pe EE. « 


. Pre-fabricated panels—ready to put up. Weather 
proofed to prevent decay, swelling, shrinking and 
termites. f 

2. Attractive vertical-line combed design. 

3. Splines lock joint and permit concealed nailing. 
Tongue and groove panel edges. 

4. Large size panels cut installation time to | /3! Sizes: 
32" x 10" and 32" x 14". Cardboard packaged. 


LINWOOD SIDING AVAILABLE NOW. 
Write for folder, prices and installation hints — today. 


AETNA PLYWOOD & VENEER CO. 


1732 N. Elston Ave. Chicago 22, Ill. 


ARmitage 6-7100 Teletype: CG305 
BRANCH WAREHOUSES: Grand Rapids, Rockford, Indianapolis. 
SALES OFFICES: Detroit; Milwaukee and Green Bay, Wis.; Minneapolis; 
Richmond, Va.; Springfield, Ill.; Marion and West Lafayette, Ind. 

*U. S. Patent No. 2276170 SEE PHONE BOOK 


OZARK 


1927 «= BRAND -= /95/ 
OAK FLOORING 


PACKAGED 





Your customers are assured 
lifetime satisfaction with Ozark 
Brand Oak Flooring. It is pro- 
duced from fine quality Mis- 
souri altitude-grown Oak Stock 
which has been properly sea- 
soned in Moore Cross-Circula- 
tion Kilns. It is accurately 
milled on modern machines. 
It is expertly graded in ac- 
cordance with NOFMA grad- 
ing rules. 


Try a shipment and see for 
yourself the fine quality of 
Ozark Brand. 





THE OZARK OAK FLOORING CO. 
; BISMARCK, 


MISSOURI 
Bun.oiIng Propucts MERCHANDISER 





LIGHT 


AND EASY TO CARRY 


Put it where you 
neem Lit 











STANDARD LITEWATE 
Sectional Roller Conveyor 


—ideal for loading and unloading. Handles commodi- 
ties up to 60 lbs.—moves bags, cases, cartons, hollow 
bottom, narrow, cleated and irregular packages or 
articles not suited to wheel conveyors. Less pitch re- 
quired—operates at grades as little as 14 in. to % in. per 
ft. Interchangeable spacing of rollers—from 114% in. to 
12 in. centers. Available in 10 ft. and 5 ft. straight sec- 
tions and 90° and 45° curves. Keep LITEWATE con- 
veyors handy in your shipping room—carry a section on 
your truck. For complete information write for Builetin 
AL-51. 


STANDARD 
CONVEYOR COMPANY 


North St. Paul 9, 
Minnesota 






RAVITY & POWER 
CONVEYORS 












NORTHERN 
WHITE PINE 


NORWAY 






















































RAINY LAKE LUMBER CO. Ltd. 


Setes Ofce: 
2020 Chicago Title & Trust Bidg.. CHICAGO 2, ILL. 


Selling the Products ef J. A. Mathiew, Ltd., Reiny Lake, Onf. 





. “WELL DONE!” congratulates Mayor 


Watkins Overton of Memphis as he 
presents E. L. Bruce, Jr. with an Eco- 
nomic Cooperation Administration 
certificate of cooperation to E. L. 
Bruce Co. “for furnishing technical 
assistance to the peoples of the Mar- 
shall Plan countries to aid them in 
maintaining individual liberty, free 
institutions and peace.” Hugo Dixon 
who accepted a similar award for the 
cotton firm, George H. McFadden & 
Bro., looks on. 


E. L. Bruce Co. Host 
to European Industrialists 


E. L. Bruce Co. was among the 
firms throughout the country acting 
as hosts to various groups of West 
European industrialists who toured 
this country under the sponsorship 
of the Economic Cooperation Admin- 
istration. 

England, France, Belgium, Nether- 
lands, Sweden, Denmark, Germany, 


' Crawford Door Company, 


Austria and Italy were represented 
among the lumber industry execu- 
tives who toured the Memphis plant. 
After a welcome by C.. Arthur 
Bruce, executive vice-president, the 
visiting lumbermen were divided into 
small groups and taken on a two hour 
tour of the plant. They reviewed the 
processes of flooring production, air 
drying and kiln drying of lumber, 
factory finishing of flooring, fabrica- 
tion of unit wood blocks, the making 
of glued-up and machined wood parts 
for furniture, and the manufacture of 
floor finishes, waxes and cleaners. 
Following the tour the group as- 
sembled in the plant conference room 
for a session of questions and an- 
swers about production processes. 
The many interesting questions and 
their answers were transcribed and 
later mimeographed for distribution 
to the visitors. These were mailed to 
them at their European addresses. 


Crawford Door Company 
Earns Merit Award 


Robert Hackathorn, president of 
401 St. 
Jean, Detroit, Mich., announces that 
the company has been awarded the 
Merit Award of the American So- 
ciety of Industrial Engineers. 

This is the highest award and it 
has never before been awarded to any 
door company. The citation states 
that the honor has been awarded 
“For Leadership in Research, Engi- 
neering, Design and Manufacture in 
the Garage Door Field.” 

The award carries with it the priv- 


ilege of attaching to the company’s 
product—Crawford Marvel-Lift |)oors 
—a reproduction of the Society’s gold 
seal insignia which symbolizes the 
award. 

Formal presentation of the «ward 
will be made by the president o! the 
American Society of Industria! Ep. 
gineers at the opening of the (ray. 
ford Door Company’s Annual Sales 
Conference in May which will be at. 
tended by more than 100 of th: key 
executives from the company’s field 
organization throughout the country, 


Allied Building Credits 


Opens Birmingham Office 


Allied Building Credits, Inc., has 
opened a new branch office in Birm. 
ingham, Ala. ABC provides install. 
ment credit exclusively through lun- 
ber dealers, contractors and dealers 
in building materials. With 34 offices 
throught the nation it is the largest 
institution in the United States pro- 
viding this type of financing service. 

In announcing the opening of the 
Birmingham office, R. A. Peterson, 
president of Allied Building Credits, 
Inc., revealed that E. S. Egge had 
been appointed local manager. Mr. 
Egge, a native of Montgomery, Ala. 
has been with ABC since 1940, most 
recently as manager of the Baltimore 
office. 

The Birmingham branch office of 
ABC is located at 2113 Seventh Ave- 
nue South, and will serve a wide area 
through personalized service to men- 
bers of the light construction indus- 





BRIGHT 


Pecan « Oak 


Sy 








TWIN HARBORS LUMBER COMPANY 


Aberdeen, Washington 


Manufacturers and Distributors of all 


WEST COAST WOODS AND SHINGLES 
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CONNOR 


. “LAYTITE” 


Maple and Birch Flooring 


in Cartons 
{or regular lengths in bundles) 


Something new in 
modern flooring 


M. F. M. A. SPECIFICATIONS 


Forest Products Since 1872 











The Job at Hand... 


Lumber To Back Up Our Fighting Men Is 
The First Order Of Business At Our Mills 


Much of our current production is mov- 
ing out on Government requisitions. 


Until our United Nations job is finished 
we will divide the balance of our pro- 
duction among our regular customers 
who are doing essential civilian work. 


THERE IS NO LET DOWN IN 

OUR QUALITY-PRECISION 

MANUFACTURE AND KILN 
DRYING 


The Ralph L. 


Mills: Anderson and Canby, California 
Sales Office: Anderson, California 


Bui DING Propucts MERCHANDISER 





Logged in 1936-1937 


HARDWOODS e WHITE PINE © HEMLOCK 


Our sustained yield forest management policy for 
the past forty-two years is providing for current 
needs of today and future demands of tomorrow. 


DEFEND YOUR TRADE 


with 


MENOMINEE INDIAN MILLS 


Neopit, Wisconsin 


Air-dried QUALITY LUMBER Kiln-dried 





Tre dealer may never see 
the log itself when he orders a shipment of lumber, but he 
can be sure of the finest when it comes from W. T. Smith... 
of pine selectively cut, properly dried and precisely handled. 
Such are the benefits you will receive from W. T. Smith’s 67 
years of experience and skill in producing better pine and 
hardwoods. 


Selective Cutting Assures Permanent Supply 


W. T. SMITH...UU 


CHAPMAN ALABAMA 





67 YEARS OF MANUFACTURING YELLOW PINE AND HARDWOODS 








PRESIDENT W. HARRISON UPSON JR. is shown in his 
new office talking with Averill E. Calver, director of ad- 
vertising and public relations. 


Manufacturer Designs Offices 
to Demonstrate Product Use: 


When the Upson Company, manufacturers of laminated 
wood fibre panels, recently constructed streamlined demon- 
stration offices for the express purpose of showing visitors 
actual installations and applications of its products, it 
pointed the way for lumber and building supply dealers to 
convert their own offices into display sales rooms! 

Dealers on the lookout for increasing sales and de- 
veloping new business may well study the objectives 
stressed by President W. Harrison Upson Jr., when he 
conceived the idea of remodeling and redecorating the 
company’s main offices at Lockport, N. Y. 

“We must be able to show dealers, contractors, sales- 
men and other visitors the utility and beauty of our 
products,” President Upson told Walter Dorwin Teague, 
prominent industrial designer, who engineered the mod- 
ernization project. 

“Only by showing them how practicable and adaptable 
our panels are for any dry built construction project can 
we impress upon our visitors the many advantages and 
uses of Upson products. Our main objective will be to 
create demonstration offices that will offer visual proof of 
every claim we make for our products. 

Every office was designed and decorated by Mr. Teague 
and his associates to fit the particular requirements of the 
company executives and department heads. And company 
products were used everywhere throughout the new 
offices—on straight and curved walls, regular and free- 
floating ceilings, for radiator enclosures, window valances, 
custom-built cabinets and sliding wall panels designed to 
control natural daytime lighting. 

The huge panels, which are 8 feet wide and 18 feet 
long, were carried directly from the mill and hoisted 
through normal window openings to the second floor 
offices. With the building of new walls for the relocated 
offices, 2x4 furring was put up and the giant size panels 


A PRACTICAL AND DECORATIVE FEATURE in the 
office of Harry R. Shedd, vice-president and director of 
sales, is a territorial breakdown of the areas covered by 
the sales staff’ Mr. Shedd is shown talking with Harold 
M. Kinzly, export sales manager. 


MR. UPSON JR. points to the large photomural of the 
board machine in the mill which covers one entire wall 
of the Board of Directors room. 


were applied on Upson Floating Fasteners nailed to the 
wood. The fasteners secured the panels firmly and per- 
manently from the rear and eliminated face nailing. 

Distinctive features to show the versatility of the prod- 
uct include the use of giant size panels on the curved walls 
which fan out from the apex of the triangular building, 
where the president’s office is located, and form walls for 
the luxurious reception lounge and board of directors 
room. The latter rooms are decorated with photomurals 
of mill operations. 





Coolair Training Program 
Geared to National Defense 


American Coolair Corporation, 
Jacksonville, Fla., is conducting an 
expanded training program that is be- 
ing directed by the company’s newly- 
elected vice-president, George E. 
Weeks. Object of the program is to 
familiarize dealers and distributors 
throughout the nation with the many 
applications of Coolair products in 
connection with the national defense 
program. 
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“Many U.S. military establish- 
ments are being restored and new 
ones constructed,” Mr. Weeks said, 
“and by the same token, a great num- 
ber of industrial plants are now gear- 
ing for defense. The problem of ven- 
tilation and cooling in the interests 
of efficiency and high morale is recog- 
nized by government officials as a 
highly important one. 

“Only recently, we completed a fac- 
tory training school program for dis- 
tributors and similar programs are 
planned in the near future. Slide 


films, charts and lectures are ut !ized 
to explain company policies, plan: and 
preparations for defense produ: tion, 
installation and service. The training 
program is being expanded anc 10- 
tensified so that the majority oi ov! 
dealers and distributors will benefit 
from it.” 

Under this program, Mr. Weeks 
said, district sales managers and fac- 
tory field men are receiving int-ns!- 
fied training to enable dealers and 
distributors to do their part in ‘mo 
bilization for defense.” 
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PONDEROSA PINE 


mre —__ High Altitude, Soft Textured Growth 









fl Ey Manufacturer and Distributor 


o Saws 
| Bo %) 





SUSANVILLE CALIFORNIA 











PAUL BUNYAN LUMBER CO. 
















MANUFACTURERS & WHOLESALERS + DOUGLAS FIR LUMBER 
EUGENE, OREGON + P.0. BOX 908 + PHONE 5-3317+ TELETYPE EG 049 





The A. B. Carroll Lumber Company 


Boards our Specialty 
| Meliiieturer of Hurtsboro, Alabama 


High Grade End-Matched - Phone 66 
Oak Flooring in 25/32 and 1/2 in. 


Need a mixed car? We are able to ship 



















eles, 
SHORT LEAF PINE 
and HARDWOOD 
LUMBER 






Poplar Bevel Siding, Resaw Pine 
and Wardwood are carefully and 

















Oak Flooring, Block Flooring and Air ey gy at. - 
the Dried Yellow Pine Boards in the same attention to reforestation. 
per- car. 
oa =Hurtsb Oak Flooring Co., | 
al VT tj ole) coum OF. ooring Co., Inc. 

; for Plant at Hurtsboro, Alabama — Phone 129 
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WANTED 
YARD MANAGERS 


TO REMODEL 
20,000,000 HOMES 








MOST OWNERS HAVE SUB- 
STANTIAL EQUITY, CASH IN 
BANK AND ARE EASY TO 
FINANCE 





HELP — HELP. 


Send photo and rough floor 
sketch for 


SUGGESTIONS FOR 
REMODELING 


LUMBERMAN’S PLAN SERVICE 


120 Machin St. Peoria 5, Ill. 

















Elected Curtis President 


George 
Curtis has wet 
elected to the po- 
sition of  presi- 
dent of Curtisc 
Companies In 
corporated, cif 
ton, Iowa, manu- 
facurers of, 

Curtis Wood- 

work. He was 

formerly  execu- 

tive veanauant ll 

dent and secretary and succeeds his 
uncle, the late E. J. Curtis, who died 
February 28. 

George Curtis, 45, joined the com- 
pany in 1928, shortly after gradua- 
tion from college. He is the son of 
George Lewis Curtis, board chairman, 
and a grandson of George Martin 
Curtis, one of the founders of Curtis 
Companies Incorporated. 

Like his father and late uncle, 
George Curtis grew up in the lumber 
business. His experience in many ca- 
pacities for the past 23 years well 
qualifies him to head the 85-year-old 
Curtis organization which is one of 
America’s largest and oldest wood- 
work manufacturers. He has had ex- 
tensive experience in sales work and 
for the past several years has taken 
a keen interest in new product design 
and development, one of which prod- 
ucts is the new Curtis-developed 
Prespine, introduced in 1948. His in- 
herent interest in plant operation and 
personnel relations gives him a rich 
background of experience to draw 
upon in his new work. 








LOOKING FOR QUALITY OAK 
FLOORING? 


The Brand 
you want 
is 


DAK ‘FLOQRING 


CARPENTER OAK FLOORING co. 


906 North 40th Street 


P. O. Box 1449 


BIRMINGHAM, ALABAMA 


Telephone 9-6147-8 
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Mr. Curtis is a board member of 
The Producers’ Council and of 
Ponderosa Pine Woodwork and is on 
the Executive Committee of the Iowa 
Manufacturers Association. 

Eugene J. Curtis, Jr., son of the 
late president, and formerly pro:luc- 
tion manager of the Curtis Wausau 
Division at Wausau, Wis., was elected 
a director of the company and has 
been transferred to the general of- 
fice at Clinton, Iowa. 


Constructing New Building 


The Stoel Lumber Co., Portland, 
Mich., is constructing a new 30 x 70 
foot lumber building near the com- 
pany’s structure at the corner of 
US16 and Charlotte highway in Port- 
land. 


Two Forest Firms of British 
Columbia Merge 


The H. R. MacMillan Export Co., 
Ltd. and Bloedel, Stewart and Welch, 
Ltd., have jointly announced they 
will merge into a company to be 
known as MacMillan and Bloedel, Ltd. 
The merger involves more than $100,- 
000,000. The statement said each 
company will have a share in the 
merged company in relation to assets 
and on terms to be submitted later to 
shareholders. For the time being, each 
firm will continue to operate under its 
present name. 

The statement said consolidation 
of the assets of the two companies 
is expected to: 

Create more employment, improve 
the product manufactured from each 
acre of forest logged and justify fur- 
ther expansion of pulp mill and ply- 
wood plant production at Nanaimo, 
B.C., Port Alberni, B.C., and Van- 
couver. 


OBITUARIES 


FRANK E. KING, 71, president of 
the King Lumber Company, Grand 
Rapids, Minn., died April 9 at a 
Minneapolis hospital. Mr. King had 
been prominent in business and finan- 
cial institutions of Minnesota for 
many years. He went to Grand Rap- 
ids from Wadena where he had been 
a merchant. His father, William 
King, had_ purchased a lumber yard 
in Grand Rapids, and his son became 
associated with the business in 1903. 
Under the president’s far-si:hted 
leadership, King Lumber Company 
yards and stores provided much of 
the building material, fuel and other 
merchandise which were essenti.l t0 
the growing village and county 2! 
that time. Today, King lumber yards 
are now operated at Cass Lake, Deel 
River, Bigfork, Grand Rapids, Bevey, 
Calumet, Keewatin, Chisholm and 
Remer. 


A. P. ROSS, vice-president of The 
Ross Carrier Company, Benton Har- 
bor, Mich., passed away on Mar<h 30. 


JOHN LIND, 62, mid-west sales su 
pervisor of National Brass Com)any, 
Grand Rapids, Mich. passed away 
April 2 after an illness of severa 
months. Mr. Lind devoted a lifetime 
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*Registered Trade-mark SARAN GOREN 
Nationally advertised 
ysTPROO , Lumite—the ideal screen 
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litewag 


ALL COPPER 
LANTERNS 


Simplify your inventory, 
and ordering with a com- 
plete line of all Copper 
Lanterns and Aluminum 
Lamp Posts from one 


source. 
x4 The Newport 
verall Height 24° 
Square 13" 
Ship. Wgt. 14 Ibs. 
-2 The Mayfair 
verall Height 20° 
Square 1044" 
Ship. Wg. 10 Ibs. 


-3 The Hampshire 
verall Height 17" 
Square 9" 
Ship. Wot. 8 Ibs. 


ALP-2 


Rust Proof @ Permanent 


Furnished 
with 
EVer-Veh(-1e3 
3*, 34", 
or 4" 


Use with 
any make 
lantern 





S-1 


POSTS 
ALP-], (Adjustable), 844 ~ 
feet, Base Dia. 5", Top 
Dia. 4", Ship. Wot. 17 Ibs. 
LP-2, (Adjustable), 81% 
eet, Base Dia. 4", Top 
Dia. 3", Ship. Wot. 11 Ibs. 
ALP-3, 814 feet, Base Dia. 
3", Top Dia. 3", Ship. 
Wot. 9 Ibs. 














Send for a catalog and price list 


SuainsBhridge 


NEW BRITAIN, CONN. 




















SAWHORSE 


nu-W A BRACKETS 


Fast Set-Up ... Fast Knock-Down 


Your customers will welcome these 
better, faster assembly brackets 
for a host of uses. They're sturdy, 
light in weight, easy to use. An 
eye-catching counter display box 
makes extra sales! 





Here’s the Price Picture! 
RETAIL AT $] 50 ($1.60 West of Rockies) 


Handsome Dis- 
PAIR play Sales Piece 
included at No 
Extra Cost! Order 
from your jobber 
or write for name 
of your nearest 
supplier. 


THOMAS PRODUCTS 
COMPANY 


8490 Lyndon Ave. e Detroit 21, Mich. 















































to hardware marketing, joining the 
National Brass sales staff some 18 
years ago. Prior to his association 
with this company, he represented 
another hardware manufacturing con- 
cern in a similar capacity. For a num- 
ber of years he managed sales in the 
territory covering Wisconsin, Minne- 
sota, North and South Dakota, and 
the Upper Peninsula of Michigan. 


S. DUNCAN BLACK, president of 
The Black & Decker Mfg. Co., Tow- 
son, Md., died April 15 of a cerebral 
hemorrhage in Baltimore, Md. Co- 
founder of the firm with Alonzo G. 
Decker 40 years ago, Mr. Black had 
continued as the active head of the 
company until his death. He was 67 
years old. Mr. Black saw the com- 
pany grow from the sale of a $600 
“horseless buggy” to combine with 
an equal cash investment by Mr. 
Decker to the world’s largest manu- 
facturer of portable electric tools. 

Mr. Black went to work at the age 
of 16 for the Rowland Telegraphic 
Company. It was here that he met 
Mr. Decker who is vice-president and 
general manager of Black & Decker. 
Mr. Black became the salesman and 
administrator for the new firm while 
Mr. Decker handled the production 
problems. Mr. Black was particularly 
interested in the merchandising end of 
the business. From the start his com- 
pany innovated the use of distribu- 
tors and jobbers to market electric 
tools to industry and the automotive 
service trades. This, plus a stated 


and published sales policy and con- 
tinuous aggressive advertising were 


the cornerstones upon which Mr. Black 
built the organiaztion. 

The company moved to its present 
Towson location in 1917 where a small 
60’ by 200’ frame building was erected. 
Today the plant is over 20 times the 
size of the original structure and a 
branch plant is in the process of be- 
ing erected at Hampstead, Md. 





WHY TODAY'S CONSTRUCTION 
REQUIREMENTS MEAN DEALERS 
MUST EXPAND SERVICE 


(continued from page 71) 





Other factors. There are 
many other factors. The pro- 
gressive dealer has learned how 
to sell ventilation along with 
insulation, because for proper 
operation they are inseparable; 
he has learned how to use man- 
ufacturers’ engineers and serv- 
ices to give his customers bet- 
ter designed buildings; he has 
taught himself to think in 
terms of the farmer’s building 
needs and uses, and then gone 
out of his way to help make the 
building fit the requirements. 
In an increasing number of 
cases, dealers have hired archi- 
tects to supply this service. 

Merchandising building ma- 
terials in the rural market has, 


in a word, undergone a revolu- 
tion in the past 10 years. 

It is safe to say that every 
dealer who wants to grow, or 
in many cases, survive, will 
have to put in effect modern 
merchandising practices. The 
heart and core of these jrac- 
tices in a rural area are con- 
cerned with farm building con- 
struction. The successful dealer 
today is making himself an ex- 
pert in what kind of buildings 
the farmer needs, and how they 
are best constructed. 





FARMERS LOOK TO YOU 
FOR THE ANSWERS 


(continued from page 73) 





chant who is in a position to 
answer these questions. 

Other county agents have 
also found organized farm 
tours an invaluable means for 
showing farmers new construc- 
tion technique and improved 
farm buildings. 

Publicity advising farmers of 
new building plans makes a 
special point of calling atten- 
tion to the fact that these plans 
can be seen in the offices of re- 
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TWX EG-058 


le 





Phones: 5-2379-—5-5141 


SCHAECHER-KUX LUMBER C0. 


Distributors of Forest Products 
P. O. Box 1215, EUGENE, OREGON 


Specializing in 


CEDAR SIDING, BOAT CEDAR 
K.D. DOUGLAS FIR, FIR PLYWOOD 


INDUSTRIALS 
DEFENSE PROJECTS 
RETAIL LUMBER YARDS 


An Experienced Lumber Service 
That Knows the Producer's Prob- 
lems and the Buyer's Needs. 


DEPENDABLE 
WHOLESALE 
SERVICE 


“tn the Heart of 
The Deep South” 


C.E.KLUMB 


“Lumber Company 
". Crystal Springs, Mississippi 
= P. ©. Box 39! 














L. H. L. 


Manufacturers 


E. 5. Linke, Pres. 





Lumber Corp., Carlton, Ore. 
Douglas Fir 


A Sustained Yield Operation 


Guy Haynes, V. P. 
Graham Griswold, Secy. & Treas. 








CIRCULAR SAWS 
REPAIRED 


Worn out Inserted Tooth Saws retoothed like new 
to slightly less in diameter. 


Only genuine Simonds Bits and Shanks used. 


Over 50 years’ experience 


J. H. MINER SAW MFG. COMPANY 


The original Miner Service 


Write for free Lumber & Log Scale — Dept. A 


— 


Meridian, Miss. 





—— 
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Get in on the swing to: 


CLEAN, 


easy-to-handle, 
profitable 











ANACONDA 
COPPER 


MINING COMPANY 
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Reduce Delivery Costs 
and Speed up Deliveries 


with R. sy 
ROLL-OFF 
TRUCK BODY] 






















SINCE 1918 
Manufacturers of Band Sawn 


@ NORTH CAROLINA PINE 
@ SOUTHERN HARDWOODS 
euidings  @ CYPRESS 







Lo qa d : Rre Bettet Than 
and 
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Complete Beds Shipped KD 
Easy Assembly & Mounting 
. Write, wire or phone for Cotalog ond Prices 
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oe ar METERS AIOE 
1921 Guinotte ° 
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tail lumber merchants. Cur-. 


rently, news items illustrating 
new small grain storages, cat- 
tle sheds and beef barns are 
appearing in the Nebraska 
farm magazine, The Nebraska 
Farmer, and local newspapers. 
The _ progressive lumberman 
will also call attention to new 
plans in local advertising, in- 
forming customers that he is 
keeping up with the latest 
ideas on farm buildings. Con- 
tinuous efforts of Phil Runion, 
secretary of the Nebraska Lum- 
ber Merchants Association and 
the Extension Service are being 
made to remind all dealers of 
new plans and circulars as they 
become available. 





HOW TO MAKE RURAL 
DELIVERIES FAST 


(continued from page 88) 





about the same difference as 
working through a timber with 
a hand saw or buzzing it in two 
with a power saw. 

The cost of the truck hoist 
installed came to $500. It un- 
loads coal, lumber and numer- 
ous other materials besides 


buildings. With labor costs the 
way they are, it’s easy to see 
how this investment pays for 
itself. With farmers buying new 
tractors at a great rate, it’s 
possible to pick up a handy 
yard tractor at a reasonable 
figure, also. The hoist loads 
many materials faster, cheaper. 

With two easy -to - operate, 
low-cost investments like these, 
even the smallest dealer can 
now install labor saving sys- 
tems. 





MORE PROFITS FROM 
IMPULSE SALES 


(continued from page 82) 





take it home and at his leisure 
read more about the benefits of 
a Curtis kitchen. By placing 
selling signs on your display, 
you give even your browsing 
customers a compelling, hard- 
hitting sales story, and lay the 
groundwork for future sales. 
At the same time, you provide 
an effective guide for the sales- 
man to use in his sales presen- 
tation. 

Pictorial signs, showing the 
product in use (attic or base- 


ment rooms, new roofs, etc.) 
will also catch your customer’s 
eye while he’s waiting. If they 
are colorful and brief; these 
signs will hold his attention, 
and give him ideas for future 
repairs and alterations. 

If price is one of your bigvest 
stumbling blocks to sales, con- 
front your customer every- 
where he looks—high or low, 
close or far, with dollar sins. 
“$12.39 a month paints your 
whole house.” “$14.92 a month 
means a handsome, new, [fire- 
proof roof.” “Your new picture 
window today only $8.64 a 
month. Up to 36 months to 
pay.” “Waterproof pastel tile- 
board for kitchens, baths, only 
$4.36 a month.” Your customer 
learns that every one of these 
improvements is within his in- 
come! 


Turn those waiting seconds 
into real selling seconds! Dra- 
matize the selling points of 
your products by giving your 
customers something to do— 
something to read and handle. 
Install self-selling, action-par- 
ticipation displays and increase 
your turnover rate and your 
profits. 











_ \FULTON 





Finish, Boards, Dimension, 
Ceiling, Siding 


MIXED CARS A SPECIALTY 


[SCOTCH LUMBER CO., INC. 


ALABAMA 


HEATHER BRAND 
OAK FLOORING 


IN MIXED CARS WITH 
KILN DRIED—YELLOW PINE 











SAWHORSE BRACKETS 


SET UP OR TAKE DOWN 
WITHOUT NAILS OR BOLTS 


2” x 4” FOR LEGS 


TANNEWITZ 


for Swing Saws 


SAVES 


30 Days Free Trial 


AUTOMATIC 
G A UGE 


$30 to $50 A MONTH 
IN LUMBER AND LABOR 


ORDER NOW OR SEND FOR 
CIRCULAR 


TANNEWITZ WORKS 


GRAND RAPIDS 
MICHIGAN 





——— 





RUSSELL & PUGH 
LUMBER CO. 


SPRINGSTON, IDAHO 


Timesaver for anyone in the building trades 


EACH PACKAGE A COLORFUL COUNTER DISPLAY 


Nationally advertised to building 
trades workmen. Order from your 
distributor, or direct, if he cannot 


supply you. 


GRAND HAVEN STAMPED PRODUCTS CO. 
GRAND HAVEN, MICH. 


Idaho White Pine 


Ponderosa Pine 
Douglas Fir 

White Fir 

Cedar 
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| Se The SLIDE-A-FOLD SOUNDBILT 


Disappearing Attic Stairway Exterior and Interior 


way to” reach the valuable’ storage DOUGLA Ss FIR PLYWOOD 


space of the attic. 


COMPLETELY ASSEMBLED 
EASY TO INSTALL 








1- LOOKS GOOD 

‘ WHITE “REQUIRES SMALL SPACE 

“ tense LOW IN Cost! 

h Low freight rate Shipping weight 65 lbs. 
. | CRAIG WOOD PRODUCTS COMPANY 
a Brennan Road, Columbus, Georgia 















ALIFORNIA 


SUGAR & WESTERN 
PINE AGENCY, INC. 


Made Soundly to Sell Soundly 


The name, “Soundbilt”, is your assurance of quality and 
satisfaction in buying Exterior or Interior Douglas Fir 


Plywood. 

5 # 

as : S | MONTGOMERY ST. “Soundbilt” is truly SOUNDLY-BUILT Plywood — made 
a AN FRANCISCO, CALIFORNIA from selected old-growth peeler logs, in a plant laid out 


for efficient, economical production. 


a) OF Ce! | ° Meo 








ur Modern equipment, skilled workers and close supervision 
Il Selects and assure you the best of manufacture. Available in all 
le | mh EE Shop standard DFPA grades. 

ar’ Consult us on your needs today. 


wl 


California Ponderosa Pitie 
Mouldings and Cut Stock 


Suger Pine Specialists for 45 Years 


PUGET SOUND PLYWOOD, Inc. 


Tacoma 2, Wash. 

















Lumber Corporation 


@ Yellow Pine 
@ Southern Hardwoods 


“A Wood for Every Purpose" 7 
KIRBY BUILDING HOUSTON, TEXAS | [fj 71] Quality Lumber Products 











aie With its 130,000 acre tree-farm 
"Is it as Good as Kirby's?” eee assuring a continuous supply of 
: saw logs, with its newly modernized 














plant and mechanical handling 


i MEET THE CHAMP!! | fection Urane i better equipped 


than ever to meet your lumber and 
flooring needs. 


Mixed Cars a Specialty, 
Including Urania Hardwood flooring. 


BEAT WIND 
AND WEATHER 


SCREWTITE ALUMINUM NAILS 
really dig in and hang on for 
life! Screw shanks hold nails 
in -- neoprene washers hold 
water out. 












airs COMPANY; st. Louis 2 
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Classified 
Advertising 


American Lumberman & Building Products 
Merchandiser is published every other Satur- 
day. It publishes the largest strictly classi- 
fied advertising section in its field. : 
All ads for classified section must be in Pub- 
lisher’s office 10 days preceding date of pub- 
lication. Advertisements are set in unilorm 
6 point style. No cuts or special borders 
allowed. Please indicate classification de- 
sired. Publisher reserves right to classify, 
edit or reject any classified advertisement. 
No agency commission or cash discount 
allowed. 
Terms — Cash With Order 
Minimum Charge $2.00 
Rates: 
1 Time —10c per word for each insertion. 
Minimum charge of 50c per line. 
3 Times —9c per word for each insertion. 
Minimum charge of 45c per line. 
6 Times — 8c per word for each insertion. 
Minimum charge of 40c per line. 
26 Times —7c per word for each insertion. 
Minimum charge of 35c per line. 
For advertisements bearing box number count 
five extra words. There are approximatel 
5 words to a line and when less are specifie 
or used, regular line rate is charged. 
When answering box numbers or mailing 
copy for ads address them to: 
AMERICAN LUMBERMAN & 
BUILDING PRODUCTS MERCHANDISER 
139 N. Clark St., Chicago 2, Ill. 


HELP WANTED 











SALESWOMAN FOR 
WHOLESALE LUMBER OFFICE 


Excellent opportunity and remunera- 
tion await a keen salesperson. Duties 
consist of corresponding with mills 
and customers, making telephone 
sales. No typing or bookkeeping re- 
uired. Wholesale lumber experience 
esirable. ADDRESS PO BOX 433, 
Elkhart, Indiana. 





Wanted: Competent manager for a lumber 
yard in Southern Minnesota. Good town. 
Must understand construction and estimat- 
ing. If interested, write: Box L-61, American 
Lumberman, Inc. 





Well financed lumber company in central 
Indiana operating on the Guild plan of pack- 
age selling, wishes to employ manager of 
building department. Applicant must be 30 to 
45 years old, well trained in lumber business. 
Must have knowledge of the building business 
and be able to plan homes, floor plan lavout. 
Remuneration fair to both parties. Address 
Box L-51, American Lumberman, Inc. 





WANTED: General Manager Hardware 
Department, large merchendising estab- 
lishment in Honolulu. Builders Hard- 
ware experience especially needed. 
Want man fully qualified purchasing, 
promotion, sales and operations. Ex- 
cellent salary and bonus for experi- 
enced man with good record. All 
transportation and moving exvenses 
paid. Send full details of exverience 
and references to Box L-50, American 
Lumberman, Inc. 





Wanted — Experienced millwork detailer and 
biller for old established Minnesota Millwork 
Company. Steady work and fine opvortunity 
for advancement. State cualifications and 
salarv in vour epplication which will be kept 
confidential. Address Box L-52, American Lum- 
berman, Inc. 





Bookkeeper who can within a few vears take 
the place of retiring offcer. Must have some 
cavit~l to invest. Sales $750,000. Trade reaches 
= Address Box L-55, American Lumber- 
man, Inc. 





Wanted: _Energetic, capable man for sales 
Position in retail lumber and building mate- 
rial yard in northern Indiana town of 15.000. 
Excellent opportunity. Address Box K-55, 
American L erman, Inc. 


122 

















SITUATIONS WANTED 





a“ 
LU 





BUSINESS OPPORTUNITES 











PRODUCTION SUPERINTENDENT 
Capable of assuming full responsibility. Over 
20 years’ experience in stock and special mill- 
work. Graduate Cost Book “A” both courses. 
Wish to become stockholder through applied 
eet, Address Box L-28, American Lumber- 
man, Inc. 


WOMAN EXPERIENCED WHOLESALE LUMBER 
Proven ability in telephone sales, mill corre- 
spondence, purchasing, order processing, office 
routines. Now employed but seeking position 
Eastern States. Address Box L-53, American 
Lumberman, Inc. 








Experienced male stenographer. Has knowl- 
edge of lumber, is capable correspondent, 
and familiar with various office details. De- 
sires locate in warm climate. Dependable. 
Married. Good health. Available now. Address 
Box L-54, American Lumberman, Inc. 


BUSINESS WANTED 





















== 
SAW MILL FOR SALE 
holesa‘« 
hipmen is 
Central location — Quebec Province, 
New band mill. Capacity 5,009,000 
FBM per year. Special products. In- 309 Sc 


teresting, unusual, profitable propo. - 
sition. All electric. Ample log supply, Bi r 
going concern. Box L-62, American “ 
Lumberman., Inc. ~ 
BER 
stimate $ 
ent, Tru 
850 Sal-s 
on. Harr 
pwa. 











WANTED TO BUY 

Retail Lumber Yard and Building Supplies 
Business with good sales volume. Have am- 
ple cash to invest. Can give excellent bank, 
trade and character references. Give full 
particulars which will be held strictly con- 
fidential. Write P. O. Box 1138, ania, 
Florida. 








Saar 


WANTED TO BUY— 
MISCELLANEOUS 





RAILS WANTED 
Any weight—Any tonnage 
W. H. DYER CO.., INC. 
1859A Railway Exch. Bldg., St. Louis 1. Mo 





STEEL RAILS WANTED 
Any Quantity — Any Size 
Secure our price before selling 
MIDWEST STEEL CORPORATION 
Charleston, W. Va. 


~ SALES REPRESENTATION | 
AVAILABLE 


Wholesale distributor desires to make direct 
mill connections for Ponderosa. Fir, Oak 
Flooring, Spruce, Southern Pine, Eastern Lum- 
ber and Trim. Reply to Box L-56, American 
Lumberman, Inc. 














If you manufacture a worthy product that 
you wish to have successfully and _intelli- 
gently distributed to the Michigan Lumber 
Trade by manufacturers agent or on a com- 
mission basis please write us for references. 
Address Box K-47, American Lumberman, Inc. 


- TIMBER & TIMBERLAND 
FOR SALE 


For Sale: A section of land in Marquette 
County, Michigan. Well timbered. Frontage 
on three lakes. streams, roads and two camps. 
Address Box L-57, American Lumberman, Inc. 








FOR SALE—1l!/, million ft. P. Pine. Large 
trees and flat terrain. Also processing equip- 
ment. E. J. McGlathery, Fruitvale, Colorado. 


MISCELLANEOUS—FOR SALE 


Advertising Yardsticks 
Basswood and Hardwood. Reasonable prices, 
prompt delivery. F. M. Mosedale Co., St. 
Charles. Ill. 


Twenty Million Feet Sunken Logs. 
I own over 20,000,000 board feet of Sunken 
Logs in a slow moving navigable river in 
Northern Minnesota. Will sell the logs for 
25 cents per log. Good roads. good lakes 
and railroad. or will go in as partner. 
Wiison, International Falls, Minnesota. 

















CARPENTERS APRONS 
Write for prices and information. 
THE MINNESOTA SPECIALTY CO., Inc. 
Minneapolis. Minn. 





SAVE your advertising dollars by using ‘‘Tim- 
ber-r-r’ cartoons in your newspaper ads. Mats 
of 104 cartoons on Building subjects now 
readv in 1 or 2 column sizes. Write to LIL-AD 
FEATURES. RFD 3, Box 150, Santa Ana, 
California. 
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LUMBER—BUILDING SUPPLIES 

Sales $124,000 year; city 5,000; new housing 

area; building 200x300; fully equipped: $20.00 

stock; two storage sheds; six and eight room 
houses; larae lot; sell complete. 

APPLE COMPANY, BROKERS, 
CLEVELAND, OHIO 


LUMBER & DIMENSION 
FOR SALE 


THE BUCHANAN LUMBER COMPANY 
umberland, Md. 

Manufacturers of High-Grade Oak Stai 

Treads, Hardwood Moulding, Thresholds 

Plank Oak Flooring, Special Windows, Door 

and Frames for Schools, Homes, and Industriq 

Buildings. 
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LUMBER FOR SALE iso Hobie 


White Pine 
Red Pine 
Western White Spruce 
Eastern Spruce 


ump er ar 
ail outle 


Hemlock uildings 

MILL VALLEY LUMBER COMPANY, LTD. ml orice 
PHONE 80 00,000.00. 

OSHAWA — ONTARIO 


Car SHIM—MOULDING—CRATING stock 97 
MSM KD DF S2S RW RL Approx. 70% uppe 
20M’ 9/16’’ net—30M’ 7/16’’ net. 


SPRUCE BEVEL SIDING 1, x 6 Resawn ll aes 
Heavy B 30/40M MSM $110 Willapa Stock age 
Fill car from 2 x 4 rl AD 12 mo. Cé&Btr. D ifice v 
S4S 15M’ 2 x 4/10 rw 8/16’ KD S2S DF Débi ye 
7M’—Prices F.O.B. our vard—orders subied : 
our acceptance. SOUTHERN LUMBER COM 
PANY, 1402 South First Street, San Jose. Cali 
fornia. 


ve "COMBINATION STORM SASH 


my, Inc. 
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an ks. Adc 

Screen Units j tn, Inc, 
At prices lower than Carload Prices. h : 
Best Sizes uth Flori 
CO SS Oe Sa a 1000 tow 
eS Ss. eo ree _- Ci 
38 Units 2/4 x 3/3 . borkon al ie er Supe 
43 Units 2/4 x 3/ll . ; nee Sap Prosper 


214 Units 2/4 x 4/7 . ; a Ja 
14 Units 2/4 x 4/11 ; . Oe 
24 Units 2/8 x 4/7 : : ; 
11 Units 2/8 x 4/11 : : b 
THE BUCHANAN LUMBER COMPANY 
Cumberland, ! Md. 
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NORTHERN PINE FOR SALF th Arkar 
1x4#162 1x6 #1 6&2 Years, J; 
1x 42#3 1x6 #3 pment 
1x 4 #4 1x6 #4 Be on we 
8 x 10 #2 Boards } Address; 
2x4.2x6 4&2 x 88. 10 & 12’. bi 
All dry — Have planing mill and can s¥ = 
promptly. We solicit vour inquiries. R SALE. 

W. T. BAILEY l.UMBER CO 8 in Say 

Virginia, Minnesota eQ army 
aines—— i 
Steel 
Fir K. D. Industrial Clears, all & sand 
sizes from our plant. Your inquires et tools 
answered promptly. » Oftic, 
’ - Cand in 

Al Cl Lumber Co. essible. 

PO Box 908 hiare, 
Eugene, Oregon 1-33, 4, 

Phone 5-3317 TW EG! 
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Carload of White Pine Doors 3’0” « 68 
cross panel 4 light, 1° & % glazd % 




























30" x 7'0’ 3 cross panel, 1 light | 6 » Build 
open $6.98 f.0.b. our yard, lots of 25 or MOUBMMires q),, 
subject to prior sale. Bissell Lumbet 145, A: 
Wrecking, 7834 W. Grand, Elmwood 
Chicago 35, Ill. 1 

-DIN 





























— a, 
; LUMBER & DIMENSION 
s FOR SALE 
For Sale 
UPPER GRADE MEXICAN 
PONDEROSA PINE LUMBER 
holesc:e only for delivery trailer truck or 
hipmenis by rail from Texas land ports. 
i R. G. GARCIA COMPANY 
0 Importers — Exporters 
n- 309 Sames-Moore Bldg., Laredo. Texas 
0- . 
A BUSINESSES FOR SALE 
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UMBER YARDS: Two in lowa for Sale: Stock 
stimate $100,000. Real Estate $35,000. Equip- 
nent, Trucks, Tools, etc.. at market value. 
950 Sais $300,000. Stand most rigid inspec- 
ion. Harry White Realty Service, Oskaloosa. 
pwa. 





going retail business for sale in the City 
Flint. Doing one-half million dollars per 
ar. Good location, everything under cover. 


ox K-35. American Lumberman, Inc. 





br Sale: Yard 40 miles north of Detroit in 
osperous farming community. New two stor 
ick building (66x40) with adjoining she 
bb ~~ Address Box L-59, American Lumber- 
an, Inc. 





br Sale: Good profit paying lumber yard in 
ntral California coast town at Cayucos, 
glifornia, in San Luis Obispo County. Fast 
owing Trading area. Is beach outlet for 
m Joaquin Valley, Fresno to Bakersfield 
ea. Sales average $150,000 a year, three 
four men can handle. Yard is operatin 
ith well balanced stock of lumber an 
ilding material and a good crew. Details 
t request. Builders Market, 1115 13th St.. 
nso Robles, California, Phone 277 


NY 





imber and Builders’ Supply. one of best 
fail outlets in Louisville vicinity. Excellent 
uldings and equipment. about 2 acres; 
LTD, Me'cl_ price including inventory approximately 
00,000.00. Call or write Graves Realty Com- 
my, Inc., Third and Liberty, Louisville. 
ntucky. 





he circular sawmill with slab resaw, slash- 
is, edgers. and trimmers complete. Capacity 
000 ~~ day. In operation with several 
es of standing timber. Retail yard, planing 
d box mill in connection. Will sell at a 
tifice. Write Box K-36, American Lumber- 
in, Inc. 





FOR SALE 

tail Lumber Yard, Planing Mill, Saw Mill, 
dware Store, house and building supplies. 
a town of about 2000 people. In the Adiron- 
ks. Address Box L-60, American Lumber- 


tn, Inc. 





ices. . i 7: 
th Florida retail lumber yard in thriving 
_ §.MIng town. Present chain operator grosses 
5Sqm’000. Can be substantially increased with 
er supervision. For details concerning 
Prosperous operation, call or write: 
Jack K. Thomas, Associate 
OSCAR E. DOOLY 
Investment Consultants and Realtors 
28 616 Incraham Building, Miami 32, Fla. 
ANY Phone—3-6271 


MOrrnmws 
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mber and Buildiag Supplies in fast i 

re growing 
th Arkansas Town. Yard established over 
Years. Inventory approximately $35,000.00, 
“pment $5,000.00, Sales $225,000.00, Long 
“eon well located property, modern Build- 
} Address Box L-58, American Lumberman, 


can shif 





i SALE Planing mill equipment and busi- 
> Sen Antonio, Texas, surrounded by 
n army fields, $29,000.00. Thirty heavy 
nes—-iwenty seven-have electric motors. 
Steel veneer press 4’x8’. Portable electric 
















































Ss. *» Sanders, screw drivers and saws. 

pay er tools. Large blower system. One 
> Oth:ce equipment. Will lease lumber 
: ond aill building reasonable. RR spur 
Ssible. Excellent location on busy thor- 
are. Owner wishes to retire. Address 
‘w, ‘American Lumberman, Inc. 

rz EGY 











MBER YARD AND BUILDING SUPPLIES 
























‘ « sressive neighborhood in Duluth, Minn. 
eed ; a Volume, best contacts for lumber sup- 
/ ‘" widings, machinery and large -stock 
so Le a>out $70,000—balance easy. Write 
—_—. “4S, American Lumberman, Inc. 
>( 
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ame and planing mill in connection. Write 


ILDING PRODUCTS MERCHANDISER 








BUSINESSES FOR SALE 





EE 
USED MACHINERY FOR SALE 








FOR SALE 


Retail lumber yard, Sawmill & Planing Mill, 
Hardware store, Sheds, Coal pocket & scales, 
3 acres land and buildings. Inventory stock 
at $30,000.00. Buildings, Machinery, trucks, 
and other Equipment at $20,000.00. Located 
at Lakeville, Penna. on Route 590 half mile 
from Lake Wallenpaupack—largest Resort 
Lake in Pennsylvania. Price $40,000.00. C. B 
Treat, Wayne County. Lakeville, Pa. 





Lumber and Builders Suosty Yard in small 
town in Central Michigan for sale on dis- 
solution of partnership. Excellent history of 
earnings for past fifteen years. Excellent 
buildings, modern equipment. RR siding. 
Selling lumber, paint, hardware, fuel. Ad- 
dress Box L-46, American Lumberman, Inc. 





FOR SALE: Complete building supply busi- 
ness, Oregon, average annual sales last 
four years over $300,000.00. Will take 
$75,000.00 to handle. Have other business 
interests and health prevents management 
all interests. Address Box L-47, American 
Lugberman, Inc. 





For Sale: Lumber and Hardware business. 
Best location in up and coming resort town 
in Southern New Mexico. Wonderful year- 
around climate. Doing good volume with 
good net profit. Ideal set-up for two people 
to operate. Total price $37,500.00. Write Box 
L-48, American Lumberman, Inc. 


PROMPT SHIPMENT 














Building Paper (36’’-500 sq. ft.) 
King Nail Bags—(larger opening) 
Twine (for tying lumber) 
Siding Corners (aluminum or Gal.) 
Aluminum Nails (in boxes or bulk) 
Iron Hangers (for wood joists) 
Cross Bridging 


HOSKING PAPER & SUPPLY 
P.O. Drawer 43 Wilmette, Ill. 








“USED MACHINERY FOR SALE. 








DRY KILN TRUCKS, any length. with roller 
bearings. MIGHTY MIDGET CO., 1481 Park- 
way. Alliance, Ohio. 





FOR SALE 


One Allis-Chalmers belt-driven generator, 480 
volt, 180.6 amps: with exciter and switch- 
board. KLATZKY BROTHERS, INC., CALU- 
MET, MICHIGAN. 





LOGGING TRACTORS & DOZERS 
International TD6 with Carco Winch. 
Caterpillar ‘‘30°’ with winch. 
International TD9 with Carco Winch. 
International TD35 with Carco Winch. 
D6 Caterpillar with winch. 

D4 Caterpillar with dozer. 

Allis-Chalmers HD7 with angledozer. 

International TD18 with angledozer. 

International TD ‘40°’ wth angledozer. 

All rebuilt and ready for work. Low prices. 
O. C. Evans—Mt. Sterling. Ky. 





ELECTRICAL MACHINERY 


Motors and Generators, A.C. and D.C. for 
sale at attractive prices. Large stock of New 
and Rebuilt motors on hand at all times. Ex- 
pert Repair service. Send us your inquiries. 
Vv. M. NUSSBAUM & CO., Fort Wayne. Ind. 





PRACTICALLY NEW EQUIPMENT 


1—A.C. 3-Arm log loader with 10°’x13’’ stroke 
cylinder together with shalt, arms and 


boxes. ’ 
1—A.C. #1 Nigger having 8°’ and i0°’ cylin- 
der by 5’ stroke. 
1—A.C.—8*" x 36’ shot gun feed. : 
1—A.C. Right hand. 3 block. 34’’ opening 
carriage complete. 


AJAX LUMBER COMPANY 
Union National Bldg. Marquette, Michigan 








EQUIPMENT FOR SALE 


We are authorized by Wickes Brothers to 

offer tor sale in the South famous Wickes 

Precision built gangs, manufactured for over 

70 years. Wickes gangs produce absolutely 

accurate lumber at lower cost per thousand 

than any other known method. Can turnish 

from factory complete equipment for new 

band and circular mill plants. 

New 54", 6’, 7° and 8° band mills and car- 
riages. 

Used 6° band mill plants. 

Can furnish new top wheels for band mills. 

New Diamond hogs; new filing room machin- 
ery. \ 

Several used planers, matchers, surfacers. 
nmioulders, timber sizers and band resaws. 
New Spee-D-Twin engine feeds and boom 

swingers. 
Used engines and boilers. 


IN DERMOTT WAREHOUSES 


New Moore Dry Kiln trucks in carload lots. 
or any quantity, at factory prices. 

New Montague 16° multiple saw _ trimmer. 
Excellent stock new Disstor Philbrick planer 
heads. 

New No. H-78 metamal riveted chain. 

New and used pulleys, bearings, couplings 
and belting. 

Many other items of new and used machinery 


and supplies. 
WANTED 


We have several inquiries for 6° band mill 
plants tor dismantling and rebuilding at 
other points. We also have several in- 
quiries for band mill plants with timber and 
other facilities for operation in present loca- 
tion—if ample timber available. 


INDUSTRIAL MACHINERY COMPANY 
DERMOTT, ARKANSAS 





1 D-6-N Hyster Log Winch. 
1 Rubber Tired Crane. 
1 Crawler type Crane. 
Both suitable for logging. 
1 Berlin Invincible 30°’ sander. Low priced. 
IRVING L. HEATH, KIRKWOOD, N. J. 





FOR SALE 6’° MOULDER 
6’' belt driven moulder complete with belts 
and one 220 volt. 3 phase, 10 h.p. motor. 
This moulder is in good operating condition 
and can be seen in operation. Price $1500.00. 
Scott Lumber Co., 253 N. Lincoln Avenue, 
Bridgeport, Ohio. 


BOOKS FOR SALE 


LOGGING. By N. C. Brown. The principles 
and methods of harvesting timber in the 
United States and Canada. This book will 
help the student and operator to gain a bet- 
ter understanding of logging methods em- 
ployed. Price $5.00. 


THE LUMBERMEN’S ACTUARY. By John W. 
Barry. The latest edition has 504 pages and 
shows at a glance the value of any number 
of feet between 2 feet and 29,000 feet at any 
price between $6 and $150 a thousand. It 
also shows the board feet in any number of 
pieces from 1 to 2,000 pieces of any thickness, 
and for any width from 2 to 24 inches. It 
contains tables for figuring the cost of any 
number of thousands of lath or shingles from 
$4 t+ $15.75 a thousand, and for figuring 
moldings, lumber bills. car freights, car in- 
voices, yard inventories, odd sizes, wages, 
etc. In addition it has a table of measure- 
ments on wall board in 32 and 48-inch widths, 
a table showing the number of square feet 
in ceilings and walls of rooms of various 
sizes, tables for estimating the quantities of 
various items of lumber, shingles, etc., re- 
quired to cover given surfaces, a table of 
areas of openings. weights of lumber, etc. 
Tables of nails, kinds and quantities required 
for various work. and other tables of informa- 
tion are included. Price $10.00. 


BUYER AND SELLER LUMBER CALCULA- 
TOR. By H. R. A. Baughman. Sixth pocket 
edition. Lumber tables show all sizes and 
lengths in general use, and the number of 
feet in any number of pieces can be deter- 
mined at a glance—same tables can be used 
for addition, multiplication and division: also 
for computing dollars and cents by use of the 
decimal point. Also diagram and rules for 
cutting rafters, rules for finding the number 
of shingles and number of feet of flooring 
and siding for any size building, other help- 
ful hints. Price $2.50. 

AMERICAN LUMBERMAN & 

BUILDING PRODUCTS MERCHANDISER 

139 N. Clark St.. Chicago 2, Ill. 
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FOR Ge 


' 


RECOMMEND 


“MIDGET” 


6-8 WALL STREET °* 


A 
og" we 


<3 
sthort gs 
w vve 


to ventilate sidewalls 
and prevent condensation 
and moisture blistering. 
The new “LD” series Midget 
Louvers are especially 
designed for inside venti- 
lation or on the outside 
where structural charac- 
teristics shield the face of 
the Louver. from the 
elements. 


All-aluminum “Midget” 
Louvers come in 5 conveni- 
ent sizes — 1, 2", 242", 
3” and 4”. 


LOUVER CO. 


NORWALK, CONNECTICUT 





CAHABAS 


BRANO 


HARDWOOD 


Hardwoo 
Flooring 


Hardwood Flooring. It is 


your needs phone or write 





,)PECAN 


ASH 


You are sure of quality and uniformity of CAHABA Brand 


carefully dried and precision ma- 


chined. Available in straight or mixed cars with air dried 
Yellow Pine Boards and Dimension. 


For prompt attention on 


Miller & Company, Inc. 


Manufacturers of 
Hardwood & Yellow Pine Lumber 


SELMA, ALA. and JACKSON, TENN. 


Selma LD 9910 — Phones — Jackson 2376! 
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